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Vor. XXXIV. NEW YORK, FEsrvuary 27, 1901. No. 9. 
YOUD| FOLLOW LORD “BOBS’ 
In War 
eo”, BECAUSE HE WINS. 


In publicity, follow the 
“Bobs”? of Philadelphia 
newspapers 


190,000 Daily; and 160,000 Sunday. 





This is by far the greatest circulation 
in Philadelphia, and every advertising 
agency in the United States is proud 


to tell you so. 


‘¢It has been often stated by ad- 
vertising solicitors of other Phila- 
delphia dailies that no advertiser 
makes a success in that city unless 
he uses the advertising columns of 


The RECORD 


** Printers’ Ink” editorial of January 9, 1901, 

















Charles H. Hambly, Jeweler, No. 158 North Righth Street, Philadelphia, 
wrote on December 28, 1900: 

** Judging from the increased business we have done this fall, I feel that 
we owe much of it to the advertising done in ‘ The Record.’”’ 


It is an interesting fact that nearly all of Mr. Hambly’s appropriation 
went to the RECORD. 






Rates are comparatively the lowest in Philadelphia. 25 cents 
a line, Daily; 20 cents a line, Sunday. 


















PRINTERS’ INK. 


Your 
Advertising 


Many years’ experience, to- 
gether with the essential 
equipment and organization, 
enables us to offer intelligent 
service in the planning, writ- 
ing, designing, illustrating, 
printing and placing of 
advertising matter—and all 


at a fair price. 


GEO. P. ROWELL @ CoO., 


10 Spruce Street, New York. 











A JOURNAL FOR 





PRINTERS’ INK. 





ADVERTISERS. 





ENTERED AS SECUND-CLASS MATTER AT THE NEW YORK, N. Y., Post-OFFIcE, JUNE 29, 1893. 
VoL. XXXIV. NEW YORK, FEBRUARY 27, Ig0l. No. 9. 
TRUTH IN A WELL. on. a paragraph from Printers’ INK 
which says: 
: : , ‘ . The World persistently claims a 
The New York Journal runs the fol- is 4 I y = 
lowing statement as a heading: “The larger circulation than any competitor; 
—s 2. And invites investigation; 
Circulation of the Sunday Journal Is But, fails to make definite report 
Greater Than the Combined Circulation 3: : Se ee ees 
we J 4. And the advertiser who accepts its 
of the World, Tribune; Press and ;. salinn. to iameiehaain Sd este & 
imes.”” And nobody can find out how tt Ag om i = sgt se = a - — 
many copies are printed of either the — a a a 
World, the Tril I Press I 5 = ‘ ’ 
- Snaceogli -& ee, , Ae or” You ask if I don’t think this lie has 
sh ce techies : ; "appeared often enough in PRINTERS 
Commenting on the above ex- Ink. 
tract from a recent issue of PRINT- The pee ae oor ate. 
; see ur . 4 ments. ill you be good enough to tel 
ERS INK, the accomplished Mr me which one appears to you to be un- 
Don C. Seitz, of the publication trye? 
office of the l/orld, New York, Under date of August 10, 1900, 
addressed to Printers’ INK, under Mr, Seitz made answer: 
date of February 13, 1901, the fol- Replying to your favor of August 9. 
lowing mysterious sentence. I beg to say that the whole offense in 
Wisoskdieen " on acim the paragraph hangs on number four in 
HERE IS OUR OLD FRIEND THE LIE your division. Every World advertiser 
AGAIN, has a right to know its figures and 1s 
promptly shown same upon request, and 


That any human being should 
have occasion to make use of such 
a word as “lie” in connection with 
such a matter as the circulation of 
a newspaper is one of the saddest 
thoughts that oppress the Little 
Schoolmaster. And yet this is not 
the first time that the brilliant 
and witty Mr. Seitz has taken oc- 
casion to use the same ugly word. 
A previous occasion was one time 
in the summer of 1900, when 


Printers’ INK happened to print 
the following paragraph: 

The World persistently claims a larg- 
er circulation than any competitor, and 
invites investigation, but fails to make 
definite reports, and the advertiser who 
accepts its invitation to investigate, anJl 
calls for the purpose, is received with 
scant courtesy. 


This brought from Mr. Seitz the 
letter printed below: 

The Horld Publication Office, 
New York, Aug. 7, 1900. 
PRINTERS’ INK: 
think this lie has appeared 
in PRINTERS’ INK? 

Don C. 


In reply the Little Schoolmaster 


Editor of 
Don’i you 
often enough 


SEITz. 


made inquiry of Mr. Seitz, as fol- 
lows: 
Don C. Seitz, Esq. 

I have your letter of 7th. You in- 





Mr. 
ERS’ 
lege 
ledge. 
plainly 
business 
a cent’s wo1 
know the figures, gross 
IVorld’s circulation : 
This is the second or third time with 
in the last couple of years tiiat the state 
ment has appeared in the same way in 
PRINTERS NK, and my notion that 
it is becoming a habit which we would 
have stopped. Yours very truly, 
Don C. SEITz 
When this letter came the case 
seemed to be “up to Peter,” to 
use a slang expression that fits 
pretty close, and as Mr. Dougan 
was not aware that he had ever 
had any such valuable opportunity 
let alone two of them—he made 
it his business to hie him to the 
office of the !Vorld and there seek 
the presence of Mr. Seitz—Don C 


Peter Dougan, who conducts RINT 
Ink, I fancy, has had this »rivi 
at least twice to my personal know 
What I wish to say and say 
that any man who has any 
with the World and who puts 
th of advertising in it can 
and net. of th: 


1s 





—and having done this he made 
report to Printers’ INK, as fol- 
lows: 

With the World letter of August 10 
in hand I called on Mr. Don C. Seitz 
Wednesday, August 15. I read to him 
that part of his letter which stated that 


I had had the opportunity of getting at 
the circulation figures ot the World and 
said it was news to me. Mr. Seitz re- 
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minded me that on a previous visit to 
him he had shown me his confdential 
tally sheets from the accounting de- 
partment showing what the actual print 
and what the net sales of the Worli 
had been fur some days. 

Then Mr. Seitz commenced to talk 
with decision, earnestness and vigor. 

“The letter you have in hand,” said 
Mr. Seitz, “was written by me because 
PRINTERS INK in a late issue said that 
an advertiser “sho came with the re- 
quest that he be allowed to make an 
examination of the circulation of the 
World was treated with scant courtesy 
Such a statement has appeared in 
Printers’ INK two or three times be- 
fore and is unjust as well as untrue and 
should be corrected.’ 

“Are you willing to have the circula- 
tion of the World examined?” I asked. 

“Any advertiser who uses the World 
can make the examination. Jhe pro- 
prietor of the Ripans Chemical Co., an 
advertiser in the World, or their ac 
credited representative, can come here 
and make the examination or the Geo. 
P. Rowell Adv«rtising Agency can se 
lect any advertiser they choose to make 
an examination—-whoever the examinet 


is, he will be given full opportunity to 
make a complete examination, but the 
results must not be for publication-—-our 


books, records, paper bills, etc., will be 
opened up and given him in full de 


tail,’ answered Mr. Seitz. 

“Hasn’t the World refused to permit 
such an examination? lias any adver- 
tiser ever made an examination?” were 


my next questions 

“T have been here seven years,” said 
Mr. Seitz, “and do not know that any 
advertiser has ever been refused per 
mission in that time, and within that 
time Ehrich Bros. and Bloomingdale 
Bros. have made an examination.” 

Continuing, Mr. Seitz said: “I know 
that you would iike to have a detailed 
statement of circulation, for I have had 
the forms issued by the American News 
paper Directory, and do not know but 
what I would give you such a stateme.!', 
but with condstions as they are it 
wouldn’t be good policy for me to make 
such a statement at this time. 

“Our competition is strong, many 
times unfair, our mailing list was at 
one time stolen by a competitor, so you 
can see that if I were to make a state- 
ment giving the circulation figures of 
the World it would be easy enougli for 
a rival to claim some thousands more. 
Again, if I were to let such a statement 
go out of this office I would have no 
control over it—anybody could see the 
figures. It would become public prop- 
erty and that would be of advantage 
to our competitors. The one who play- 
ed last would win. 

“One day, for example, the H orld 
offers $1,000 for something, and next 
day the Journal offers $1,500, and in 
every “way tries to do it a little larger 
a little stronger. Because of such things 

cannot make the statement asked for 
by the American Newspaper Directory.” 

“Will you make any sort of a state- 
ment?” was queried. 

“No. Why?” was Mr. Seitz’s answer. 

“Well, if I should attempt to make 
an examination of your circulation and 
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INK. 


had in hand a statement signed by yo 
I would have something to prove or dis 
prove,” I replied. 

“Well, let the editor of the America 
Newspaper Directory come and examin 
the circulation of the World to prov 
his Directory circulation rating of tl 
World. It’s A, isn’t it?—75,000. li 
he wili make the examination we wi 
make that rating look like thirty ce 
I can tell the circulation of the dail 
papers of this city with more ac 
curacy than the Directory does, and 
think the Directory could give bette 
ratings if it employed some method 
that | use,” said Mr. Seitz. 

“But you have special means of find 
ing out such fucts that are not acce 
sible to the Directory,’’ sai 

Vell, I suppose I have, but y 
could use some,’ was the answer. “‘Y\ 
could get the information by asking th 
men who order the papers to tell ho 
many they are getting of eaca paper. 

“Now, here is a record which tell 
me that the circulation of the mornin 
World to-day is two hundred and {ifty 
two and some odd thousana and th 
of the Journal two hundred and sixt 
six odd thousand. 

“It would seem on the face of it a 
though the Journal was the better, bi 
that is not so, for the World, Pres 
Times and Sun have agreed that the 
papers in New York City, Iloboker 
Jersey City and Brooklyn, practical] 
Greater New York, are not returna 
and in the territory outside only te 
per cent, while the Journal is returnabl 
in all the territory. Figuring that tu 
returns on the edition printed are 10 
per cent—-say 8 per cent, which is ve 
low-—makes a difference of over 16, 
and that makes the World as having th 
largest circulation. 

“We beat the Jonwrnal in New Y« 
by 60,000 and are very strong in t 
small country towns, but the Journal i 
stronger in the large outside cities su 
as Boston, Philadelphia, Baltimore. 1 














is an expensive circulation to get 1 
to hold and we had to decide whet 

we would get that sort of circulation 
and lose in the city or let it go and 


hold the city. We decided to hold 
city and think that is better for the 
vertiser because our city people are in 
a better position to buy the things of 
fered, are as a rule a better purchasing 
class. 

‘There is very little fluctuation in 
the circulations of morning papers. 
fluctuations, however, with the ev 
papers are quite great and you ) 
have a harder job to get at the tr 
state of affairs. During the Boer 
and in times of excitement we have had 
to keep the presses running continually 
to meet the demands. 

“Here are my sheets. I find that th 
circulation of the evening World on one 
of the days of excitement, after de 
ducting returns from newsdealers, news 
Yoys, news companies and all ot 
sources, amounted to three hundred 
ten thousand and some odd. Here 
last week—when it was so_ hot 
newsboys did not sell papers so ener 
getically, the net circulation was two 
hundred and fifty-eight thousand. 

“It is my opinion that the circulation 























of the Evening Journal is about the 
same and that there is no difference in 
favor of either one of us. 
“Tlere, look over these yourself.” 
And your interviewer fell to looking 
sheets of paper about the size of 
a half note sheet with the figures mark- 
ed in ink, showing on top lines the 
1ul of papers printed and on the 
second line figures which Mr. Seitz said 
were the net circulation after deducting 
returns. Underneath, the percentage ot 
returns from the different who 
handle the paper was given. 
ow, it is my opinion,” continued 
Mr. Seitz, “that this whoie circulation 
1estion which is talked of so much 





classes 





( 
doesn’t count for everything in adver 
tising Results determine whether a 
medium should be used or not.” 

Then the advertiser would have to 
go it blind,” I observed. ‘Don’t you 


think he should know something of the 
circulation in advance—something to de 


termine in his own mind whcther the 
medium can or cannot pay him?” 
“Well, he would have to go it blind 
once -only once, and after that he 
would know. What does the advertiser 


need to care about the circulation of the 
whether it has 


paper 5,000 or 50,000 
circulation—when he puts his money in 
the paper and it pays? 


“T have known it to happen here with 


the li’orld when we were en the sigh 
narks of circulation for advertisers to 
other times 





it didn’t pay, and at 
n the circulation had dropped off 





some for advertisers to come in and 
give lots of advertisements. lave 
tried to explain to myself why it was 
so; it was inexplicable. 

“IT am not, however, finding fault 
wW the American Newspaper Directory, 
nor do I want to go into a controversy 


didn’t like that 
INK and wish it 


on circulations, but I 
statement in PRINTERS 
cor cted. 

“Any advertiser who cares to make 


the examination of the World circula 
tion can do so and will be given full 
opportunity to make a thorough and 
complete examination to satisfy his cur: 


osity, but it must not be for publication, 
| cannot make a detailed statement 
of ulation.” 


It will be noted that Mr. Doug- 
an came away with as much in 
formation about the circulation of 
the /V’orld as he might have read 
in electric figures in Madison 
Square any evening—and no more. 

Mr. Seitz once had a neighbor 
who dug a well thirty feet deep 
and in it there was no water. The 
well sharp of that neighborhood— 
his name was Seitz—told the well 
owner that if the well were made 
two feet deeper there would be 
plenty of water. Now, it is a dif 
ficult matter to deepen a well at 
the bottom after it has once been 
stoned up, so this neighbor of Mr. 
Seitz’s placed « flour barrel on top 
of the well and outside of that a 


and 
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molasses hogshead, and proceeded 
to fill the intervening space with 
earth. Thus his well was made 
two feet deeper and at little cost. 
Mr. Seitz in his youth had his 
ideas about deepening wells. In 
his maturer years he has equally 
pleasing and effective ways of dis 
covering the circulation of a news- 
paper without letting anybody 
know what it is, or, if they do 
know, without having any right to 
tell. Mr. Seitz is an awfully nice 
fellow, nevertheless. 

If Mr. Pulitzer ever gets all the 
juice out of Mr. Seitz, and Mr. 
Hearst should make a success of 
his Chicago American, it is possi- 
ble that Mr. Victor F. Lawson of 
the Chicago News may find great 
use for a man of Mr. Seitz’s ex- 
perience and accomplishments. 

In Printers’ INK's opinionthere 
is one good reason for not letting 
the public know the circulation of 
a newspaper. A good and _ suffi- 
cient one. It is that the publisher 


of the paper does not want to have 
the public know. 
Or 
Tue business writer has a larger con 
stituency than the novelist. 








if it wasn’t for stormy days we 
wouldn't appreciate clear days. 

If it wasn’t for “high prices” you 
wouldn’t appreciate LOW prices. 

$12.50 for SUIT or OVERCOAT 
MADE-TO-ORDER, until March 1st, 
of choice, new goods; embodying wear 
and given sty/e and fit, should appeal 
to every man. The strongest argu- 
ment in the world—REPUTATION is 
back of them. Sale on at both stores. 


W. G. LOFTUS & CO., 


1191 Broadway, near 28th St. 
Sun Bidg., near Brooklyn Bridge. 





THE LOFTUS ADVERTISEMENTS IN NEW 


YORK PAPERS ARE ATTRACTING ATTENTION 
FOR ORIGINALITY AND STRENGTH. THEY 
ARE WRITTEN BY ARTHIUR PD FERRIS. 






































































THEN AND NOW. 





In the olden d days of New Eng- 
land journalism merchants, busi- 
ness and professional men, arti- 
ficers, and in short all the rep- 
resentatives of the industrial 
world that were gathered in the 
small communities used to advertise 
in the local newspaper because 
they thought they ought to con- 
tribute something toward its sup- 
port. There was little or no local 
competition in trade. One store 
of a kind was the grevailing rule, 
and more frequently this resolved 
itself into the “general store” 
that kept everything from herrings 
to eye-glasses As for outside 
competition, it was not even 
dreamed of. The merchant was 
secure in the knowledge that the 
people about him must come to 
his store for the necessities and 
comforts of life, or go without 
them. Advertising did not mean 
anything more to him, then, than 
a fair contribuiion toward the sup- 
port of such a local enterprise as 
the weekly newspaper. Everybody 
knew that to start a newspaper in 
the little towns of Vermont, say, 
in the early days of the last cen- 
tury, or even later, was a hazard- 
ous undertaking. It cost a great 
deal of money for those times to 
establish even the modest plant 
that was absolutely necessary for 
the publication of any newspaper, 
great or small. There was little 
job work to be relied upon as an 
auxiliary means of support, be- 
cause there was not life enough in 
the community, in a business or 
social sense, to create much of.a 
demand for job printing. And the 
sparsely settled communities of 
the times could not afford circula- 
tion enough for a newspaper to 
give it support from that source. 
But men realized that a wewspa- 
per was a good thing for a com- 
munity to have. They appreciated 
the fact that it was an educator 
and a moulder of public taste, sen- 
timent and oninion. It was one 
of the greatest influences in the 
civilization of the pioneer towns. 
And so the business men all paid 
for ads “to help the paper.” 

Those days kave gone by. To- 
day the merclants and business 
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and profession:1 men are in sharp 
competition with each other right 
at home, to say nothing of the fact 
that, year by year, the increase in 
transportation facilities tends t 
draw this same local business to 
ward the greater markets of the 
country and of the world. It may 
almost be said that New York is 
nearer to St. Albans to-day than 
Richford was in the days of the 
fathers, and the growth of the 
great departnint stores of the 
large cities and their remarkable 
mail order facilities form a kind of 
competition that St. Albans mer- 
chants in the early days never 
would have . imagined possible. 
The analogy holds good to lines 
of industry other than trade. Rap 
id transit, the electric cars, fast 
and frequent steam trains, tele 
phone, telegraph, wonderful mail, 
express and freight transporta- 
tion service, ard, lastly, the mar 
velous developinent of the effec 
tiveness of advertising as prac 
ticed in modern times—all these 
have combined to completely 
change business conditions within 
the memory of men even now ac 
tively engaged in business. News- 
papers and newspaper policies 
have changed, too. The newspa 
per of to-day must be self-sup 
porting. The modern newspaper 
is a business proposition, just the 
same as the mercantile enterprise 
It is in the market to sell its news 
and its advertising space, and the 
only way it can do either is to 
make them both attractive and 
guarantee a fair and _ reasonabl 
return for the money, - Nobody; 
advertises in a newspaper to-day 
for reasons of charity. The adver 
tiser expects to make something 
by advertising, and the newspaper 
is anxious to see that he dos 

Given the newspaper that cove: 
the field that the advertiser seeks 
to reach, and it is now only the 
fault of the advertiser himself if 
his advertisements do not pay 

St. Albans (Vt.) Daily Messenger 


WHY SHE COULD Go. 

“IT don’t see how she could spend 
time to go to the theater yesterday, with 
so much to do.” 

“She couldn’t, really; but she felt 
obliged to when she saw it advertised as 
a_ ‘bargain matinee.’ ”’ — Philadelphia 
(Pa.) Bulletin, 














PRINTERS’ INK. 


__ ~_™ 











IN dealing with newspapers and periodicals ard paying them large sums for 


advertising it often appears essential to the advertiser to know about the 
stability, character, standing and present circulation of a particular publi- 
cation under consideration. The information conveyed by a: newspaper 
directory is necessarily brief and touches only upon well-defined lines. A timely 
knowledge of some important detail of the past, present and the probable future 
of a paper may occasionally prevent an unwarranted expenditure. What seems 


gold on the surface is sometimes only gilding. 


The American Newspaper Directory 
Confidential Information Bureau ... 


with the more than thirty years’ experience of its founders, and with the facilities at 
their command, is willing to convey to its subscribers such confidential informa- 
tion as it may possess. It is often in a position to tell about a specified publication 
just what an advertiser would very much like to know, It will deal only with 
papers credited with a circulation of a thousand copies or more. With smaller 


circulations the general advertiser cannot profitably concern himself. 


PRICE OF SERVICE, $25 A YEAR, STRICTLY 
IN ADVANCE. A SUBSCRIBER RECEIVES REPORTS 
AS ASKED FOR; ALSO PRINTERS’ INK (A JOURNAL 
FOR ADVERTISERS), ISSUED WEEKLY AT $5 A 
YEAR, AND THE AMERICAN NEWSPAPER DIREC- 
TORY (ISSUED QUARTERLY AT $5 A QUARTER), 
$20 A VEAR. ADDRESS GEO. P. RowELL & Co., 
PROPRIETORS, No. 10 SprucE StT., NEw YORK. 





















EFFECTIVENESS OF HU- 
MOROUS LYING. 


Three advertising men recently 
drifted together in a Boston office 
and proceeded to exchange heavy- 
weight ideas over their cigars. 

“Tell you what,” said one, “I 
don’t :believe there’s anything on 

earth ‘that can't be advertised.” 

“And what’s more,” said an- 
other,: “there isn’t anything that 
couldn’t be advertised more suc- 
cessfully than it is being adver- 
tised at the present time” 

“There’s something in that,” 
observed the third man, who hap- 

pened to be William B. Curtis, of 
the H. B. Humphrey Company, 
“and I had a little experience the 
other day which illustrates the 
proposition to perfection. It was 
on the train between Lowell and 
Boston. I was with an acquaint- 
ance, ‘and we kad discussed all the 
vital ‘questions of the day, from 
the price cf space to the raising of 
Profitable Advertising’s subscrip- 
tion fate until we finally found 
ourselves obliged to wait for 
something interesting to turn up. 
It turned in the nick o’ time. A 
popcorn vendor made a triumph- 
ant entry at the front door of the 
car, cast a w'thering look at the 
passengers collectively, and an- 
nounced in a muffled voice: 

* *Popcorn !’ 

“He then advanced to the cen- 
ter of the car. remarking sulkily: 

“*Popcorn !’ 

“After which he concluded op- 
erations by striding on to the rear 
door, where he paused a moment 
to assert in resentful tones: 

**Popcorn !’ 

“Then he vanished. He _ had 
traveled the length of a car con- 
taining a considerable number of 
people without disposing of a sin- 
gle sack of his delicacy. 

‘Tll bet you five dollars I can 
sell some popcorn for that fellow,’ 
said I to my friend. 

Take you,” he replied. 

“In a few minutes the future 
president of the road returned with 
his basket, which contained eleven 
sacks of popcorn. I called him to 
me, handed him a sheet of paper 
on which [ had jotted down a few 
notes, and explained that if he 
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used the latter as a sort of verbal 
advertisement he'd sell more 
goods. He agreed to try it on; 
so, after studying my suggestions 
for a few seconds, he took a stand 
at the front end of the car and ad- 
dressed the passengers: 

“* Ladies and gentlemen: When 
I left home this morning, just two 
hours ago, my basket was filled 
with these sacks, which contain 
popcorn. This corn I grow my- 
self—pick it, husk it and prepare 
it. It’s popped over a wood fire, 
and given a fine rich flavor by the 
addition of a little salt and some 
good butter, which is also made 
on my farm. It will enliven your 
trip to Boston, and cost you but 
five cents a package.’ 

‘The result of this effort was 
that he sold eleven sacks on his 
trip through the car. I called him 
to me again and passed him some 
more notes. 

‘Four sacks left,” he began. 
‘Now, if there’s any one here that 
is car-sick, I’ve got a remedy in 
my basket. This popcorn is first- 
class for a disturbed stomach. It 
will sweeten it and correct indi- 
gestion. Moreover, it is refresh- 
ing, and relieves that feeling of 
emptiness so common to railroad 
travelers. It will cost you but five 
cents a sack, and remember that 
there are only four sacks left.’ 

“Nearly all the passengers were 
smiling broadly at the conclusion 
of this harangue, and three more 
sacks were quickly disposed of 
That left one. I posted the chap 
once more. 

‘If I carry this one lonely sack 
of popcorn home,’ he said, in his 
final effort, ‘my wife is apt to make 
me bring it back again. Now, 
who'll part with five cents and 
save me?’ 

“His audience laughed, and one 
benevolent-looking old lady pro- 
duced a nickel, That finished the 
popcorn. It also proved the effi 
cacy of judicious advertising un 
der all conditions and = circum 
stances, and increased my worldly 
wealth by a crinkly V. That's all.” 
—Profitable Advertising. 


A DAILY statement of circulation for 
a year should’satisfy any advertiser and 
the reputable publishers will always 
make that.—Harrisburg (Pa.) Patriot. 
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| Announcement | 





The NEW OWNERS of the 


PITTSBURG 
PRESS 


beg to announce the purchase by them 

on February 1 of the Pittsburg Daily News, 
including its name, good-will and circulation, 
The two papers will be issued as one 


under the name of the 


PITTSBURG PRESS. 
ce 


LARGEST 
CIRCULATION IN 
PITTSBURG. 





C. J. BILLSON, 
Manager Foreign Advertising Dept., 
Tribune Bldg. New York. Stock Exc. Bldg., Chicago. 
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METROPOLITAN WANT 
ADVERTISING. 


Mr. John L. Douglas of New 
York submits the following inter- 
esting views on want advertising 
in New York: 

A large poster picture of a wild 
bull hot on the trail of a man, 
with the caption, “Help or Posi- 
tion wanted,” and the further in- 
formation that the said paper print- 
ed so many thousand help and situ- 
ation advertisements during the 
preceding month, is one of the 
methods used by a New York daily 
to attract attention to its want ad- 
vert.sing columns and incidentally 
induce others to use them. The 
writer has been told by publishers 
of New York dailies that this 
class of advertising did not pay 
anyway, but as most publishers 
come to this conclusion after hav- 
ing made some very strenuous ef- 
forts to get a share of it, the 
statemcnt will be set down as a 
case of “Sour Grapes.” 

Of course it is well known that 
the Herald excells all other pa- 
pers in the extent and quality of 
the want business carried, and so 
important is this advertising and 
so thoroughly does it fill the bill, 
that it is doubtful if any of the 
other papers of the town have any 
real reason for their existence; 
and it is unlikely if the stoppage of 
them all on any given day would 
cause anything more than a little 
amazed talk, while the suspension 
of the Herald alone would almost 
cause a suspension of business in 
a great part of the town until a 
new medium for wants was made, 

Ten years ago the Herald print- 
ed on Sunday from twenty-four to 
forty pages, a great part of which 
space was occupied by want ad- 
vertising. Last Sunday the 
Herald printed 88 pages and as 
was the case ten years ago a 
large part of the space was used 
for the wants, showing that this 
class of business is in reality grow- 
ing faster than the town and that 
more and more people are de- 
pending on this method to bring 
them business. 

Looking over the field of New 
York journalism as it stands to- 
day it looks as though there were 
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room for one more paper to take 
up this branch of advertising and 
make a success of it, since the 
Herald has about reached the 
limit where it can take care of the 
customer to his satisfaction and 
profit. The JVorld and Journal 
have so burlesqued the business 
that no self-respecting landlord 
or boarding-house keeper or man 
with a business for sale will use 
their columns under any circum- 
stances, that the only papers 
that might easily become a strong 


SO 


rival of the Herald and get a big 
share of the business are the 
Times, Tribune or Sun, with 


the chance in favor of the Times 
because of its low price. Whoever 
undertakes, however, to get this 
business will have to have a 
knowledge of the matter both from 
the side of the newspaper and also 
the advertiser possessed by but a 


few. It is unlikely, therefore, 
that the Herald will ever have a 
real competitor in its own 


chosen field. 

ADVERTISING 
People’s ears 

with unnecessary 


> —— 

DISFIGUREMENT 
are not to be battered 
noises. But while the 
noses and ears of the public may be 
guarded from offense, its eyes go un 
protected. Yet to a large number of 
persons one nuisance may be iat as ob 
noxious as_ the other. Newspaper 
Maker, New York. 


——t- 








YOUR HOME I$ INCOMPLETE WITHOUT 


DENNISON'S 


HANDY 
BOX 


Price, 75 Cents, 
Post-paid. 




















Contains generous quantities of 
Tags, Labels, Twine, Glue, Paper 
Fasteners, Rubber Bands, Ad- 
hesive Transparent Paper, of 
highest quality, neatly packed, 
ready for use. 

Thousands sold to orderly homes and offices 
throughout the country. 


Send for our “* Home Necessities" Book—Fras 


For prompt attention, address DEPT. R. R. 


DENNISON MFG. CO., 


Boston, New York, Phila., Chicago, Cin'ti, St. Louis. 


Largest Mfrs. of Crepe Paper in the World 


A MAIL ORDER SPECIMEN, 
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CONSUMER OR GROCER? 


A recent issue of the St. Louis 
Grocer and General Merchant 
contains an article which shows 
how  grocers—and presumably 
other distributing retailers—regard 
the theory of “creating a demand 
by advertising to the consumer 
entirely and exclusively :” 

“Some manufacturing concerns 
seem to have gone datfy on the 
subject of advertising to the con- 
sumer. There can no doubt 
that much good could be accom- 
plished along this line, but there 
are extremes to this question as 
well as to others. And the ex- 
treme to which some manufactur- 
ers are going is showing itself. 
Take, for instance, the Baking 
Powder trust. It cannot be denied 
that goods of this corporation are 
popular with the public and do 
the work well for which they are 
intended. But the sole object of 
this trust seems to be to make 
their goods well known by 
everybody that the grocer will be 
compelled to handle these goods 
whether he wants to or not, and 
they have pretty well accomplished 
their ends. Sut this has cost 
money, lots of it, and the grocer 
has had to be neglected and the 
surplus devoted to general adver- 
tising. This has not tended to 
make the merchant exceedingly 
friendly to the trust product, and 
he grudgingly sells these goods 
generally on demand. As we view 
it the retail merchant has no griev- 
ance against the trust because it 
is a trust, but because of the ar- 
bitrary and arrogant manner of 
this corporation which goes on the 
principle that they will create such 
a demand for the product that the 
public will have no other, and the 
grocer is only considered a dis- 
tributing agent, to whom they al- 
low only a small percentage for 
their services. The trust finds that 
its sales are falling off and their 
advertising expenses increasing. 
The grocers have not fallen in love 
with the independent baking pow- 
der people, for no special induce- 
ments have been held out, but they 
are not hampered by restrictions 
and a fair margin of profits can 


be 


so 


' 
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be obtained, consequently they 
push the non-trust goods. 

“It is right and proper for manu- 
facturers to help create a demand 
for their products, but the whole 
effort should not be in this line. 
The distributor, the retail mer- 
chant, is entitled to some consid- 
eration, and if you gain the friend- 
ship and confidence of the latter 
you have gone a long way toward 
making a success of your business, 
Mr. Manufacturer. And you will 
find that the expense will be much 
lighter, too. Manufacturers are 
daily throwing away thousands of 
dollars in very doubtful advertis- 
ing schemes, with an object of 
‘creating a demand’ for their 
goods, which could profitably be 
shared with the retail merchant.” 


— 
IMPRESSIVE CIRCULATION 
STATEMENTS. 

The day-by-day itemized circulation 
statements of the Record and the Daily 
Vews, of Chicago, and the Washington 
Evening Star. are in admirable form 
fully tabulated, with figures and sig 
natures printed in, fac-simile trom orig 
inal records. Net output is shown, less 
deductions made for all exchanges, cop 
ies used for unsold copies, 
tc. Samuel S signs for the 
hicago Daily News; Albert G. Beau 
f the Chicago Record ‘ran 
B. Noves, for the Washington Star. N 
advertiser, taking full account of the 


circumstances, would be likely to doubt 
for an instant the circulation claims of 
these mediums Vewspaperd 

~~ 


STEREOTYPED ADVERTISING 
PHRASES 





“SENT UPON TRIAL 


FOR THIRTY DAys.’ 





















































COLORADO ADWRITING 
EXPLAINED. 

The Excelsior Publishing Com- 
pany, of Leadville, Colorado, pub- 
lishes the News-Reporter of that 
city. In addition it conducts what 
is called a “department of adver- 
tising.” This is advertised in a 
booklet that is a typographical 
freak perhaps, but which contains 
a host of interesting statements. 
The Little Schoolmaster thinks the 
whole thing worthy of reproduc- 
tion here, divested of its numerous 
headings and borders: 

Advertising doesn’t pay seventy-five 
per cent of the firms who put their 


money into it. But that’s nothing 
Poison won't kill unless you swallow 
enough of it. It’s a case of the dose 


just as much as the ingredient, and if 

The medicine can help the sick m 
give him proper doses and give them to 
him until he is well. 

f advertising can help your 
give it enough of it and cont 
it until you are rich, independent and 
able to live without work or business 


} 


business, 





nue g Ing 








If advertising can’t help y bus 
ness, deed the d d thing to Stat 
and go to the poorhouse 

Ve make advertising pay If we 





can't do it one way we do it ar 
but we make advertising pay, and 
big It's a business with us 

We can do your advertising and make 
it pay you. We can take a 
and turn it into the bus 
town if the manager has energy enough 
left to breathe normally 

We can take a store doing a losing 
business and, given the stock, the room 
and the clerks to handle the trade, we'll 
put it at the head of the procession of 
the profit-making concerns of its town 

We know how to advertise, and how 
to make advertising pay the concern we 
do it for. Give us your advertising bus 
iness, and if your store and your stock 
are not too far behind your competitors, 
we'll make them all quit against you. 
It’s all done by advertising. 

Advertising breaks nine men out of 
ten who try it extensively. If we ad 
vertise for you we'll break the other 
nine men against you, all things being 
equal in your store and theirs. 

Good advertising and enough of it 
wins for you and knocks out your com 
petitor. If you are afraid to let go of 
your money, we can’t do anything for 
you. If you have the nerve to let go 
of your money, we have the nerve to 
spend it for you, but we'll make it count. 

If you know it all, you don’t need us; 
the other store does. But if you will 
adniit to yourself that 

Your business could be better, we 
can be of service to you in advertising 
it—that is, if you want to do the lead 
ing business in your line in your city 
The man who is satisfied to “‘jog along 
slowly should not waste his money in 
advertising. It disturbs the peace and 











place in 
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quiet of his store and breaks his rest 
and ease—that is, if the advertising 
dose has been well mixed and given ac 
cording to our directions. 

There are merchants who are good 
store managers, but they do not under 
stand the part that advertising plays in 
business; or if thev do, they do not 
have the time to attend to the details 
of it. We can advertise for such men 
and make it pay big 

Phere are merchants who know noth 
ing about advertising and less about 
conducting a successful store. We can’t 
make advertising pay for that class of 
men. ‘They missed their vocation, and 
in the store business they don’t breathe 
normally. 

If you want 

A big successful special sale, removal 
sale or closing out sale, send for us 
A special sale is good to liven up busi 
ness, to move old stock, to reduce an 
overstock and turn it into money. We'll 
make a special sale pay you big and 
leave your business in a e, prosperous 
condition when we close it. 

If you’re interested, write us or send 
for us to go and see you. If you live 
out of town and want to talk business, 














we'll go and see you if the propositior 
justifies 
+o 
NOT REMEMBERED. 
Many of the lvertisement writers 
lay are well educated men at 
vomen, who | > acquired a thoroug 


nelish ianguage tro 
and they a better f 
only remet1 r that 
rtunate in regard to ¢ 
res. When these writers 
k prepar 
often lose sight of 
ppealing to the 


masses are not so hig 






ig the “copy 
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to carry the meat 
out into the homes of the prospe 
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STEREOTYPED ADVERTISING 
PHRASES. 





A GREAT REDUCTION IN UNDERWEAR 

















TOO MUCH ADVERTISING 
By S. H. Busser. 

The modern advertising solicitor 
has need of very great fortitude. 
There are times when he would 
be far more comfortable if he had 
no feelings—no sentiment—noth- 
ing in his mental make-up but a 
machine-like propensity for drill- 
ing over his field and gathering in 
business. 

This is particularly true if he 
tries to develop new advertisers. 
He may put in weeks—even months 
—of patient labor with a non-ad- 
vertiser and finally reap a small 
reward in the shape of a small 
contract for his paper. 

3y looking after the new adver- 
tiser’s copy he succeeds in show- 
ing him results; then his troubles 
begin. The advertiser becomes 
over-enthusiastic and buys space 
in everything that comes along. 
Advertising is all alike to him. If 
one medium pays all will pay—so 
he goes on to the end. The reac- 
tion comes, of course, and he con- 
cludes that advertising does not 
pay. He quits everything, sours 
on the newspapers and begins to 
tell everybody how printers’ ink 
nearly drove him out of business. 
No amount of argument will con- 
vince him of the error of his ways. 
The solicitor who gave of his time 
and experience and started the ad- 
vertiser on the right track is 
blamed with all the rest—perhaps 
more than the others. 

There is something about adver- 
tising intoxicating in a way, but 
there is no excuse for going on an 
advertising drunk. A man ought 
to know that he can get too much 
of even the best things in life. 

If the beginner at advertising 
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would only be content to settle 
down to industrious work through 
the best papers in his territory and 
have the courage to cut off the 
horde of hangers-on he would 
have no reason to complain, but 
would make more money instead 
of losing a lot of it. In almost 
every town and city worthless pub- 
lications with padded circulations 
thrive at the expense of the un- 
wary advertiser, besides diverting 
business from the legitimate pub- 
lications. The solicitor for the re- 
liable newspaper accused of 
jealousy if he tells what he knows 
of the small fry. 


is 


7 
TO ADVERTISE 
The advertising 
Bath Town Council, 
brought up their 
rhis included the 


BATH. 

committee of the 
at the last meeting, 
estimates for 1901 
following items: To 
provide for the publication of an illus 
trated medical guide to the baths, for 
circulation among medical men through 


out the country, embodying portions of 
the Lancet Special Commission, and il 
lustrating all the principal treatments 
and appliances in use at the baths—es 
timated cost of 5,000 copies, £12 

postage of ditto, £20; advertising in 
medical journals, £48 16s.; ditto in il 
lustrated and society papers, £198; 
Times of India Overland Mail,, £10, 
tourist and other guides, £38 3s.; to 
provide for ibe issue of a r: lw: ivy hand 
book for circulation throughout Great 
Britain, showing the facilities offered 
for getting to Bath offered by all the 
principal railway companies in En 
gland, Scotland, Ireland and Wales, 
£20; to provide for the preparation 
and conduct of a special frame for 

cal announcements, amusements, etc., to 
be fixed in the pump room vestibule, 
for the information of visitors, £20; 
weather reports, £75; to provide for 
the cost of sending daily observations 
to meteorological office for inclusion in 


their official daily weather report, £20; 
provide for new biocks, etc., £10; total, 
£s79 10s. The sub-committee resolved 
that the estimate be approved, and the 
council be asked to make a grant for 
the year of £600.—Newspaper and 
Posier Advertising 


DeAR Str—We are much pleased with the attractiveness of 


our advertisement in ‘THE PREss. 


we have had much evidence of 


_ During the past six months 
the value of your circulation. 


No advertiser can thoroughly advertise his goods in this city 


without using THE PREss. 


Very truly, L. 


E. 


> 


Morrison & Co., 


Trunks and Rubber Goods, 


PERRY LUKENS, 


Jr., New York 





27 W. Wash. 


Representative, Tribune Bldg., N. Y. 














14 


ALMOST, 






























































BUT NOT 





QUITE. 

Some cne had asserted that if 
a publisher does not take the trou- 
ble to compile a statement, his cir- 
culation is raced in the American 
Newspaper Directory far below 
what it ought to be. 

Thereupon the Directory editor, 
to refute the nisstatement, direct- 
ed attention in a recent issue of 
PRINTERS’ INK to a standing offer 
of a reward for the discovery of a 
case of this sort, as follows: 

A copy of the next issue of the Amer- 
ican Newspaper Directory will be pre- 
sented to the first person who shall 
prove that any paper in this edition 
credited with a circulation rating by 
letter is actually entitled to a higher Jet- 
ter rating than it receives. 

This reward is rarely earned be- 
cause papers with circulations un- 
derrated are nearly as scarce as 
the proverbial hen’s teeth. Now 
and then, however, such a case is 
brought to light. The Grass Val- 
ley (Cal.) Morning Union may be 
such a one, but if so its case 1s not 
yet quite made out 


Grass Vatrey, Cal., Jan. 29, 1901 
Editor of PRINTERS’ INK: 

Noticir sition to be fair 
toward all put iers of newspapers, I 
take the liberty to call your attention 
to the fact that I am entitled to a copy 
of the Newspaper Directory on account 
of your rating of the Grass “alley 
Union. You give the Union a J K L 
rating, while the actual circulation at 
present is 1,747 | day, and during the 
year 1900 was no less than 1,652 at any 
time. The Union has not taken the 
trouble to make a detailed statement in 
order to secure a rating, for the reason 
that it carries but few “foreign ads” 
and has not been seeking that class of 
business. 

This paper receives a good rate from 
local advertisers, has all the advertising 
it can well handle, and the mechanical 
capacity of the plant has been severely 
taxed at times in order to accommodate 
all of the local advertisers. 

The subscription list is of the most 
select class, and those who do not pay 
do not get the paper. There are few 
extra papers printed, say six to twenty 
copies e: ach issue, and no returns or un- 
sold copies outside of these. In addi- 
tion to the regi ilar circulation an edition 
of 500 sample copies is run off occasion- 
ally for the use of subscription can- 
vassers. 

Close track is kept of every detail in 
the subscription and advertising depart- 
ments, and all patrons are treated alike. 
The mechanical department is remark- 
“~ complete for a city of 6,000 inhab- 

tants, a linotype machine and fine job 
pr sane heing a part of the equipment. 
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mention these things to show you that 

> Union is an up-to-date newspaper 
and conducted on the most approved 
business methods. 

I am an employee of the Union and 
have every opportunity to know exactly 
what the circulation is, and the figures 
are published from time to time. it 
you will kindly inform me what proofs 
you wish to verify my statements I will 
send them—will send you affidavit of 
Mr. F. W. Prisk, the publisher, or ati 
davit of bookkeeper and pressman and 
make a showing of monthly paper bills 

Very respectfully yours, 
WALKER JONEs. 

P. S.—I write this on my own re 
sponsibility, one consulting Mr. Prisk 
after it was ‘tten, and then for the 
purpose of seser uning if he was willing 
to furnish affidavits and other proofs it 
I need them to establish my claim. Some 
time furnished you with an ar- 
ticle vaeiing the circulation of dailies 
in San Jose and some notes as to the 
effect of rural mail delivery, and I 
doubt if any one interested questioned 
the reliability of my _ statements, or 
deemed them anything but conservative. 
Am well acquainted with the newspaper 
situation in Los Angeles, and would be 
pleased to give you an estimate as to 
their circulation and value as advertis- 
ing mediums if acceptable. 


2 








It will be noted that Mr. Jones 
is an employce of the Union, but 
he does not tell how he knows 
what its issue is, or claim any 
right to give information on the 
subject save that he has permis- 
sion from the owner to write as 
he does. He does offer, however, 
to send a statement from the own 
er verifying cme truth of what he 
has’ written. PRINTERS’ INK, 
therefore, has pleasure in saying 
to Mr. Jones: 

If Mr. F. W. Prisk, publisher of 
the Grass Vaiiey Union, will in- 
dorse the letter printed above with 
the words: “The statements made 
herein by Mr. Jones are true,” 
and will then add his own signa- 
ture and the date and return it 
to us, we have the assurance of the 
Directory editor that it will be suf- 
ficient to establish the claim made 
and cause the Union to be rated: 
Smallest issue in 1900 was 1,652 
copies. 

When this has been done, if it 
ever is, Mr. Jones will get the re- 
ward offered and the Union will 
have the rating claimed for it. As 
a matter of fact, the Union actu- 
ally is an unusually live-looking 
daily and appears to be worth an 
advertiser’s attention. 
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LAW AND ADVERTISING. 
The word “Hygeia”’ as indicating the 
name of the mythological goddess, is 


held, in Hygeia Distilled Water Co. v. 


Hygeia Ice Co. (Conn.) 49 L. R. 

147. not to be so merely descriptive of 

the qualitv of goods, such as ice or dis- 

tilled water, as to prevent its protec 
but it is held that 


tion as a trademark, 
| rademark i ve he > 
the trademar ul not prevent the use 
of the word in its natural signification 





iealthfulness, as part of the corpo 
or business name of a rival. ‘Ihe 
e “Hunyadi” being neither descrip 
nor geogr raphics il, but purely arbi 





and fanciful, as applied to medi 
waters, is held, in Saxlehner v. 
& M. Ca. Advance Sheets U. 5S 
be the proper subject of a trade 
! and tke owner’s failure to pre 
vent others from using the word as 
a name had be- 


for such waters until it 








out for the display.—C. 4. 


INK. 15 
generic name is held not to 
show an ‘abandonment of his rights, if 
he made every effort in his power to 
put a stop to their use of it. But his 
rights are held to be defeated by laches 
when, by twenty years of inaction, he 
permitted the use of the word by in- 
fringers in this country, acting under 
licenses from the government of his 
own country, until the name had be 
come a generic one.—Carton Caveat. 
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OVERRATED 


The importance of attracting attention 
to an advertisement is, I think, greatly 
overrated. A great many people place 
this feature of the ad first. The first 
thing to do is to find something good to 
say, and then say it in a plain, con- 
vincing way. After that is done, look 
% Bates. 


come a 











to keep your busine 
lar plan of mine will simplify 
trade. 


disposed to pay a fair price, toa man of wide 
you don’t have time to attend to yoursel 
This plan issuitable for large, 


ANY ADVERTISER 


who thinks a specialist’s criticism and ad 
vice would be worth having is invited to 
send me two dollars, along with his booklet 
or circular or trade paper announcement, 
or any other piece of advertising mater, 
andi will tell him how to make the next one 
more effi ctive 





CORRESPONDENCE INVITED. 


If you think it probable, or possible, that 
I can be of service to you—if you wanta 
series of newspaper or trave pape rormaga 
zine advertisements written and illustrated, 
or a series of mailing car is or a booklet. or 
anything else of a similar character—write 
¢o me, and I will tell you what I can do for 
you and what it will cost, and I will send 
samples of anv of my work which | think 
will interest you. 


OTHER PEOPLE’S OPINIONS. 


The following are a few of many compli- 
mentary letters which I have recently :e- 
ceived : 

Mr. W. M. Ostrander, specialist in country 
real estate, 5 Filbert St., Philadelphia, 
writes: “‘ I have done a great deal of adver- 
tising with circular letters and mailing 
cards, and through agricuitura! papers and 
high-class magazines. At different times I 
have employed some of the leading adver- 
tising specialists in New York, Chicago and 
Philadeiphia. I am pleased to inform you 
hat the ~everal kinds of advertising matter 
you have prepared for me have brought 
consiaerably better cash returns than any 
prepared by the other specialists. You have 
certainly mastered the advertising business 
and the English language—a rare combina 
tion. And your moderate prices make it 
cheaper for me to em oloy you than to pre- 
pare the matter myself.” 





253 Broadway 








Manufacturers and Jobbers 
in New York City 


While I write, illustrate, and print all kinds of advertising matter for advertisers in all 
parts of the vountry, | am particularly desirous of an opportunity to present a 
a og to a few large manufacturers and jobbers here in N ° 

You have to alter, and improve, and increase your advertising from time to time, in order 
©s growing,and may be you have 
and greatly strengthen your whole system of*reaching the 


It is especially suitable for firms who are continually bringing out new specialties 
Write me about it if you or that two good heads may be better than one, 
experience 


first-class firms only 


| 


Hollis Corbin 


special 
ew York 


just gotten toa point where this particu 


and if you are 


, for good, honest, hard work that 


The Paker-Bayles Shoe (o0.. St. Louis, 
writes : ‘* We were very much gratified this 
morning to rece ve the copy for our cards. 
We like them all very much with the excep- 
tion of No.7. If you will write something 
different for this ore and mail it to us we 








will O. K. by wire. The two cerds of which 
you send the type proof are all right. We 
like the general style very much. We are 


also very much gratified at the hrompt way 
in which you have handled this 


{NoTe.—I am not infallible. I sometimes 
ubmit matter which does not exactly hit 
ghe mark. The reference to * No.7” in the 


foregoing is proof of that fact.) 

Mr. Patrick J. Sweeney, proprictor of The 
Manhattan Reporting C ompany (tbe largest 
in New York City), writes. “lamin receiot of 
your letter inclosing copy for four adver 
tisements. Iam well a la with all of 
them and gl: ud'y send check herewith for 
amount of bill.’ 

r. Harry Coleman, proprietor of the Post 
Publishing House, Pontiac, Michigan, write 6: 
“Tam in r t of your favor of the 26th 
instant inc Sosiaa copy, and | wish toc ompli- 
ment you upon the ingenuity you have dis- 
playe din this matter.” 

The A. Graves C ee, jewelers, Mem 
phis, Tenn., write: like your cuts and 
sample ad very much and will accept your 
offer.” 

A Kentucky bank cashier writes: I thank 
you for your kindly criticisms of cur folder. 
We think them weil taken and we are sure 
your suggestions would inprove the matter, 

A grocer in a small New York town, for 
whom I prepared some veast advertising 
matter, write : “Our sale on Imperial Yeast 
is far beyond anything | had expected. We 
art now selling very large quantiiies.” 

An Iowa book dealer writes: “I am much 
impressed with your way of presenting 
things.” 





New York 
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PROVING _CIRCU LATION. 


There is but one way to prove 
circulation. By the books. All 
other ways are evasions. 

Every publisher knows the cir- 
culation of his own paper. He can 
prove it if he wants to. To be 
honest with the advertiser, circu- 
lation must be proven. 

The books prove the circulation 
conclusively. Books cannot be 
doctored to deceive one who knows 
how to investigate them. It is 
easy, if there is press capacity, to 
print extra papers to make a big 
pressroom showing. It is easy to 
put names in type and claim they 
are a bona fide subscription list, 
but I believe it is impossible for 
any newspaper to fix its books so 
that an expert investigator cannot 
detect the deception. 

My first effort in making any 
inves tigation is to ascertain to my 
own satisfaction whether there is 
any desire on the part of the pub- 
lication being investigated, to de- 
me in In a thou- 


ceive any way. 
sand ways I reach my own con- 
clusions on this  point—con- 


ciusions I have never found to be 
misleading. Long before I have 
finished investigating any publi 
cation, I have made up my mind 
whether or not it wants to help me 
tell the truth. 

That the Orange Judd Company 
and the Phelps Publishing Com- 
pany desired to make known the 
truth about their publications was 
manifest at the beginning. 

I had access to the subscription 
list, the books and the pressroom 
at any and all times during a 
period of thirty days. I was per- 
mitted to examine anything I 
wanted to and ask any question of 
any employee at anytime. I 
checked up the names entered upon 
the subscription galleys, I hunted 
up the letters and the orders sent 
in by subscribers and agents; I 
would: take names haphazard and 
then go to the files and find for 
myself the letter or the order 
authorizing these names to be en- 
tered as subscribers and noting the 
money inclose! for the subscrip- 
tions. I also checked up the en- 
tering of the names upon the 


subscription books and the enter- 
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ing of cash payments in the book- 
keeper’s department, where [ 
checked up the receipts month by 
month and year by year. 

I also counted the galleys where 
the subscription lists are kept in 
j tween six and _— seven 
thousand separate galleys for this 
group of papers—counted the 
number of names to each one of 
twenty or thirty galleys in order to 
get a general average (about 
seventy-five names to a galley, or 
over five hundred thousand names 
in all). Then I compared the re- 
sults obtained by these three 
methods—namely, the subscription 
lists, the galleys and the cash 
receipts. 

I went through the mailing 
rooms, where an average of not 
less than 12,000 pounds or six tons 
of mail goes out daily for the six 
working days of the week, and 
watched the process of attaching 
the names to the papers through 
the Dick mailer from the subscrip- 
tion lists, and then saw the presses 
actually at work printing the pa- 





pers. The postoffice receipts for 
a series of months were _ also 
verified. 

In fact, there was no detail of 


the printing, subscription, mailing 
and bookkeeping departments that 
I did not thoroughly investigate 
and check up by comparison, so 
that, as in all mv other investi- 
gations of circulation, I would be 
ina armge to state that I knew 
positively the circulation of these 
papers, and whether or not it was 
paid, and at what price. I particu- 
larize regarding this investigation, 
because many agricultural adver- 
tisers have asked me the methods 
used in making an investigation 
of circulation. Also, because this 
is the first and only case in which 
agricultural periodicals have sub- 


mitted to so exhaustive an in- 
quiry. The points to be deter- 
mined were: 

Hlow many papers are printed 

How many are sent out to sub 
scribers. 


How many are sent as sample copies. 

What price subscribers pay for them, 

Whether the subscribers take tho 
paper year after year. 

Whether the circulation is gaining or 
not. 

Whether take the 


subscribers paper 
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yn its merits or on account of spécia 
inducement. o , A Chicago merchant of expedience 
_ Where the circulation goes to—that paces more stress on the constancy of 
is, how much in each section of the the advertiser than on the striking 
country. character of the advertisement. He de 
-From a Brochure Issued by clares that ‘“‘the ‘ad’ that is always on 
the Phelps Publishing Co., Spring- the firing line, through thick and thin, 
27 ae se tt in season and out of season, is the ‘ad’ 
held, Massachusetts. that will win its sl in the division 

ne of trade. The ‘ad’ that is run at int 

rue long porarsa advertisement is lixc yals must enter the lists each time 
long winded man in that it usually a new competitor.”—Pittsfield (Mass 

Elmira (N. Y. 2. Journal. 


AYERS SHERRY, 
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A SUCCESSFUL PRIZE 
SCHEME. 
By Sam E. Whitmire. 

For more than a year the R. T. 
Davis Mill & Manufacturing Co., 
of Kansas City, Mo., has been 
working a cash prize scheme that 
has proved very successful. Each 
month they place seventy-nine 
coupons, value from $1 to $5 each, 
in sacks ot their No. 10. Flour 
to be sold in Kansas City. The 


total amount of each month's; 


coupons is about $200. In selling 
the flour to the local grocers the 
sacks containing the coupons are 
mixed in with those that do not, 
so that every grocer will have one 
or more sacks containing a coupon. 

Mr. W. J. Hendrick, secretary 
of the company, is a strong be- 
liever in newspaper advertising, 
and to keep the scheme well before 
the people he uses from six to 
thirty inches in the Kansas City 
Star and the other daily papers 
from two to three times a week. 
Jere is one of his six-inch ads, 
greatly reduced: 


Buy No. 10, 


The finest flour milled, and you'll 
always have good bread. Then 
you may be lucky and get one of 
the cash prizes of $1 to $5 which 
we are giving away. Each month 
we place 79 coupons, value $1 to 
$5, in sacks of No. 10 to be sold 
in Kansas City, Mo., and Kansas 
City, Kas. If you get one of these 
coupons it will be cashed at our 
office or by your grocer. 

Buy a sack of Davis Royal No. 10 Flour and 
if you do not find that it makes the best bread 


ever used return the empty bag to your grocer 
and he is authorized to refund your money. 


R. T. Davis Mill and 
Mfg. Co., 


Tenth and Hickory, Kansas City, Mo. 








The coupon that is put in the 
sacks is four by ten inches. It is 
mixed in with the flour and can 
be easily found when the sack is 
emptied. About once each month 
Mr. Hendrick prints a reproduc- 
tion of the coupon in an ad occu- 
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pying twenty inches of space, 
this style: 
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R. T. DAVIS MILL & MFG. CO. 
THIS IS THE COUPON 


"The purchaser of this sack ol kr 
Davis Royal Wo. 10 
aia 


is entitled wbx 


wor coed 
F DETACHED 





which will be pad as a rehate on Davis’ Royal 
by the grocer who sold the flour or at our office, Tenth and 


Hickory Streets, Kansas City, Mo , upon prisenfation of attached 


Coupon properly. signed 


i 








he 


Ey month 79 coupons of the form reproduced above, 


DAVIS ROYAL WO. 10 FLOUR sold during that tims 








Mr. Hendrick says the demand 
for his flour is very strong after 
the appearance of one of the ads 
containing a coupon. The coupon 
scheme works well in two ways. 
It creates a demand for No. 10 at 
the local grocer’s, and it makes 
the local grocer anxious to put the 
flour in stock. It has been noted 
that in neighborhoods where a $5 
coupon turns up in a bag of No. 
10 the sales of the flour for 
that month more than double at 
the local grocery. 

The best evidence that the 
scheme is paying the milling com- 
pany is the fact that it is being 
pushed harder this year than it 
was last. 

The amount given away last 
year in the Kansas City field was 
nearly $2,500, and about the same 
amount was spent in the daily 
newspapers advertising the propo- 
sition, making a total of $5,000. ] 
was.told the scheme increased the 
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yany’s business more than be found in the world is now reposed 
ag = thich bri . t! Rinne in the advertising pictures. The best 
$150,000, which brings the €xpeN- copy to be had is secured for the ad 
diture down to about three per vertising text. The smartest things, 


cent of the new business—a very the cleverest, wittiest and most radiant 
: “ squibs to be found in publications of t 


good showing. pom day are printed in the advertisements 

NOR Rt ROG cx a The American reading public has found 

ROSY VIEW OF MAGAZINI this out. ‘They are reading ads as a 

ADVERTISING result —reading ads in the daily paper 

J. L. Stark, of Chicago, has been on and the magazines before they turn to 
a trip through the South. In a talk the literary pages. Advertisements 


with a reporter for the New Orleans to-day bristle with literary metit. 














Picayune, he Said: Cima 
\dvertising is beginning to occupy IN FOLLOWING UP. 

a new position with publishers, especial One very successful advertiser, who 
lv with magazine publishers. It is would have stopped advertising long ago 
coming to be regarded of equal, or even if he had not had a follow-up system 
more, value than the literary matter of to handle his inquiries, stated to me 
the publication, as an attraction for that he found that by taking up one 
public favor and patronage. The ad- point in each of his letters, he was able 
vertising pages are now read more care- to finally hit the inquirer on the line 
fully than the »ther é that was of greatest interest to him 


ggested the advisability of 
»w-up letter, not so much 
f the points made in the 


i r con sm 

Take yourself. What do you do first 
when you pick up a new magazine 
You turn through the pages, scanning a repetition « 





the pictorial, the beauty spots. Isn't it previous letter, but, as_ far as possible, 
true? I know I do, and I see others presenting the matter from an entirely 
doing the same thing. The best art to different point of view.—-System., 










RAYMOND 

gg! 
To 
+901 
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1362 1 189), 





When you want to sell out send for Raymond, Boston. 
When you need money send for Raymond, Boston. 
When you have any kind of Merchandise to sell send for Ray- 
mond, Boston. 
Creditors average 15 per cent. more when they send for Ray- 
mond instead of a lawyer. 
hen you want to sell your furnishing goods store send for 
Raymond; don’t wait for the sheriff. 
hen you want to sell your clothing store send for Raymond; 
don’t let lawyers eat you all up. 
When you want to sell your dry goods store send for Raymond. 
When your landlord raises your rent send for Raymond. 
When mercantile agencies bother you send for Raymond. 
Don’t wait until your goods are all gone to pay landlords, law- 
yers, sheriffs and professional assignees, send for Raymond. 
First loss is the best, send for Raymond. 

’ Raymond paxe higher prices, quicker prices, and without any 
ow for all classes of merchandise, than any other man in the 
country. ‘ 

P.O. Box 2811. Telephone 2805. Stores, 352, 354, 356 
Washington St.; 31,33, 35 Hawley St.; 126, 128 Hanover St.. 
Boston, Mass. : 





_ The above id recently appeared said that Mr. Raymond has a rep- 
in the New York Journal. It is utaticn in Boston as a_ hustler, 
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THE MAKING OF A 
TONE ENGRAVING. 


When the copy. which is us- 
ually a photograph or a_ wash 
drawing, is brought into the es- 
tablishment, the requirements of 
the customer as to the time of 
delivery, character of plate, fine- 
ness of screen, proofs, etc., are 
entered upon numbered _ cards, 
which are temporarily filed away 
(to later receive data as to size of 
plate and cost of making), the 
operative data on the cards being 
noted upon slips which follow the 
plates through the various stages 
of manipulation in the shop. If 
the photograph needs retouching 
it is sent to the retouching room, 
where several artists are employ- 
ed. The retouching of photo- 
graphs is practically a new pro- 
fession, and the results obtained 
are very remarkable. On a ma- 
chinery subject it is possible for 
the retouching to excced in cost 








HALF- 


five or ten times the expense of 
making the plate. 

The copy is taken up to the 
photographic gallery, which  oc- 


cupies a mezzanine story immedi- 
ately under the roof, where both 
daylight and electric light through 


powerful focusing lamps are 
available, the latter being used 


chiefly on cloudy days. 

The first step in the production 
of the half-tone plate is the 
making of the half-tone negative, 
which differs from the ordinary 
dry-plate negative in that the 
half-tone image is recorded in the 
shape of a dots and 
spaces due to the use of a finely- 
ruled glass screen The camera 
beds are made very long in order 
to obtain the proper reduction in 


series of 


cases where the copy is large 
and the desired plate small. The 
copy is fastened to the copy 


board, which stands vertically at 
right angles to the runway at 
one end of the camera bed, the 
latter being adjustably supported 
by springs attached to the stand 
proper, the object of the springs 
being to absorb vibration, or, to 
put it in another way, to insure 
the simultaneous vibration of the 
camera box and copy, so that the 
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relation of one to the other is 
absolutely the same _ throughout 
the time of exposure. Having 


moved the camera box back an 
forth along the bed until the 
image is of the desired size, the 
camera box is then firmly secur- 
ed to the bed by a turn of a bind 
ing screw and the image is 
brought into sharp focus on the 
ground glass. The photographer 
is now ready to prepare his wet 
plate, the wet-plate process being 
particularly adapted for photo-en 
graving purposes, owing to the 
facility with which it can be man 
ipulated to get desired results. 
He takes a perfectly clean piece 
of glass. previously albumenized, 
free from dust, and flows over it 
iodized collodion, obtaining 


an 
an even coating by allow ng the 
collodion to run off at one cor 
ner of the glass plate. 

When the collodion sets, — the 


plate is then sensitized by placing 
it in a silver nitrate bath. When 
sensitized the plate is put in the 
plate-holder and is then ready for 
the exposure. The process plate 
holder is of special construction 
and is adjustable so as to hold 
any size plate to the limit for 
which the camera was designed 
The holder also contains the ruled 
screen which is placed at a very 


short distance from the sensitiz 
ed plate, between the latter and 
the lens. 

The half-tone sercen is made 
up of two plates of glass that 


have been carefully ruled on one 
side, the plates being cemented 
together, ruled side to ruled sid 
in such a way that while the li 

are ruled diagonally across each 
plate, the lines of one plate run 
at right angles to those on the 
other when the two plates are put 
together, producng a mesh rep 
resenting from eighty to two hun- 
dred and fifty lines per inch. In 
making _half-tone plates th 
coarseness of the screen employed 
depends upon the use for which 
the plate is intended. For a 
large number of periodicals the 
one hundred and seventy-five line 


screen is the one which gives 


general satisfaction. 
Having been expesed, the plate 





















o=evus 

















is taken to a dark room and de- 
veloped, the kind of developer 
used depending upon the judg 
ment or particular practice of the 
operator, the expert varying his 
manipulation with different sub- 
jects within surprisingly wide 
limits. The image appears in 
about five seconds, and the plate 
is fixed with a solution of potas- 
sium cyanide. If the negative is 
not of the required density, it is 
ntensified. The negative is al- 
lowed to dry, when it is coated 
with a solution of rubber, and 
this coating is followed by an- 
other of collodion for the pur- 
pose of securing greater body in 
the negative to permt of its being 
handled. In order to secure a 
printed image like the copy it is 
necessary to reverse the negative. 
Should the negative not be re- 
versed then the right-hand side 
of the printed proof would rep- 


resent the left-hand side of the 
photographic copy. This is 
done by stripping the film from 
the plate. The glass is placed 
in a specially designed “ squar 
ing frame’ having squared metal 
edges, and after adjusting the 
T-squar. and squaring the nega 
tive, the portion of the film 
which it 1s desired to transfer for 
printing is cut with a sharp knife, 
so that when placed in an acid 
bath for the purpose of loosening 
it from the glass the desired por 
tion may be readily removed, re 
versed and transferred to another 
and thick-glass plate, which is 
used in printing the picture on 
the sensitized copper 

The copper plates come 
ready polished, but it is necessary 
to give them a high finish before 
using. This is accomplished by 
rubbing them with willow char 
coal and water. The copper plate 
is dried and coated with a sensi- 
izing solution, which is flowed 
on in the same way as the collo- 
dion was on the glass plate. The 
copper plate is placed in an A- 
shaped clamp and the sensitized 
coating is evenly distributed over 
the plate by means of what is 
called the * whirler.” The 
clamped plate is lung face down 
ward toward the floor in a larg« 
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box having a gas stove at the 
bottom, and is fastened to a swiv- 
eled wire support so that it can 
be whirled rapidly. The motion 
causes the coating to be evenly 
distributed by centrifugal action 
and at the same time the plate is 
dried. The  half-tone printing 
frame does not differ materially 
from the ordinary photographic 
printing frame, except that it is 
much more strongly built and is 
heavier. In the front of the 
printing frame there is a sheet of 
plate glass about an inch thick. 
The negative is placed in the 
printing frame next to the front 
glass, with the face of the neg 
ative in contact with the sensitiz- 
ed copper plate. The back of the 
printing frame is then secured and 
by means of a number of hand 
screws great pressure is applied 
so a3 to hold the copper plate in 
the closest possible contact with 
the negative. Either daylight or 
electric light can be used _ for 
printing, electric light taking 
more time than daylight. When 
the plate is taken out it is placed 
under a jet of running water, by 
which means the image is devel- 
oped. Following development 
the copper plate is gripped witha 
pair of pliers and held over a gas 
stove, for the purpose of * burn 
ing in” the image, after which 
process the plate is placed in an 
etching bath of chloride of iron, 
wherein it receives the first etch 
What are termed flat proofs of 
the plate are then made on a 
“ Washington” hand proving 
press, and if the flat proof indi 
cates the presence of those qual 
ities in the plate that have been 
sought, the plate then passes to 
the “ router.” 

In the case of a vignetted sub 
ject, where the tint is allowed to 
die away arotnd the edges, the 
plate is clamped in what is call- 
ed a “routing machine, which 
is designed to give a speed of 
tltree to four thousand revolu 
tions per minute to a small cutter 
whose action is varied according 
to the part of the work it is in 
tended to perform. The routing 
mach‘ne, like all the other ma- 
chinery of this estaLlishment, is 














independent electric 
motor. The router follows around 
the edges of the tint, cutting 
away all superfluous met].  Ex- 


run by an 


cept in the case of s‘lhouettes, 
there is little routing in subjects 
which are not vignetted, but in 


some cases the sky or background 


of a picture which is defective is 
removed by the router. In the 
case of what are known as 
“square” plates bevel groove is 


run all around the plate at a short 
distance from the printing edge 
to allow for securing it to the 
wooden block on Which it is to 


be mounted, and also to permit 


of the excess metal being readily 
cut off. 

If an examination be made of 
most half-tone plates, it will be 
found that there is a black line 
bounding them, with a white line 
just inside the black one. Both 
lines, together with the grooving, 
are made on the plate by a bev 
elng machine, which is some 


thing like a planer and a mailing 


machine combined. The plate is 
securely clamped to a movable 
bed, which is moved by hand, 
planer fashion, so as to bring 
the plate under a steel graver, 
which cuts the black line and the 
white line in the plate. The cur- 
rent is then turned on to the 
motor, causing a circular bevel 
ing cutter to rotate at a high rate 


of speed. The bed carrying the 
copper plate is then run under the 


cutter, which “mills” a groove 
This is done with four side 
of the half-tone 

The plate is now ready for the 
“finisher,” upon whose artistic 


judgment much of the success of 
the plate depends. The finishers 
‘stop out” or paint out with 
asphaltum varnish those parts of 
the engraving which are not 
to be re-etched. The finishers 
take out all imperfections in the 
plate, improving it as compared 


with the original copy by means 
of roulettes, burnishers, and 
wood engravers’ tools.—Scien- 
tific American. 
- 
DISTINCTION AND DIFFERENCE 
Many a merchant learns that the kind 


of advertising he knows | is } good is not 
profitable 


White s Sayir 
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RULES 


SUGGESTED BY DR. 


FOR PUBLISHERS. 


MOTT VY. PIERCE 


As the first duty of the publisher to 
the advertiser, I would suggest that he 
refrain from attending publishers’ cor 


lot of “dem fule 
obnoxious to 


and passing a 
that are 


ventions 
resolutions 


best patrons and which he doesn’t 
tend to carry out. : 
To do away with old fogy restrictior 


regarding broken column rules, cuts at 
desis iy type. 


Never to tell anything but the trut 
in regard to the circulation of his pa 
per, and not to consider that there ar 
five members to a family that read | 
paper 

Never to sell the same position twi 
or more to different people on year 
ontracts during the same year. 

To adjust his advertising rates to 

f his actuz il paid circulatior 


conform to 




















not what he imagines his circu 
on will be 
” When attention is called to an ing 
rect insertion, not to request the adve 
iser to take a trip to hades 
» always accept dictionaries, moto 
engines and automobiles in trade f 
advertising when offered him.—Fan 
= >> 
A WESTERN SCHEME 
Earl Robinson, of Robin 
br Red Oak, lowa, tells in the fol 
lowing interview how thev do their ad 
vertising: “Our line is dry goods. and 
it is, therefore. unusual to buy butter 
and eggs, but this is just where we g 
in our advertising. We pay a 1 
more for these articles of produce 
others in town pay and the amount 
must be traded out at our store. It is 
peculiar how women will walk all over 
town to make a few cents on eggs. Two 
hundred cases a week is not unusual 
with us. We turn over both the « 
and butter immediately to Swift & (¢ 
with whom we have a contract to take 
all we buy The margin above the reg 
ular price we count our advertising 
Chicago Dry ( Is Reporter 
to - 
STEREOTYPED a G 
PHRAS 


THE SAME DAY, 


‘ SHIPPED 
































DOESN’T WANT OCCULTISM 


Cuicaco, Ill, Feb. 15, 1901 
Editor of Printers’ INK: 

Having been a constant reader of 
PrinTEkS’ INK for some time, I have 

ticed that letters and quoted articles 
are of frequent appearance which dilate 
on an intangible, indefinable ‘‘some- 
thing’ which makes an advertisement 
d. None of these articles attempt 
ny explanation of this vague and misty 
nething’”’ which must be present to 
nake an ad strong and effective. ] 
have also seen frequent assertions that 
grammatical construction is of minor 
importance if the indescribable “some 
thing” is there. 

Another assertion of frequent occur 
rence is that a good ad very often fails 
to bring business, whereas it as fre 
quently happens that a poor one does 
bring results. 

nstead of delving into the unknown 
1e occultism of advertising, as it 
were—why not confine ourselves to ce1 
tain well-defined principles which have 








been demonstrated by experience. / 
theory is scientific only in so far as it 
can be demonstrated. Basic principles 


are axiomatic. 

An advertisement is simply an_an- 
nouncement anticipating inquiries from 
the public. It should answer the most 
likely inquiries, which would naturally 
vary according to the nature of the 
business. It should tell the reader 
ough about the article (I almost saic 
“adicle’’) to enable him to decide at 
once whether or not he wants it. It 
should do this without any sacrifice of 
since construction. It should 
quote a price—specifically or approxi 
mately, as the occasion and the nature 
of the goods would allow. It should ap 
pear regularly. This has all been gone 
over time and ain, but the fact re 
mains that it is about all that is posi 
tively known and proved by experience 
Attractive style, catchy phrases and 
pleasing sentences depend entirely upon 
the ability and originality of the writer 
The beacon light which warns us from 
rocks of spasmodic advertising is the 
rise and fall of Frank Siddall’s Soap 
rhe wisdom of quoting prices is demon 
strated daily by our leading business 
houses everywhere. It always follows 
that successful advertisers are constant 
advertisers. 

Let us get more out of what we know 
d steer clear of ghosts and bogies. 
Yours verv truly, 
J. H. Ratusun, Adv. Agent 
a ae 
FINDS IT USEFUL. 

La Crosse, Wis., Feb. 13, 1rgor. 
Editor of Printers’ INK: 

We hand you herewith our check for 
$5.00, which is to pay our subscription 
(just expired) one year to your valuable 
journal. We find the Little Schoolmas 
ter helpful to brewery advertising,- as 
much as it is to other lines of business. 
Hoping that we will not miss a number, 
we remain, Yours very truly, 

Joun Gunp Brewine Co., 
H. Harry Long, Adv. Mgr 
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AN UNDERWEAR SALE 
CaMERGN, Mo., Feb. 12, 1901 


Lditor of PRINTERS’ INK 
Here is an ad _ clipped from the 
Weatherby (Mo.) Sentinel, which is a 


tv ae ta te th ht he ad MMe 


Big bargains... 


IN EVERYTHING AT 


Aparey’. 


PN a NNO re 
We are nearly giv- 
ing our Underwear 
away. 








wood work, door and 
window frames. 
At Silas Riggs’ Blacksmith shop $ 


C. C. SEARCY. } 


WUCCCA WEVA DDIM 
“warm thing,” especially when a wagon 
maker can afford to give away his un 
derwear as bargains this time of the 
year. Yours respectfully, 
B 


Ido all kinds of : 


J. Barrert 
nD 
SAPOLIO SUGGESTIONS 

Editor of Prinvers’ INK: 

Who would suppose that in such a 
model place as Spotless Town the sp't 
ting nuisance prevailed? Yet accord'ng 
to the Sapolio cards in the cars, Spot 
less Town is not exempt from this evil 
Arresting the persons who frescoed the 
fluors with saliva seemed to be the 
proper corrective. The Sapolio card 
suggests a harsh if net heroic way of 
suppressing this n.u.sance. It reads: 
> ~~ 
In Spotless Town they caught abore, 

Who slyly spat upon the floor, 

And if you don’t expect his fate, 

| Then you should not expectorate. 

| They waened his mouth as white as 
sg 


no 

| With weler and ‘SAPOLIO.” 

(See Board of Health Notice in this Car.) 
“Racotenens b 

Think of the ruddy red of a man’s 
mouth Lbemg turned to an absolute white 
hy suca drastic treatment. The ques 
tion ar‘ses: “Did he survive?” In hine 
with this sort of advertising why not 
adapt a picture of a pretty woman with 
a commercial smile tc a verse like this: 

















| “This lovely maid so pleased and free, | 
as teeth as white as white can be. 

| You ask her what has made them so, 

! She promptly gays: “Sapolio. eg 








If not, why not? Consistency and 
so forth. WILLIAM GREEN, 












ON DEAD NAMES. 
Rocers, Ark., Feb. 8, trgor. 
Editor of PRInTERS’ INK: 

The approaching spring season is 
causing the seed merchants to start 
their annual distribution of seed cata- 
logues. The postage on the catalogues 
varies from two to five cents, some high 
er, very few less. 1 cannot understand 
how these firms prosper as they do if 
their expense accounts show as heavy per 
cent of dead loss as the loss the 
catalogues shows on account of the firms 
not securing up-to-date lists or having 
their old lists checked over I believe 
I am conservative in estimating the loss 
at 25 or 50 cents per day in postoffices 
in towns of 1,500 or more People 
change their offices so often, many die, 
and yet these seed firms continue 
mailing their catalogues. I believe I 
could earn a salary of five dollars per 
day in some of the large firms by sav 
ing more than that in dead loss ‘n 
postage and printing, and yet they ought 
to have pretty smart men employed 17 
their offices. And the remarks on the 
seed catalogue are appropriate to ge 
wholesale and retail firms <¢ to 
build up a good mail ori 

Respectfully, Leo 












+o 
SN’T APPROVI 
New York, Feb. 20, 1901. 
Editor of PRINTER INK: 

As an example of indefinite advertis 
ing, I would call your attention to tl 
following card pearing in the elevated 
cars of New York City 
o— "= a 

The Gem Nail Clipper. Trims the nails 

to any desired shape. No tearing. It 

cuts, cleans and files the nails. A vest 
pocket manicure set. Price 25 cents. 

For sale by allup-to date dealers. Man.- | 

ufactured by H. C. Cook, Ansonia, Conn. 


1e 





. r 

“or sale by all up-to-date dealers!” 

Inquiry at several 

themsel i 

developed the 
] 





Dealers in what? 
stores which 
likely to sell 
fact that whi themselves 
had heard o icle, no one had 
tried to place it on sale with them. The 
writer desired to get one of these handy 
manicuring instrumer 








s and this experi 





ence is his own If there w some ¢ 
dress given, or som place ted 
where the art could be purchased, 





vably be all right. 
WILLIAM KENSETT 
- +++ 
A PENNSYLVANIA TALI 
Mananoy City, Pa., Feb. 18, 1901 
Editor of Printers’ INt 
On the 18th day (Saturday) of Feb 
ruary the publisher of the “* P 
Saule of this city gave a 
party to his sixteen printers, to 
andoah and surrounding 
vertise his paper. The sleigh was 
med with white canvas bearing 


that ad might 








name of the paper upon it, and along 
the route they cistributed circulars, as 
the one I inclose. This kind act on the 


publisher’s side rot only brough 
new advertisers hut also about 300 new 
subscribers Wha: i your cp 
this scheme? Your truly, 


Wm, D. Tomas 
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FROM FORT WAYNE, INDIANA 
Cincinnati, Feb. 9, i901 

Editor of Printers’ INK: 
Here is an ad from the Journal G 
sette, at Fort Wayne, Indiana. I 





Dental 
Parlors, 


74 Calhoun. 


McAllister, 


Manager 


teeth with but a s 
that swelled as 
cabinet Yours trul 





THE LETTER BUSINESS 
New York, Feb. 13, 19 
Editor of PrinvFrs’ INK: 

We suggest that advertising by 
cularizing of letters comes second 
newspaper advertising itself and t 
journals devoted to the interest of 
vertisers, can greatly promote and 
crease their usefulness, by giving 
siderable editorial attention to the ad 
vantages of selling and buying of letters 
A department devoted to the letter bu 
ness would, we believe. soon result 
your considerable cash ad 
tising advertisers having letters t 
sell or to Jet. and from others seeking 
-ertain classes of letters to circul 
Invite communications from both TS 
ind sellers to give your readers their ex 
perience. Yours, Men or Letrers 

Lum Smith, Mg 
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WANTS SOMETHING FOR 
NOTHING 














Pirt 

Editor of Printers’ INK: 
We would like, for the purpose 
making selections of good advert 
ns, to get a sample copy of « 
semi-monthlvy and monthly 
ion in the United States whicl 











rly good circulation We 
write to them all Is there not 
way to have our address circulate ‘ 
that we may get what we want \ 
want especially those weekly 
which have a large circulation 
ountry districts Please advise 
Respectfully, HloLLann & Bat 
Lock Box N 
IN JAPAN. 
The Japanese, it seems, are r Il 


learning American ways—even in ad 
vertising. A visitor to Japan may now 
see, as in some portions of America, 





almost every hillside plastered with ad 
vertisements. They are very enterpris 
ing, and one of the advertising 

emn! 


iwleved is that of having a 
march through the streets Saturday 
Evening Post, = 


procession 
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READY-MADE ADVERTISEMENTS. 


Readers of PRINTERS’ INK are invited to send model advertisements, ideas for window 
ards or circulars,and any other suggestions for bettering this department. 











Real Estate. 





There is more value in the 
Buckingham street residence 
which we offer for sale than 
can generally be obtained in 
a residential property. It is 
central, has modern improve- 
ments such as furnace heat, 
set tubs, baths, etc. The 
yard has plenty of fruit trees, 
shrubs, etc. Terms are rea- 
sonable and so is the price 





A Liquor Dealer’s Argument. 








Profits 


are a great 
things go over my 
prices which mean 
no profit to me. 

I am not in business for 
the purpose of losing. money. 

Iy experience has taught 
me that the best and surest 
way to make money is to get 
my goods into the hands and 
mouths of people, so I sell 
choice high-gr ade goods over 
the bar at prices which you 
are now paying for inferior 
qualities. 

It pays to do this because 
it makes regular and profit- 
able customers for me and 
stimulates the demand for 
my bottled goods. 

In this way both 
tomers and myself 
benefit. 


There many 
bar at 


little or 


my cus- 
reap the 


For a Cod Liver Oil Emulsion. 





Children Need It. 


At this time of the year 


the little ones are more or 
less confined to the house. 
They lack the exhilarating 
effects of out-of-doors exer- 
cise and fall away in flesh 
and strength, consequently 
are easy prey to colds and 


kindred diseases. There’s no 
need of allowing these con- 
ditions to exist, however, as 
the Central Pharmacy has a 
splendid up-builder for chil 
dren as well as adults in 
their Emulsion of Norwegian 
Cod Liver Oil. It is better 
than any other we know of. 
It is easily digested and _pal- 
atable. The children don’t 
have to be hired to take it. 
A full pint for 5o0c. 











All Business. 


ooeee 








Who Can Usea 
Carpet Rug? 


Through our direct mill 
connections we have been en- 
abled to secure nearly 300 
beautiful carpet rugs at prices 
that will enable us to cut 
down the price scale very 
materially. 

Be pe Friday morning 
shall sell the regular 9x12 
od rugs for $19. 
The patterns are all new 
the very newest in fact. 
There are Oriental patterns 
in plenty. These large rugs 
are growing in favor con- 
stantly. They are easily han- 
dled easily cleaned and 
they’re pleasing to look upon. 


Attractive Credit 


Propositic 











“Where There’s a 
Will There’s a 
Way.’ 

ocur bo aoe 


you can’t afford to be poorly 


dressed. 


Many men—yes, and wom 
en, too—owe their present 
prosperous condition to the 


fact that they never allowed 


their personal appearance te 
be a barometer of their fi- 
nancial condition. 


“Nothing succeeds like 
success” and to look pros- 
perous is next door to being 


prosperous. 

And what’s the moral of 
all this? 

ay a visit to this store. 


We will fit you out—wom- 
an or man from the feet up. 

We've vot the shoes for 
both sexés. 

And the clothing for both 
sexes. 

Also the hats for both sex- 


S. 

Good hats, good clothing, 
good shoes—stylish and ser 
viceable. 

We will do all this on 
credit and give you plenty 
of time to pay. Come and 
see us to-morrow—procrasti 
nation, you know, is the 


thief of time. 





Seeesesrereseoe 











































































‘We Have About 


30 Morris Chairs 
It is too many. A lot that 
we had ordered for the holi- 
days did not put in an ap- 
pearance till it was too late 
for them to be of any use 
to us .for our holiday trade. 
We’ve a dozen that haven’t 
been uncrated. We want to 
reduce the number we have 
on hand. 
e’ve cut the price all 
along the line from $1 to $2 
and over, and you will realize 
a saving on any chair you 
buy. The regular prices were 
$7.50, $8, $10, $12.50, $13.50, 
$14.50, $16 and $18. They’re 
the latest pattern, the ratchet 
on which the cross piece of 
the aujustable arrangement 
rests being perpendicular and 
hiaden under the chair, not 
horizontal anu projecting out 
in sight. 








Like you to see them. 


All Right. 
F Fly ¢ Cocktails 
Again. 


A suitable glass, a little 
cracked ice, fly cocktail in 
sufficient quantity, drain into 
your cocktail glass and you’ve 
got a royal drink for ang 
guest. 

Fly cocktails are the result 
of careful study and skilled 
mixing of pure ingredients. 
The world doesn’t produce a 
better cocktail. 


We bottle four kinds: Mar- 
tini, Manhattan, whisky and 
Tom gin. 

$1 per bottle; half pint 


screw top flas 





’ 25 cents. 


Sounds Se nsible. 








We Treat the Boy 
Like a Little Man 


but don’t give him 

clothes that look as if they 

were his father’s shrunken. 

We make boys’ clothes as 

good and in as good style 
as men’s. 

Some $5 


suits to-day of 


heavy navy-blue_ worsted- 
serge. Some of the collars 
have a large star on each 
corner. On all styles there 


are shields with double anch- 
or and bars. Suits are trim- 
med and embroidered in red, 
black or white. Sizes, 3 to 
12 years, 
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Good Tea Talk. 
3 35, Cent Tea. 


Half the world drinks tea. 
food 


t is an important 
auxiliary. , . ; 
It has a mild, stimulating 


influence or the brain and is 
a worthy drink for good peo 
ple. 
Our Formosa Oolong at 
35c the pound beats any tea 
proposition you ever heard 
of in this part of America. 


We have talked = rather 
strong about this tea—said it 
beat half the 50c sort you 


saw about town praised it 


in other ways. 


Our talk brought many 
people. They were timid at 
first—bought a quarter of a 
pound just to try it, you 
know. 

In the vast majority of 
cases people came back for 
this tea, and they are coming 
still. 

There isn’t any better cri- 
terion than that, you'll ad- 
mit. 

We'll mix this tea to suit 


your particular taste at same 
price; 35¢ a pound. 








Seems to Tell the Whole Story. 


° =e 
Rainy-day Skirts 
and $10 skirts, $5. 
It seems scarcely fair to call 
them rainy-day skirts; for that 
is, perhaps, the least import- 
ant of their uses. Why not 
call them skating or bicycle 
or snow or golf or walking 
skirts? We suppose more 
will be used for skating than 
for anything else, during the 
winter months. 

About fifty; heavy, plain 
and double texture cloth; all 
desirable colors; thirty-six to 
forty inches long—skirts we 
have been selling for $7.50 


to $10, all reduced to $5. 


$7.50 


For a Dentist, 





Cheap dentists ruin more 
teeth than they save. A good 
dentist asks a fair price fi 
his work, but he saves your 
teeth. That’s just what we 
do. We cater to people who 
want good dentistry at mod 
erate prices 

Our Agatone 
is sanitary and unbreakabl 
(in the mouth), and as clean 
as porcelain. Reduced pri 


Dental Plats 





for a short time only, $1 
including painless extracti 
with Vaporine. Gold crown 


$5; bridge work, $5. 























NOTES. 


Mr. JosepH WoernNeR, 
Eaton, O., styles himself 


3arron street, 
The People’s 





Tailor, in an attractive illustrated eight- 
page booklet. 

THe M. M. Giiiam ~ Agency of New 
York will hereafter place the Mutual 
Life Insurance Company advertising. 
The matter will be personally attended 
to by the younger Mr. Gillam—and it 


is expected that the advertising will not 
onsist wholly of annual statements. 





Mr. Pacmer L. CLark, founder and 
r president ot The Ciark’s Horse 
and one of the best known 
en in the country, is to conduct 
epartment in the Chicago Sunday 
Ocean wnder the head of “Trot- 

ters and Pacers.” 

Tue Dr. Franklin Miles Association, 
of Chicago, Ill., has published a neat 
booklet about its institution for the sci- 
entific and economical treatment of pa- 
tients at home. It appears as a clean 
and dignified specimen of professional 
advertising. 

Tue Medicura Soap Company has 


placed its advertising in the hands of 
Phillips & Co., 1133 Broadway, New 
At present New York City pub- 

ions only are being used, but later 
on le: iding daily news papers everywhere 
will be called into requisition. 





for 1901-1902 
Crerand & Co., of 


Crerann’s Directory 
published by Wm. F. 

















732 Broadway, New York, is, as its title 
suggests, a directory giving the address- 
es of manufacturers of cloaks, suits, 
skirts, furs, misses’ and deiléven’s gar- 
nents, etc., of New York City. The 
price is 50 cents per copy. 

Newspaper and Poster Advertising 
(London) reports that ‘Bensdorp’s 
Cocoa is to be advertised in a list of 
United States religious papers through 
the Snow-MacKay Advertising Agency, 
of 27 School street, Boston. This is 
said to be the first newspaper or peri 
odical advertising ever done in this 
country by the owners of the cocoa.” 

THE ery an Press Information 
Bureau, World Building, New York 
City, has gF a 36-page booklet, 
which rears to be a specimen of good 
Sisliess Titers ature. It explains the ser- 
vice of the bureau, quotes the prices 
charged, and contains the statements of 





Prominent people who are the 


bureau’s method of service. 


using 





N. Y., Feb. 12.--Assembly- 
mat II. Smith introduced a bill to 
day providing a term of imprisonment 
and a fine of $250 where a person plac- 


es, Or causes to be 
matter on the 


advertising 
telephone or 


placed, 
telegraph, 





elevated railway pillars, ash cans, lamp 
posts, etc., in any public highway. 
New York Mornis ving g¢ Telegraph, Feb. 13. 
Tue Sherman-Worrell Fruit Com- 
nanv, with offices in the Pemberton 
Building, Boston, is pushing the sale 
ot its capital stock the investment by 
three column ads, and at the same time 


bringing its product to public 
public exhibitions of 


notice by 
concentrated fruit 
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at its offices. Several lectures have 
been given at Tremont Temple to ladies, 
on “Fruit Products as Body Builders.” 
A copy of Mr. Worrell’s work on diet- 
etics was presented to each lady present. 

BEGINNING February 24, the Newark 
(N. J.) Sunday News will be published 
in order that the people of New Jersey 





may have served to them every day all 
the local, nationa! and_ international 
news. For nearly twenty years a com- 


had to 
New- 
been 
“The 
some 
upon 


munity of people have 
live without a Sunday issue of the 
ark Evening News; and it has 
pretty hard on the community. 

time has been ” etc., for 


ripe, 
time. The daily rates will apply 
Sunday orders 


for the present. 
A Maptson 


300,000 


(Wis.) special dispatch 


to the Philadelphia Record of Feb. 15 
tells: Excessive hostility to judges by 
lawyers was condemned in a code of 
ethics adopted here yesterday by the 
State Bar Association. The provisions 
of the code urge attorneys to refrain 


from criticising the acts of judges. All 
lawyers are urged to refrain from lay- 
ing legal defeats to incapacity or preju 
dice of the judge. Newspaper ads, cir- 
culars and business cards by attorneys 
are declared to be legitimate. 


In a registered communication dated 
Augusta, Maine, February 11, 1901, Mr. 
E. Bassome, tieasurer of the corpo- 
ration, unequivocally states that: Tor 
over two years no monthly edition of 
Lane’s List has reached low a figure 
as 700,000 copies mailed. Mr. Bassome 
signs his statement with a pen and 
PRINTERS’ INK sees no season for doubt 
ing the absolute truth of the assertion. 
The editor of the American Newspaper 





Directory expresses surprise that the 
fact being as stated it has heretofore 
been so difficult to induce Mr. Bassome 
or anybody else in authority to say it 
and sign it. 

Secretary Henry F. We of the 
Henson Creek Lead Mines Company, 


15 Court Square, Boston, has charge of 
its advertising. In the bulletin of the 
company, Mr. Wells says: “The Hen 
son Creek Lead Mines Company will 
stick to its present forceful and truth 
ful advertising, and I am willing to 
stake my reputation of over fifteen 
years’ experience that this company has 
up to date actually raised more capital 
and made more friends than any com- 
pany in existence whose advertising ap- 
peals only to the gq nidity, rather than 
as ours always has done—to the com- 
mon sense.” 


THE merchants of Salem, Ohio, have 
organized under the name of the Mer 
chants’ Board of Trade for the purposes 
of trade extension. Their plan is to 
offer special inducements to the people 
of the surrounding country for from 
ten to twenty miles in each direction to 
come to Salem to trade, and, in order 
to get the people, they hold special sales 


on the 2d and 16th of every month. ex 
cept when such dates come on Sunday, 
then it is on Monday following. For 


each sale they issue from 8,000 to 10,000 
copies of an advertising dodger, and 
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distribute the same from house to house 
in the surrounding country. 


AN interesting decision as to what 
constitutes fraudulent representation by 
the publishers of an advertising medium, 
as to the extent of their circulation, 
was handed down by the Circuit Court 
yesterday in the suit of the McCall 
Company, publishers of the Queen of 
Fashion. a New York monthly, against 
J. M. Boyle, on, an advertising contract. 
The reviewing court held the words 
printed in the letter head were no guar 
anty or warranty of the actual circula- 
tion of the journal, or that it amounted 
to a fraudulent representation, but that 
it was a mere “puffing’”’ statement, on 
which Boyle was not authorized to rely. 
If he desired a guaranty of the circula- 
tion, he should have secured it on the 
contract. The evidence did not show, 
as Boyle claimed, that the words on the 
billhead were a part of the contract. 
Cincinnati (O.) Tribune, Feb. 8. 

“Tue Boston Traveler,’ writes a Bos- 
ton reporter of PRINTERS’ INK, “is run- 
ning on its woman’s page a department 
headed ‘Babs’ Feminine Chats,’ which 
contains various beauty hints, notes on 
matters of the feminine toilet, care of 
the hair, hands, etc. Theodore Metcalf 
& Co., prescription druggists, 39 Tre- 
mont street, have taken space right un- 
der this and head their announcement 
as follows: ‘An inspection of the fol- 
lowing article will show you that they 
answer all Babs’ requirements.’ Then 
follows a price list of articles for toilet 
use, etc., mentioned in the article pre- 
ceding the ad. The price list each day 
follows out the suggestions given in the 
news matter, and it would seem that 
3abs submits a proof of her article to 
Messrs. Metcalf & Co. before it is 























printed. Or perhaps the advertising 
manager of the firm is ‘Babs’ and 
grinds out the whole business, health 
article and all. Anyhow, it’s a good 
idea, and is susceptible of any number 
of adaptations.” 
o 
A DEFINITION 

Good advertising is really telling peo 
ple what, and where, and who; telling 
them what a thing really is, where it 
may be had, and from whom. That is 
all there is of it. That is all there ever 
will be. There are many and varied 
ways of conveying this information, but 
when all is said, good advertising is thi 
and nothing more. It is a simple, sen- 
sible, honest, needful thing. It is 
much a part of the production of an ar 
ticle as is the article itself. It makes 
no difference how good a thing may be 
if it is a thousand miles away and there 
are no means of transportation. It is 
exactly as if that thing did not exist at 
all. Its production is not complete un- 
til it is placed within our reach, where 
we can see it, or hear it, or wear it, or 
eat it. If we have the transportation 
and have not the knowledge of its ex- 
istence, its making and the transporta- 
tion are of no value whatever. We are 
just as far from the enjoyment of that 
thing as if it did not exist. It is really 
not produced for us until advertising of 
some kind has told us about it. 

Advertisements represent goods. The 
more accurately they represent them, 
the better advertisements they are. Ad- 
vertising which misrepresents, either by 
exaggeration or by inadequacy, is bad 
advertising. The nearer an advertise- 
ment can get to the plain, naked truth, 
the more likely it is to be profitable.— 
Shoe and Leather Facts. 
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A REPUTATION FOR GOOD 
CLERKS 


A Davenport (Ia.) correspondent 
sends PRINTERS’ INK the following in- 
teresting communication: 

To get the reputation for having the 
best clerks in a city is worth striving 
for, but harder to get than the reputa- 
tion for selling the best merchandise. 
The Boston Store of this city has made 
the best clerks a feature until it has 
gained recognition with almost every 
shopper in the three cities. It has 
brought many dollars to the Boston 
Store that would probably have gone 
elsewhere, and the writer becoming im- 
pressed with its value sought an inter- 
view with Mr. Gears Von Maur, sec- 
retary of the company, who said: “We 
believe that courteous treatment on the 
part of a mediocre salesman will sell 
more goods year in and year out than 
the best salesmanship will without it. 
It has been our constant aim to give 
our patrons the best clerk service ob- 
tainable, and we value our reputation 
on this point far above anything else. 
We discharge salespeople for discour- 
tesy, but not for missing sales, and our 
clerks know that their positions are per- 
manent as Jong as they are prompt and 
courteous in waiting on the trade. We 
have practiced showing goods by pleas- 
ant, well dressed salespeople ever since 
we have been in Davenport, and you 
can see the effect of it now in the re- 
markable growth of our _ business.” 
When asked how they were able to 
secure the help that built up this repu- 
tation, Mr. Von Maur replied: ‘*When 
we increase our force temporarily for 
the holidays or during one of our big 
sales we are careful to select the best 
of the applicants. We then drill them 
in our methods and the work they will 
be called upon to do. After they 
are put to work they are watched 
closely, und those that are specially 
prompt and courteous as well as giving 
evidence of developing ability in show- 
ing goods are retained permanently 
whether they are needed at the time 
or not. We have several girls now 
that we have no particular work for, 
which we retained from the extra holi- 
day force, but will soon need them 
and they are here when we want them. 
This is the only way we can secure 
and hold the best clerks and maintain 
the reputation we have worked so hard 
for. We pay the best wages to clerks 
at the start of any store in the tri- 
cities and then train them to earn it.” 

ae ee 


Classified Advertisements. 


Advertisements under this head tivo linesor more, 
without enpiaw. 25 cents a line. ust be 
handed in one week in advance 


WANTS. 


DS for the DAIL Y JOURNAL, Asbury Park, 
N.J. Cire’n 2,197. Rate 7 cents an ine h. 


\ ORE than 200,000 | copies of the morning edi. 
‘YE tion of the World are sold in Greater New 
York every day. Bea ats any two other papers. 
LG INE removes 4 gre ase, dirt, etc,. from 
“@ Be sam Agents wanted; other 
HEMIC, mer ee CO., Box G, Fairland, Ind. 
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INOTYPE machinist operator, speed 5,000 an 

4 hour, salary $21, permanent. Inex erienced 

men need not apply. MORNING TELEGRAPH, 
New London, Conn. 


W ANTED—An enterprising man to manage as 

his own a paper in his own town. Address. 
with reference ge! ae, ‘BUSINESS ENTER 
PRISE,” Norwalk, 


\ ’ ANTED—An artist to do newspaper work. 
Strong and sketcl . A boy will do if he 

knows enough. Addr EARNEST WORKER,” 

office of Printers’ ‘Ink, 10 Spruce St., New York. 


ry XEERIE NCED mail order man desires posi 
tion. Cansystematize, develop and manage 
busines Familiar with medical propositions. 
Address “ EXPER EE,” care of Printers’ Ink. 
( ow ae for 5 line advertisements 4 weeks $10 
) Illinois newspapers ; 100,000 circula 

tion we 3.4, other Western weekly papers same 
rate. Catal ogue on application. HICAGO 

NEWSPAPER UNION, 10 Spruce St., New York. 


Y OUNG MAN WANTED to learn ae, 
Bookkeeping, Adw-iting by mail. Tu 
tion payable = op 4g after &@ position is secured. 
Mention cou which you are interested. 
CORRESP( )NDENC E N INSTITUTE OF AMERICA, 

Scranton, Pa. 


W ANTED—A first-class, thoroughly experi- 

enced adwriter. One who thoroughly un- 
derstands the preparation of newspaper and 
magazine copy. Send samples of state apa state 
salary expected. GOVE ADVERTISING AGENCY, 
Providence, R. 









A D manager wanted who can buy a $1,000 to 
£ $3,000 interest in manufacturing corpora 
tion in New York City. Highest references given 
and required. Goodsalary. An exceptional o 
ed for making money. Address “ PER- 
NENT,” care Printers’ Ink. 
FF -RNALD’S NEWSPAPER MEN’S EXCHANGE 
(established May,’98) recommends competent 
editors, reporters and advertising men to pub- 
lishers. No charge to employers ; registration 
free; fair commission from successful candidates. 
Tel 15 Cedar St., Springfield, Mass. 


H4vz you small city daily or a trade paper 
not paying largely, yet with promi:ing 
fleld? Do you want as manager or editor, ca- 
pable, experienced, honest, sober, industrious, 
well educated printer and newspaper man, on 
moderate salary and percentage of profits! 
* NORTON,” care Printers’ Ink. 


DVERTISING manager, with experience in 
4 preparing all kinds of good advertising 
matter, desires position with large wholesale or 
retail advertiser, where ability and industry will 
be appreciated. Fully competent to take éntire 
charge of advertising de artment; ilt-edged ref- 
erences. Address “B EN bY,” > care Printers’ Ink. 


N advertising manager, bright, capable, re 
4 sourceful, whose sole aim is to get business 
and plenty of it, and whose work has brought 
results is open to permanent engagement. 
Now advertising —— of large concern, 
but not under contrs 
Address “ BU: SINESS a1 GETTER,” Printers’ Ink, 


PHOTO ) ENGR. 1VING. 


‘HE Wo “ENGRAVING Co., 61 Ann 
St., New Yor 
—- oe aa 
SPECIAL REPRESENTATIVES. 
Fobe STE AN) MAXWELL, 
38 Park Row, New York, 
ne cial representatives for leading daily news- 
papers. 








‘ ADVERTISING AGENTS. 

I ON’T advertise for salesmen or ore ts until 
you get our .—< of leading “ want” ad pa 
pers. Sent free. NGERFORD ‘ DARRELL 

DY. AGENCY \echietae D.C 


LETTER BROKERS 


ETTERS, all kinds. rece ived from pewsnepes 

4 advertising. wanted and to let. What have 
you or what kind do you wish to hireof us! THE 
MEN OF LETTERS ASS’N, 595 Broadway, N. Y. 














MAILING MACHINES. 
\ ET the best, the Matchless, of REV. A. DICK, 
I 43 Ferguson 4 Ave., Buffalo, N.Y. 
—_—___-—+~+>+ 
PRINTERS, 


I ONG run printing—way below N. Y. prices. 
4 M.P.GOULD CO., Bennett siti B. Bs 














- +o 
PRINTERS’ MA CHINER Y, 
YRINTERS’ modern machinery, new and re 


built. Type of the American Type Found 
ers manufacture. Quality, =o The best 
0. 





is none too good for dias CONNER, FENDLER 


& CO., New York City. 





+o? — 


NEWSPAPER INFORMATION, 


res latest newspaper information use the lat- 
est edition of the AMERICAN NEWSPAPER DtI- 
RECTORY, issued Dec. 1, 1900. Price, five 
dollars. Sent free on receipt of price. GEO. P. 
ROWELL & CO., 10 Spruce St., New York. 
>> —__—_—_ 
COIN CARDS. 





Q2 PER 1,6 Le for m more ; any printing. 
Oo THE COIN Ww yRAP PER CO., Detroit, Mich. 


OIN cards at fac tory cost. Received by trade 
95,000. Made my profit once. Will print your 
adv. on allor part at cost. Write at once. L. R. 
LINDLY, Anderson, Ind. 
~~ 


SIGNS, SHOW CARDS. 


[oe Show Cards, 
Window es mene 


Tickets, go to 
BINGER, 
705 Broadway ~ wate 
The only up to date show cz a ee e inthe U. 3. 
The largest of its kind in the world. 
in ae 
COLLECTIONS. 


I pEBTS of any kind in Cook and Du Page Coun- 
ties, Ill., promptly collected. FRANK LEH- 
MANN, Justice of the Peace, Oak Park, Ill. 


( UICK collection of accounts can be secured by 
aid of Carl’s series of seven rubber stz amps, 
mailed to any address in neat box, with full ex 
planation of their use ; cushioned $1.50, plain $1. 
CHAS. A. SWEETLAND, Box 838, St. Louis, Mo. 

















ter 
PRINTING INKS. 


I gp t. Ss Printing Inks are cheapest because 
they are THE BEST. They have a qualit 
color ren tone when printed that delights the 
eye and soothes the pocketbook. Waste no time 
with inks of alleged cheapness, but send a trial 
order, no matter how small, to be convinced. 
All colors, one ara eS. —t best. Address 

275 Water st. ~ York. 
133 Pearl St. Boston. 
337-339 Dearborn § ‘hicago. 

“ 24 Sansom St., P’ hiladelphia. 
———_-+e-r---  - 
NEWSPAPER BROK ER. 

T is a succes: 

Thisselling ‘of New spaper Businesses 

For the owner 
Three years aso 
I opened =~! offices here 
For the exclusive sale of Publishing Property. 
It works well. 
My services are valued 
By both seiler and buyer. 
Itis no longer an in nena 
At great labor and expens 
I have acquired extensive facilitic 8 
a avast fund of information 

Which gives me great advantages. 
Buyers and sellers of prominence 
All over the country 
Are seeking my services. 
Sellers because lam in touch with buyers, 
Buyers because they can get what they want 
More surely through me. 
I seek correspondence 
With buyers of responsibility 
And se llers who are frank 

EMERSON P. HARRIS, 

paper Property, 150 Nassau St 








Broke r in News- 
oe 


PRINTERS’ 








INK. 





EDITORIAL WRITER. 


SS Y editorials, all eee. 
rates. H. L. GOODWIN 








Write for 
Malden Sta., Boston. 








+o>——— 
BUSINESS OPPORTUNITIES. 
AY ERTISING solicitors make money with our 
TRIBUNE 


7 ials. Particulars free. 
PRINTING CO., Room 4, Tribune Bldg., oo 
ville, Ky. 





—__ ++ —- 
IMPOSING STONES. 


] » EST quality Georgia marble imposing stones 
» two inches thick ,50 cents square foot. Cash 
with order. THE GEORGIA MARBLE FINISH 
ING WORKS, Canton, Ga. 


————-+*- 


NEWSPAPER MANAGERS. 


ye “CIAL offer to adv ertising m’g’rs daily news 
\) papers. (ne adv. m’g’r writes: “ Your aap 
of 100complete shoe ads has gotten our pape 

$220.00 contract.” Our book will help any ae 
solicitor to secure a contract from some non-ad 
vertising shoe dealer in your town. Book sent, 
Ee iy to any newspaper for $1.00. GEO. Rk. 

YFERT & CO , 48 South 9th St., Columbus, O. 











aicelilliiicmene 
ADDRESSING MACHINES. 
\ ’ALLACE’S Addressing Machine. No type 
used, more than 50 per cent saved over 
handwriting. Addresses printed like typewriting 
directly on_ wrapper No labels to come off. 
PRINTERS’ INK uses it; so does Cosmopolitan 
Mag., Butterick Pub. Co., C. E. Ellis Co., Popular 
Fashions, A. D. Porter Co. 
WALLACE & CO., 10 Warren St., New York. 
+) 
ADDRESSES. 


1 000 ADDRESSES bona fide tax payers 
Christian County, Mo., $1. ©. E. 

REID, Ozark, Mo. 

9)? FARME names in Western 

250,00 and Southern State Newly 

compiled and guaranteed correct. Will sellin 

— eee s AU TOM ATIC ADDRESSING CO., 


Printers’ ‘Tak 


Classified Ads 
Bring Results 











Geo. P, Rowell & Co., Ni 
GENTLEMEN 


ew York, N. Y. 

Js there any part of the globe 
that Printers’ INK does not reach! If so I 
should be glad to know where it is Some 
months azo I inserted notice in PRINTERS’ INK of 
the publication of my new work on advertising: 
‘Nuggets.”” Among the multitude of responses 
received I find orders from : Honolulu, Hawaiian 
Islands; Sydney, New South Wales; London, 
England: Redneth, England; Couper Angus, 
Scotland; Johannesburg, South Africa ; Pretoria, 
South Africa; The Netherlands, Woodstock, 
Ontario; St, Johns, New Brunswick, London, 
Canada; Svrinchill, Nova Scotia; Morecambe, 
England; Zwolle, Holland; Melbourne, Australia, 
Belfast, Ireland ; and still they come all with the 
same wording : “ please send me copy of Nuggets 
advertised in PRINTERS’ INK.” China is yet to be 
heard from; but it will come and I presume 
with the same information that they have seen 
it advertised in PRINTERS’ INK. With the ever 
increasing and widening territory which your 
journal is receiving, if present discoveries and 
plans are developed, I expect to hear of our 
neighboring planet Mars signaling for a copy of 
PRINTERS’ INK. Very truly, E. J. Sait, Advertis 
ing manager, F.& R. Lazarus Co.,Columbus,Ohio, 
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PRINTERS’ 


STEREOTYPE OUTFITS. 


YOLD Process Stereotyping Outfits, $14 up. No 
( heating of type. Two easy engraving meth 
ods, with material, “92. 50; no etching. Booklet, 
samples, forstamp. H. KAHRS, 240 E. 33d St., N.Y. 
a 
SUPPLIES. 


YAUGE PINS, 3 for 10c. — SUPPLY 
CO., Grand Island, Neb 


‘}’ HIS paper is printed with ink peneiee pared 
i. by the W. D. WILSON PRINTIN NK CO., 
Ltd., 13Spruce St., New York. Special Sales to 

cash buyers. 
+ = 
CIGARS. 


1m ‘T from the factory. Genuine hand 
made, i grade goods. Pleased custom 

overywher See what you'll save! THE 
HAMIL. TONC iGAR CO., Lancaster, Pa. 


OBBERS and retailers, profit is yours. We 
e) make cigars—-you smoke them ; 50 cigars $3, 
o.d. Money back if you don’t like them. EL 
NOADY Claak CO., 944 W. 26th St., New York. 
ee ot oe 





HALF-TONES. 


] ALF-TONFS, 1eol. $1; 10c. perinch. Zines 4c. 
per in. Quality guaranteed. Samples. NIAG 
ARA ENG. CO., 07 Washington St., Buffalo, \. Y 


AM our customers state and our new ones aay 
they get better value and quicker service 
than ever before. Get our new book on“ Value 
one S 1. ant Ag by you. THE STANDARD 
EN NG CO. (icorporated), 7th and Chest- 
sat Sts, PHILADELPHIA 

















nS . 
MAIL ORDER. 


M AIL-ORDER papers, eo printed com- 
plete, at low prices. TKIBU PRINTING 
CO., Room ‘4, Tribune Bldg., I Louisv ‘ile. Ky. 


\ 0. MEN AND AG IENTS—We have the article 
4 that will yield you $15 onan investment of 
lbcents. Everybody wants it. 
10 one-cent ate p Address 

» MASON & CO., 
H a 5 Md. 


Sample sent for 


a 
SITUATION WANTED. 


B* a compositor who can set and distribute 
from 2,500 to 3,500 ems per hour; no bad 
habits; never drinks, smokes or swears; first- 
class references from previous situations ; can be 
depended on never to leave employer in the 
lurch ; will work 24 hours per day, if necessary; 
will be entirely satisfied with wages prevailing 
in office of employer; will do twice as much 
work for double the pay ; have had experience 
in offices of dailies, semi-weeklies and weeklies, 
in 2 States, and proudly refer to any of them. 
References and a particulars by addressing 
SIMPLEX-ONE MAN TYPE SETTER, care The 
Unitype Gaaue 150 A. ty New Yor. 
——__+o+ 


FOR SALE, 
OR sale cheap—Complete feerered country 
i. 


( vain pbe ll printing pre. Bed 26¢x31. WY 
SUYDAM, 22 Union Sq., N.Y. City. 


$100 “BU YS a . complet te bound file of 
Y PRINTERS’ INK (32 volumes). Address 
“Pi * care Printers’ Ink, 10 Spruce St., N. Y. 
A H. SMITH, newspaper broker, Earlville, 
e Ill, has many good offices for sale and 
wants more. In writing, if a buyer, state re- 
sources and wants—if a seller give particulars. 


FOr SALE—Cottrell rotary web perfecting 
S aes s8,in perfec: order. Patent shifting tym 























Thre ee or fourfold newspaper folder 
Will print 8,000 sheets per — . 29x42) 
For further particulars addre 
*PUBLISHE R. 
care Printers? Ink. 


F,YERY issue of PRINTERS’ INK is religiously 
4 read by many newspaper men and printers, 
as well as by advertisers. you want to buya 
paper, or to sell a paper, or type or ink, the thin 

to do is toannounce your desire in a classifie 

advertisement in aw INK. The cost is but 
Scents a line. As a one insertion will do 


ale, 
Se penne. Address PRINTERS! INK, 10 Spruce 
8t., New Yo 


{ inches. 


NEWS, Holly Hill, 8. C.. 


INK. 31 


PREMIUMS. 





2OOM_ your circulatic Particulars free. 
2 SOUTHERN ART COMP ANY, Room 4, Trib 
une Bidg., Louisville, 


emaaate goods are trade builders. Thou 

sands of suggestive premiums suitable for 
mublishers and others from the foremost manu 
acturing and wholesale dealers in jewelry and 
kindred lines. 700-p. ill’d list price catalogue 
free. 8S. F. MYERS C o., 48-50-5: 52 Maiden Lane, N.Y. 


( ys R circulation building | plans are used and 

»yproved by leading dailies, weeklies and 
bel of the country. Business managers 
and circulation managers should write at once 
for details of our latest plan and offer, as we take 
only one daily per city. Catalogue and particu- 
lars sent free. THE DOMINION COMPANY, 
Dept. D, Chicago. 





~~? 
NEWSP-: 1PER B: iRGA AINS. 
S 1 000 BUYS mute i weekly and job busi- 


ness in Oh $700 or more cash. 
I seldom have such an comctean ity. 
$1,900 buysa good weekly proposition in Ore 
gon. $900 or more down 
$2,800 buys a good ‘Republican weekly in Ohio. 
Reasonable terms. 
$8,000 buys a splendid daily in Connecticut. A 
money making field. $5,000 cash required. 
$7, buys the controlling interest in a great 
Massachusetts proposition. Monthly 14,000, week- 
ly 2.400 circulation. About $4,000 cash required. 
$4,000 buys a reliable weekly in New York 
State, paying $2, 000 a year. $2,500 cash required. 
$1,000 in the hands of a reliable newspaper man 
opens up a grand opportunity in New York State. 
Those who have reliable properties for sale, 
— would ww buyers of same, all connect with 
F. VID, Abington, Mass., Confidential 
probes Re Expert in Newspaper Properties. 





i 
ADVER TISING MEDIA 
‘HE GOLFER, Boston. Oldest golf publication 
in America. 
TT! GOLFER, Boston. ¢ 
in America. 
T= GOLFER, Boston. 
in America, 
fee ~ GOLFER, Boston. Oldest golf publication 
in America, 


i ke ~ GOLFER, Boston. Oldest golf publication 
in America, 


J ARDWARE DEALERS’ MAGAZINE, sam- 
ple copy 10 cents, New York City. 


Oldest golf publication 


Oldest golf publication 


‘O reach mail-order buyers at 10c. 
AGENTS’ GUIDE, Wilmington, Del 
DVERTISING age nts serving their clients 
4 honestly, call up TOILETTES ; estab. 1881. 
Grae IAL PATHFINDER, Mar. 2. 50,000 proven. 
N . line flat. Address’ PATHFINDE R, D.C. 


Loe. 5 times 
Brockton, Mas 


line, use 







ents, ENTERPRISE, 
Circulat ion exceeds 6,000. 
VA OSTERNS WECKOBLAD, Worcester, Mass. 

1st class Swedish w *kly cir’lat’g in N.E. States. 
THE LAKESIDE MAGAZI Elyria, O. First 
class medium. Advertising agents wanted. 
» EACH the best a farmers by planting 

\ your adsin FARM AND TRADE, Nashville, 

Tenn. Only 10c. a line, 


[HE HOME, 10,000 monthly, 5 cents an agate 
line, flat rate. Samples free. Tribune Blidg., 
Room 4, Louisville , Ky. 


A NY person advertising in" PRINTERS’ INK to 
J the amount of $10 or more is entitled to re- 
ceive the paper for one year 
[HE BERKELEY NEWS, “Holly Hill, . is 
the official newspaper for Berkeley C Rcaliy 
A good advertising medium. 


B A FIDE cash-in-advance oes eaption 
list ; none others taken. THE BERKELE 
near C pin he many 
pilot ig ens reap the reward their business 
erits if they patronize SOUTHERN FIELD 
AND FIRESIDE, Ashwood, Ga. Write for rates. 
DVERTISERS’ GU IDE, New Market, N, J. 
Circulatic 0. Sample free. Mailed 
ameelll lyear, Ad rate, 1c, line. Close 24th. 
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Yigg ape NOTION; 





is unique and snappy; only 
BOe. ; read by good people. T ad ; 
inch: TiROJAN'S NOTION, Jonesboro, N. C. 
TIAN SUN, one of the leading weeklies of the 
Cherokee Nation. Ads in its columns at 
tract attention. WkiKS & CHAPMAN, publish 
ers, Vian, I. ‘I 





lie 


F you wish to reach the bottling trade of this 

country, advertise in the AMERICAN CARBONA- 
TOR AND BOTTLER, 67 Liberty St., New York. Es 
tablished in 1881 


6 hae ~ BERKELEY NEWS goes to Ss 
in Berkley County, S.C. It 
per printed in the county. 

5. C,, near Charleston. 


35 postoffices 
is the only pa 
‘Address Holly Hill, 





F you want to reach the people on the Eastern 

Shore of Maryland, acivertise in the EASTERN 

CHURCHMAN, Salisbury, Md. Brings results. En- 
ters the best homes ‘Read b; by the best people 


YRISTOL (Fla.) FREE F is a country 

» weekly with a circulation ot 300 conies every 
week ; published at Bristol, the county seat of 
\iberty County and in the center of avery fer 
tile agric ultural district. 


APV a in the PASSAIC CO. PRESS, Pas 
saic, N. J.,. which means 9 different weekly 
papers circ cadelounr te Passaic and Bergen Coun 
ties. Total circulation 2,600. Advertising rates 
$1.50 per inch per month. 
7s are the Deer Island p people the Stonington 
PRESS must be used. There is no sub- 
ae Ne wspaper advertising will pay when 
placed in the PREss, which is in touch with the 
people and reaches the home and fireside 


‘TH BEF pays adve rtiser: rs; best local paper in 
Cherokee Nation. Contracts are made sub- 
ject to three months’ trial. Rates on application 
Subscription price 8) ; sample s free. 
HE BEE, 
Fairland, Ind. Ter. 
Tse WALTON TRIBUNE, Monroe, Ga., is the 
handsomest country weekly. typographi 
cally, in Georgia. It is the leading paper of 
Walton, one of the wealthiest and hest ecunties 
of Georgia. Its circulation of 1,200 covers the 
field and brings results to advertisers. Write for 
sample copies, rates and sworn circulation state- 
ment. 


Ts Wrightsville TELEGRAPH is the only all 
home print ne wspaper published in the 
eastern section of York Co. It covers the richest 

section of Pennsylvania and goes into the homes 

of well-to-do farmers every wee It carries 
eighteen to twenty columns of adve rtising. For 
rates address THE THLEGRAPH PUB. CO 

Wrightsville, Pa. 


FFIDAVIT—!, F. P. Boyle, publisher of the 
Houston WEEKLY TIMES, being duly sworn, 
say that the average number of copi each 





PR 





















issue printed and circulated since Jant 1900, 
of the paper, has been 1,408. E. P Pub 
lisher. Subscribed and sworn to before me, this 


lith day of January, 1901. 8. E. Tracy, Notary 
Public in and for Harris County, Tex. 


ii best adv’g medium in Dodge County, Minn. 

the greatest agricultural and dairy region 
in the State—is the DopGE COUNTY REPUBLICAN. 
Est. 1867. Through no other source can the well 
to-do constituency of this paper be reached so 
economically as through the REPUBLICAN. All 
home print. The REPUBLICAN carries more ads, 
ata higher rate, than any paper in Dodge County. 
For rates and samples address B. A. SHAVE R. 
publisher, Kasson, Minn. 


CIRCULATION Pointer. This is to certify, 
\ that for the four publication days in Janu 
ary, 1901, the aggregate mailed we ight of the two 
weekly newspapers, entered at the San Angelo, 
Peay postoffice, was 1,296 pounds, of which the 
Angelo STANDARD mailed 91 pounds. J. G. 
we RPHY, Proprietor San ngelo STANDARD. 
Sworn aud subscribed to before me this 4th day 
of February, 1901, Felix Probemdt, Notary Public 
in and for Tom Green County, Texas 


‘HE ig WORKMAN is } 

w ly, circulation 1,160, official organ of 

the city of Bessemer, populstion 8,718, the fifth 

largest city in the State. A live paper in a live 

community. Publishes all ordinances and reports 

of city administration. Has had a continuous 

and steady growth from its birth, and is still 

growing. Its readers are buyers. Sample copies 

and advertising rates on application. THE 
WORKMAN PUB. CO. (inc.), Bessemer, Ala. 





a Democratic 











RS’ INK. 


POSTAL CARDS BOUGHT. 


= ANCELLED printed “or addressed postal 
ards and stamps bought for cash 
MANUF: ACTURING CO., 614 Park Row Bidg.,N.Y 


ADVERTISING NOVELTIES, 


S00 IN genuine Confederate money for only 
1 5 CHAS. D. BARKER, Atlanta, Ga. 


JVICYCLE: menbsinmieian 
J er. Write ROADST R SHOPS, ¢ ‘amden, N.J. 
FOR wood fan handles write HANLON BR S 


PAPER & MFG. CO., “Sarmeavitia, O. Prices 
right. 


’ns. Factory to buy- 






pO, the purpose of inviting announcements 
of Advertising Novelties likely to benvtit 

reader as well as advertiser, 4 lines will be in- 

serted under this head once for one dollar. 


JERPETUAL calendar, vest pocket size. Alum 








inum, beautiful design, with ads in metal, 
photos, ete.. to order. Finest ad novelty on earth 
sample, prices, ete., by mail lve. CALENDAR 
WATCH CO., Glasgow, Ky. 
( ae Paperoid Card Cases “ wear likeleath 
ve hundred, with your ad, $5; one thou 
sand, $9. Less for more. W ithout ad, for print 
ers and ours, $7.59 per thousand. Samples 
mail FINK & SON, 4th & Chestnut, Phila 





TOR job printers— Twelve advertising plans 
every one a proposition that will pull work 
in the most obstinate cz . Absolutely effective 
at any time, in any place, with any class of trade 
Have doubled my business, Original, attractive, 
inexpensive I have made a thorough study of 
printers’ advertising from a practical printers’ 
er ep and what has built up my position w ill 
yuild up yours. Send $1 for set of 12 idea- . 
E. MOYNAHAN, Mirror Press, Danvers, Mass 
~—_ 


ADVERTISEMENT CONSTRUCTO! 


\W M. WOODHOUSE, JR., Trenton, 
advertising that brings re at 


) ETAILERS, 














i. J., writes 





add a mail order department 








GEO. R. CRAW, Box Cincinnati, ‘ 
EP SCARBORO, writer of forceful advertis 
e? ing. Request estimates. 20 Morton St., Bklyn. 


\ ELVILLE E. TRUX. Hartford, Conn., writer 


illustrator, printer. Fine booklets specialty. 

\ N original advertisement for any business 

d for $1. Cash with order. FRANK B. WIL 
SON, Kenton, 0. 

T pay Ss you to pay me. I pre epare ads, booklets, 


Rates reasonable, references right. J, 
_SCHW ARTZ, Room 905,56 Beekman St., N. Y. 


We services cost $4a month, one ad a week. 
Copy for 4-page booklet $4; advi any 
bus. subjert $15; 4 trial ads $2. My booklet for 


stamp. H. B. WILBER, Times, Pittsburg, Pa. 
IN( S—Advertising jingles for all trades 

° That is my speciaity. ey are the pithy 

pointed, prac tical kind, and are profitable ut the 











price. “‘ JACK THE JINGLER,” 10 Spruce St.,N.¥ 

DESIGN all kinds of advertising. My two- 

inch mortised cuts are unique and catchy 

Save your space and give best results. Write me 

what you want. C. B. PERKINS, 33 Globe Build 
ing, Boston, Mass. 

AUNCTIING a new business Whether it wil 

4 bean<« in liner or a catboat may depend 

> PY? Let us start you right 





JOHNSON, Advertising Writers and 
Age nts, Ben 8 Te mple, Chicago. 
I AM AGAIN "IN THE FIELD to plan, write 
and illustrate high-class advertising matter 
of every description. 
As advertising manager of the National Cash 
Register Co. of Dayton, Ohio, for the past tw 
I have 


years, added to a former wide experi- 
ence in advertising. 

I want to correspond with business men who 
desire assistance in any part of their advertising 
plans. 

My charges are moderate. I want orders 
large or small. 

WOLSTAN DIXEY 


109 Salem Avenue, Dayton, Ohio. 
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PRINTERS’ INK. 


Printing 
a neat 
Booklet 


to go within every letter that leaves an 
office or store—printing such a booklet 
just as it ought to be printed—is one of 
the favorite jobs of the Printers’ Ink 
Press. It is something to know how to 
bring out a neat, tasty job that will com- 
mand attention, perhaps, from its very 
simplicity. Firms that use booklets or 
leaflets of 8, 12, 16 or more pages are 
invited to correspond with us—we are 
prepared to print from their own copy 
or to write the copy to their order and 
approval. The prices are right—gener- 
ally not very much higher than ordinary 


printing costs elsewhere. Call or write to 


Printers’ Ink @ 
Press 





10 Spruce St., New York 


34 PRINTERS’ 


>9RINTER INK 
PR 4 eS ? 
A JOURNAL FOR ADVERTISERS. 
tw Issued every Wednesday. Ten cents a 
copy. Subse ription a: five dollars a year, 
in advance. Six dullars a hundred. No back 
numbers. 

(2 Being printed from plates, it is always pos- 
sible to issue a new edition of five hundred cop- 
ies for $30, or a larger number at the same rate. 

¢-Publishers desiring to subscribe for PRINT- 
ERS’ INK for the benefit of advg. patrons may, on 
application, obtain special confidential terms. 

te If any person who has not paid for it is re- 
ceiving PRINTERS’ INK it is because some one has 
subscribed in his name, Every paper is stopped 
at the e wantane’ of the time paid for. 

VERTISING RATES 

Classified odvertios ments 25 cents a line: six 
words to the line; pearl measure; display 50 cents 
a line; 15 lines to the inch. $100'a page. Special 
position twenty-five per cent additional, if grant- 
ed; discount, five per cent for cash with order. 


OFFICES: NO. 10 SPRUCE ST. 
London Agent, F.W. Sears, 50-52 2 Ludgate f Hill, E.C., 


~NEW YORK, FEB. 27, 1901. 





SoME people fear publicity a 
good deal more than their own 
conscience. Good advertisers are 
afraid of neither. 

“KEEPING one’s name before the 
public” is a part of advertising. 
but telling the public why that 
name is kept before it is generally 
a more valuable part. 


Tom 
Boulevard, 
furnishing goods, 


Murray, 130-132 Jackson 
Chicago, IIl., dealer in 
prefaces a strik- 


ing ad with the following: “Mur 
ray has never been blessed with 
any children, but he has ‘kids’ just 


the same, and, strange to say, they 
are for sale.” 
KAERCHER’S, of Pittsburg, Pa., 


in advertising Maydole’s hammers, 
do so by reprinting from James 
Parton’s “Captains of Industry” a 
booklet sketch of David Maydole, 
to whom most of the present good 
points of hammers are said to be 
due. It makes an interesting and 
convincing advertisement. 


Mr. Lum Smita, of the Men of 


Letters concern, reports that a 
Philadelphia customer rented a 
batch of letters from him and 


subsequently sublet the letters to 
others. Mr. Smith contends that 
such action was a distinct viola- 
tien of confidence; that the letters 
belong to the owner, and that the 
person renting them does so with 
the understanding, whether ex- 
pressed or not, that such rental is 


for his own use, 
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Mr. Leo K. FEster, the post 
master at Rogers, Ark., presents 
the following interesting view of 
where Mr. Harmsworth found the 
germ of his ideas on “tabloid 
journalism” : 

believe that Harmsworth’s ideas on 


“Tabloid Journalism in Newspapers” 
have been brightened up y 





consider: 
by keeping in touch with Printers Inx, 
I never saw an cditor get so much solid, 


meaty matter in a small publication as 
you so neatly and intelligently present 
weekly in PrinTERS’ INK. 

THE latest “PRINTERS’ INK 
baby” saw the light in February, 
1901, and was called Mail Order 


Advertising by its editor and pub- 
lisher, Mr. A. H. Kraus, of 409 
Chestnut street, Milwaukee, Wis 
who charges fifty cents a year for 
twelve monthly visits. It claim 
to aim to tell the small mail order 
man how to start in selling goods 
by post, and gives much advice 
that has perhaps been given very 
often before. = 

THE Kansas City (Mo.) Il orld 
explains as follows how advertis- 
ers may charge lower prices and 
still make larger profits in the ag- 
gregate than non-advertisers: 

A lower percentage of profit is 
satisfactory, providing the volume of 


business is sufficiently enlarged. f 
instance, a manufacturer who must ex- 





act a 10 per cent profit when his sales 
aggregate but $10,000 a year would be 
delighted to sell $100,000 worth of 
goods on a 5§ per cent margin He 
would, after cutting down iis rate of 


profit one-half, realize $5,000, as against 


$1,000. And yet every customer would 

get the benefit of “‘5 per cent off.’ 
EDWARD MILLER & Co., manu 

facturers of the “Electrolite’’ acet 





vlene table lamp, of Meriden 
Conn., send out a neat booklet ex 
plaining the merits of the ‘Elec 
trolite.” The booklet is accom 


panied by a personal letter that ex 
plains the advertising scheme. Th 
addressee is to prevail upon som 
prominent dealer to send for one 
sample Electrolite and exhibit 
prominently. When twelve 


Elec 
trolites are sold the manufacturers 





will send one free and prepaid t 
the addressee through whom th 
sales were promoted. The fir 
stands back of the dealer an 
guarantees that his jobber wil 
take the article back if the plan 


does not work 
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THE advertisements reproduced 
in Printers’ INK’s columns with- 
out comment are put there be 
cause they contain peculiarities of 
expression or display which make 
it desirable that the Little School- 
master’s pupils should see them. 
These peculiarities do not neces- 
sarily make the reproduced an- 
nouncments good ones—they sim- 
ply put them somewhat out of the 
common run. 


THE advertising of Dr. Miles 
Pain Pills, as given to the country 
press, is slightly novel. A read- 
ing notice, imitating the record of 
“personals” and so titled, names 
nine or ten persons in different 
parts of the country who have re- 
covered from iilnesses by taking 
the Pain Pills. The following 
items are samples of these “per- 
sonals”: 

Mr. E. P. Green has recovered from 
an attack of the grip at Canaseroga, N. 
Y., by the use of Dr. Miles’ Pain Pills. 

W. E. Nihells, of St. Louis, Mo., who 
was down with grip. is reported much 
improved. He used Dr. Miles’ Nervine 
and Pills. 

Prosecuting Attorney C. L. De Waele, 
who has passed the threescore milestone, 
had a time with the grip, but when seen 
at his home, Roscommon, Mich., the 
other day, he said Dr. Miles’ Nervine 
cured him. 





It looks as though Mr. Gibson, 
who runs the Sphinx Club and the 
Evening Telegram, had made a 
“ten strike” in his inauguration 
of the exchange department of the 
Telegram. It began January 21 
with twenty advertisements and 
the number has constantly increas- 
ed until in the issue of February 
four hundred and 


19 there were 
seventy separate advertisements, 
occupying nearly nine columns, 


and giving the Tclegram that ap- 
pearance of prosperity which al- 
ways goes with a solid page of 
small advertisements. The inter- 
est in the swap department must 
also bring many buyers for the 
Telegram. Mr. Gibson’s scheme 
is already attracting the attention 
of imitators, having been appro- 
priated in a small way by the New 
York Journal, the Philadelphia 
Enquirer and several other daiiies. 
Of course, if its success continues, 
every daily will have such a de- 
partment within a few weeks. 


PRINTERS’ INK. 








2 
J 


Worps which the readers cannot 
understand should not be expected 
to convince them, 


Mr. E. A. Lupwies, optician, of 
Lexington, Mo., tells his home pa- 
per the following reasons for ad- 
vertising in the newspapers: 

I advertise in the newspapers because 
I am not ashamed of my goods, my 
work, and to let people know what I’ve 
got. : 

Because I cater to the intelligent class 
and they read the papers, and I believe 
in increasing my business. 

Because I can talk to more people 
through the ne oupueee at a greater dis- 
tance in less time and at a more reason- 
able price than in any other way. 

Because my newspaper advertisements 
have brought me greater returns for the 
least expenditure of any advertising I 
have done. 

Because when I write an ad I am not 
too stingy to pay for placing it in the 
best possible space and to have it in 
serted so it is attractive, then it is seen 
and read by most every one in the house 
where the paper goes. 

One of PRINTERS’ INK’s pupils 
who saw the Ludwigs ads said 
they “could be called good if their 
usefulness and dignity were not 
impaired by the use of ridiculous 
cuts that have no place in a sub- 
ject so importantaseyetreatment. . 

—— 


REPRESENTATIVE JONES, of Chi 
cago, introduced in the _ Illinois 
legislature on Feb. 15 a bill to pro- 
hibit indecent advertisements. 
Among other things the bill makes 
it unlawful for “any person or 
agent of any theater, side-show, 
circus, firm or corporation, muse- 
um, theatrical troupe of actors, 
dancers or male or female _per- 
formers to post in any street, al- 
ley, avenue or public highway any 
theatrical bill or any other bill on 
which are the pictures of male or 
female forms of performers or 
other persons in a nude or semi 
nude state, whether in tights or 
other thin garments, so as to ex 
pose the body in an offensive and 
objectionable manner in order to 
attract the attention or excite the 
curiosity of any person or persons 
to, attend a performance. Any one 
guilty of violation may be pun- 
ished by a fine of not less than $50 
or more than $300 and be impris 
oned in the county jail not less 
than one month nor more than 
twelve months or both.” 
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THE Philadeiphia Press of Feb. 
9 tells the foliowing interesting 
“story” of how the government 
has found advertising useful : 

Admiral Sumner, commandant of the 
Navy Yard, admitted yesterday that it 
pays to advertise. As proof he showed 
the long list of recruits he has secured 
during the short time he has been in 
charge of the local naval station. Some 
time ago those who sought to enlist at 
League Island were very few. The in- 
crease in the number of ships in service 
made it necessary to get sailors. In 
desperation the naval officers turned to 
‘‘want ads.” They advertised in news- 
papers and street cars, with the result 
that the trolley line that runs to the 
navy yard has almost quadrupled its 
earnings. The applicants have grown 
so numerous that the medical examiners 
find it possible to be more strict. Eight 
out of ten was the usual average of en- 
listments formerly. Now it is about two 
out of ten, which means that the men 
who are entering the navy are of a 
higher grade than formerly. Many let- 
ters have been received from the West 
asking for particulars regarding the en- 
listment. 


THE New 
that the 





York Times 
sales of the New York 
Times in New York City exceed 
those of any other morning or 
evening paper, the lVorld or Jour 
nal excepted. The Times refrains 
from telling what number of cop- 
constitute its circulation, but 
among the other New York dailies 
the Evening Telegram, which 
for a year past has put forth an 
average issue of 127,401 copies. 
It would appear, therefore, that 
the average issue of the New York 
Times for a year past has exceed 
ed 127,401 copies. Mr. F. James 
Gibson. advertising manager of 
the Telegram, commenting on this 
claim of the Times, says: 

As a matter of fact the Evening 


asserts 


1eS 


Tel 


egram has a much larger circulation in 
New York City than the New York 
Times has or ever had in its palmiest 
days. There is this difference between 
the Times and the Telegram: The Times 
seems to be afraid to tell exactly what 
its circulation figures are, while the 
Telegram is not. 

Mr. Ochs, of the Times, is not, 
however, alone in his position 


when he refuses to tell how mi iny 
copies he prints. The Telegram 
belongs to James Gordon Bennett; 


so does the New York Herald. 
We know how many Telegrams 
are printed, but we do not know 


any more about the output of the 
Herald than we do about that of 
the Times. 
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Asout three years ago, Mr Ochs, pub 
lisher of the New York 7imes, began 
to print on each Saturday a special 
supplement filled with interesting items 
about books and magazines and kindred 
topics of interest to people who read. 


Mr. Ochs, had come from the South, 
eager, ambitious and determined to suc 
ceed in an undertaking of no small 
magnitude, but unwilling to sacrifice 
ideals which had become traditions in 
that particular newspaper office. Most 


important, was the quick public approval 
of a move in the right direction. Not 
only has the Saturday supplement of the 
Times become a serious and worthy fac- 
tor in journalism, but every daily jour 
nal in New York, and nearly every one 
in the country, now has a well-conduct- 
ed literary ee. —Harper’s Week 
ly, New York ¢ 


The impression in New York is 
very strong that Mr. Ochs has 
made the New York Times a suc- 


cess, 





Tue Fremont Publishing Com- 
pany, of Fremont, Ohio, publishes 
a book by A. E. Rice, at ten dol- 
lars a copy, called “Practical Bank 
Advertising.” It contains 750 pag 
es, and gives a wealth of matter 
The first department is devoted to 
a discussion of the underlying 
principles of advertising, and to 
some of the methods sometimes 
employed by banks, such, for in 
stance, as the giving of “pay en 
velopes” to business houses hay 
ing a large number. Then follows 
a department called “Tips and 
Topics,” which resembles the pag 
es called “Bright Sayings,” which 
appear occasionally in PRINTERS 
INK. These “Tips and Topics” 
are divided inio those appropriat: 


for all banks, those useful for cit 
banks, saving banks, trust com 
panie s, safe deposit companies 


foreign banks and investment com 
panies respectively. A page is dk 
voted to styles of type, another 
popular borders, and half a dozen 
to “how to mark and read proof 
The remainder of the book i 
en up to display advertisement 
classified under the same headings 
as were used under the “Tips and 
Topics” department. 


is gl 


To a banl 

thinking of starting an advertising 
campaign, the volume will be 
found useful; and even a prof 

sional adwriter may absorb ideas 
from it should he have a bank for 
a client and find himself just on 
that occasion devoid of ideas. 
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GUARANTEED CIRCULATION RATINGS. 


From 1888 to 1896, inclusive, a period of nine years, the accuracy 
of circulation ratings in the American Newspaper Directory was 
EVENING BULLETIN, every crening | Boao ye ot 
suvememeepee men Ehren ee | a o24 tc the Girat peesom Whe 
lisher, Office, 612 Chestnut street. , paid to the first Poon who 
Circulation: Accorded F from 1891 to 1895. | proved that a circulation rat- 
| 625; for 1881, 59,2515 For ing, in actual figures based 
1898, 113,973; for 1899, 11'°2,~ ; . 
ty 70; for a year ending with upon a statement received 
a Soe era from its publisher, was not 
Aelanetctrevisten rating | true as given. ‘This syst 
accorded the Evening Bullotin is guaran true as given. This system of 
teed by the publishers of the American | guarantee was discontinued in 
hendeed yh my Mine ‘iest’ a ane 1897, after between three and 
successfully controverts its accuracy. four thousand dollars had 
been paid out in forfeits, because nine years of experiment had 
made it plain that newspaper publishers were not disposed to 
countenance the Directory in its efforts and were positively op- 
posed to them. Even those newspaper men who sent in figures that 
were guaranteed appeared as a general thing to feel as though freed 
from a nightmare after the guaranty was withdrawn. On the other 
hand, however, there has since appeared a class of publishers (small 
in number) who have expressed a desire for the resumption of the 
guaranty system, and their willingness to assume a share of the 
burden it entails. After due consideration of the applications of 
these, the editor of the Directory has renewed the guaranty, and 
attached a distinguishing mark and a guaranty clause in the case 
of every circulation rating based upon a satisfactory statement, 
provided the said statement is accompanied by a deposit of one 
hundred dollars in actual cash, to be held indefinitely by the Di- 
rectory publisher—the guaranty to be continued year after year, 
so long as it is desired, or until the correctness of the rating has 
been successfully assailed. The publishers of the American News- 
paper Directory have often expressed the opinion that not one 
newspaper man in the United States could be found who would for 
one moment hesitate to kill the American Newspaper Directory if 
he had the power and could exercise it in the dark. The position of 
the Directory publishers on this point has, however, been somewhat 
shaken of late by receiving several responses to the guaranty offer 
made to papers accorded a circulation rating in actual figures in the 
Directory. These responses are equivalent to subscriptions sustain- 
ing the work of the Directory, and indicate a change of attitude on 
the part of some (a very few) of the leading papers of the country. It 
is gratifying to note that, after thirty-three years of effort to aid 
honest newspapers and discourage the circulation liar, the Directory 
publishers are, in the fourth decade of their work, actually receiving 
some substantial encouragement and aid (however small) from men 
who conduct the best class of newspapers and make a practice of 
letting their actual issues be known. Correspondence on this sub- 
ject may be addressed to GEo P. RowELL & Co., Publishers of the 
American Newspaper Directory, No. 10 Spruce St., New York. 

















THE best school for adwriters 
is the school of practical business 
life. 





THe Gueydan (La.) News of 
recent date contains the following 
interesting advertisement: 

Ye city folks, ye Crowley hustlers, 
ye Lake Charles pine men, ye Beau- 
mont gushers, all ye who come to Guey- 
dan to slay ducks—all ye who go to the 
marsh south of town and throw away 
valuable time rubber-necking for ducks 
while in cold water above your knees 
ye who sneak back to town and feel like 
selling out for thirty cents—we say to 
ye: Do not feel discouraged. Come 
right over to our place, where we al- 
always have on hand a nice lot of ready 
killed ducks, tied in pairs, at reason- 
able prices. Buy a good supply and 
then go face your wife and friends like 
men. Cuavuvin & THERIOT. 


ADVERTISING men are in the hab- 
it of saying that the present yearly 
investment in advertising in the 
United States, is not less than two 
hundred million dollars. This is 
probably only somebody’s guess, 
but the general impression is that 
it is not an over-estimate. PRINT- 
ERS’ INK very much doubts wheth- 
er the total receipts for advertis- 
ing in all America, in the year 
1800, amounted to so much as one- 
twentieth of one per cent, that is, 
to so much as one hundred thou- 
sand dollars. It is a question if 
the thirty odd papers living in 1776 
received as much as an average 


gross income of a dollar a day 
each from advertising sources, 
say ten thousand dollars in the 
year for all. A look at the papers 
of that time makes such an esti- 
mate seem liberal almost to the 


extent of being grotesque. To get 
an idea of how recent the wonder- 
ful growth has been, look at some 
magazine carrying a hundred pag 
es at $500 each for every insertion 
and selling the back cover for $24,- 
000 a year, or at that wonderful 
monthly journal in Philadelphia 
which gets $48,000 a year for its 
last page, and which, in spite of 
being more than particular about 
the character of its advertisements, 
omits hundreds of lines of accept- 
able. announcements from nearly 
every issue for want of room, al- 
though the disappointed applicants 
stand ready to twy $6 for every 
fourteenth of an inch of the 
umn length. 


ce 1- 
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It is barely possible that th 
English language is better adapted 
for advertisements than any othe: 
A correspondent tells PRINTERS’ 
INK that it jars on the nerves 
when one reads the crude, coars 
translations of the Wanamaker 
and other ads in the German pa 
pers. The fact is perhaps that 
too literal translation of the En- 
glish original brings the criticised 
results. In translating ads, or 
anything else, for that matter, into 
another language, the train of 
thoughts should be in that lan- 
guage, although the same iacts are 
related or described. 





THE new postal code, which 
now before Congress, contains a 
new feature which will require ] 
weekly periodicals to pay from 
one to two cents postage on every 
copy delivered through the mails 
to a subscriber living in the city 
in which the periodical is publish 
ed. If this change is made, it will 
mean that every weekly will be 1 
quired to pay 52 cents or $1.04 per 
year for delivery to each ge 
er in New York City, while 
ing but a small fraction of ’ 
amount for delivery in any other 
part of the United States or C 





ada. This additional sum woul 
entirely wipe out the margin 
profit on most weeklies. A pro 


vision of this sort has long been 
in force in regard to monthly peri 
odicals. On what principle of 
equity such a provision is founded 
it is not easy to understand. It 
certainly can not be upon the prin 
ciple that the cost should be in 
proportion to the amount of ser- 
vice, for the delivery of a paper 
three thousand miles from the 
place of publication involves more 
labor than the delivery in the place 
of publication. Certainly the char- 
acter of the weekly journals of the 
country calls for no_ repressive 
measure of this kind, for most of 
them—nearly all that would be af- 
fected by such a measure—are ol 


a distinctly educative character 
Most of the religious journals are 
published weekly, and a_ large 


number of the trade journals 
which are doing so much to place 
the United States in the front rank 
commercially and financially 
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SOME SPECIAL ISS 
PRINTERS’ IN 
IVednesday, March 6. 

RETAIL CLOTHIERS. 

It is the practice among the 
large manuiacturing  clothiers 
nowadzys to employ an_ experi- 
enced advertisement writer for the 
purpose of furnishing 
practical advice 
and hints on advertising. The 
lwentieth Century Woolen Co., 
of Chicago, go so far as to send a 
letter to their customers who ask 
for advice giving the information 
desired, and suggesting that they 
subscribe to PRINTERS’ INK, the 
Little Schoolmaster in the art of 
advertising. For the purpose of 
increasing the subscription list of 
PRINTERS’ INK among this very 
desirable class of business men, 
we have secured a list of all the 
retail clothiers in the United 
States, 14,113 in all, and it is our 
intention to send a sample copy of 
Printers’ INK, issue of March 13, 
to every retail clothier. 

This sample copy edition should 
be a very valuable issue in which 
to advertise such articles as would 
interest the retail merchants, for 
instance, the maker of booklets 
and advertising novelties, signs, 
catalogues, adwriters, etc. 

Order and copy must be in hand 
not later than Wednesday, Mar. 6. 


UES OF 
K. 


express 
their customers 





Wednesday, March 20. 
NEWSPAPERS. 

For the purpose of securing ad- 
vertising and subscriptions from 
newspapers, also securing the co- 
operation of newspaper publishers 
in extending the subscription list 
and the influence of PRINTERS’ 
INK among their patrons who are 
advertising to a limited extent but 
might advertise more, it is the in- 
tention to send a sample copy of 
Printers’ INK, issue of March 27, 
to every newspaper and periodical 
in the United States and Canada, 
as catalogued in the American 
Newspaper Directory. 

Every newspaper office in the 
country, 21.739 in all, will receive 
a copy of this issue. : 

Advertisers and supply men, es- 
pecially dealers in paper, printing 
inks, photo-engraving, half-tones, 
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advertising novelties, electrotypers, 
stereotypers, type founders, print- 
ing presses, typesetting machines, 
metal and printers’ furniture, as 
well as office supplies and furni- 
ture, will do well to take advant- 
age of the advertising opportunity 
that this: edition will give them in 
introducing their goods and mak- 
ing new customers among news- 
paper men. 

Order and copy must be in hand 
by Wednesday, March 20. 

Wednesday, April 3. 
SCHOOLS, 

This edition of PRINTERS’ INK 
will be sent to all the schools cata- 
logued in the American School 
Directory, which includes: Ist, 
Academies; 2d, Female Seminar- 
ies; 3d, Normal Schools; 4th, 
Business Colleges; 5th, Schools of 
Science; 6th, Schools of Theol- 
ogy; 7th, Schools of Law; 8th, 
Schools of Medicine—Regular, 
Eclectic, Homeopathic, Post-Grad- 
uate; 9th, Schools of Pharmacy; 
1oth, Schools of Dentistry ; 11th, 
Normal Training Schools. The 
edition necessary to supply these 
sample copies will exceed 16,000 
sample copies. 

Educational institutions are gen- 
eral advertisers, for advertising is 
an important item in the expenses 
of a successful school. School ad- 
vertising receives a good deal of 
attention and is placed with care 
in the good papers and magazines. 

A good many school managers 
are subscribers to PRINTERS’ INK 
now, but for the purpose of in 
creasing the subscription list of 
PRINTERS’ INK among this class of 
people and securing many of them 
for a year’s tuition in advertising 
as taught by Printers’ INK, it is 
the purpose to send a sample copy 
of Printers’ INK, issue of April 
10, to every institution catalogued 
in the American School Directory. 

Papers which are valuable medi- 
ums in which to advertise aschool, 
and those papers which make spe- 
cial rates for school advertising, 
avill do well to advertise their mer- 
its and value, just as strongly as 
they know how, in this special ed 
ition of Printers’ INK. Advertis- 
ing in this issue of Printers’ INK 
wiil bring the paper or magazine 
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advertised to the attention of all 
school managers. The edition will 
be in the hands of these people at 
the most favorable time of the 
year to influence their business— 
just before they make their con- 
tracts and decide which mediums 
to use. 

Order and copy must be in our 
office not later than Wednesday, 
April 3. 

Wednesday, April 17. 
HOTELS ; SUMMER RESORTS. 

Every hotel proprietor is an ad- 
vertiser to some extent. He 
anxious to advertise, and shows it 
by sometimes using every scheme 
that is proposed, good or bad. 
There is no reason why newspaper 
publishers should not be able to 
convince every hotel and summer 
resort proprietor that advertising 
in newspapers is the most profit- 
able kind of advertising. 

For the purpose of interesting 
every hotel and summer resort 
proprietor modern advertising 
methods as taught by PRINTERS’ 
INK, the Little Schoolmaster in 
the art of advertising, as well as 
securing their subscriptions, it is 
the purpose to send a sample copy 


is 


in 


of Printers’ INK, of the issue of 
Wednesday, April 24, to all the 
hotels and summer resorts in the 
United States and Canada, as cat- 
alogued in the Official Hotel Red 
Book and Directory. The Hotel 
Red Book gives the names and 


addresses of more than nineteen 
thousand hotels and summer re- 


sorts. 

Newspapers that desire hotel 
and summer resort advertising, 
and those that maintain informa- 


tion bureaus for travelers—those 
that make special rates for this 
class of business—will do well to 
take advantage of the opportunity 
this edition will give them in pre- 
senting the value of their medium, 
and their inducements, to all the 
hotel and summer resort proprie- 
tors of the country. 

This sample copy edition will 
be timely, inasmuch as the paper 
will reach the proprietors just be- 
fore they make their contracts and 
decide on the plans to influence 
the tourist and vacation traveler. 
The right sort of an advertise- 
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ment will secure their advertising 
contracts. 

A page in this edition will c 
a good deal less than a circular 
from your own office. The paper 
will not be thrown away, and 
therefore, your announcement will 
do more effective work, have a 
bigger influence and bring bette: 
results, 

Order and copy for this edition 
must be in our office by Wednes 


ost 


day, April 17. 
Advertising rates : One page, 
$100; half page, $50; quarter page, 


$25 


. There will be no extra charg« 





for space in these special editions 
—+or — 
PURVEYORS OF NAMES. 
Wuitewater, Wis., Feb. 12, 1901. 
Editor of Printers’ INK: 
Am referred to you by Dry Goods 
Reporter, of Chicago. I would like the 


address of a firm or firms having a list 
of names for sale. A reply on inclosed 
postal will oblige. Thanking you in ad 


vance, I am, Yours very truly, 
W. H. Pratt. 
Printers’ INK's list of people 


having addresses for sale contains 
the names herewith: 


American Addressing and Mailing 
Company, 56 Warren street, New York; 
H. K. White, 127 East 23d street, New 
York; S. M. Bowles, Woodford City, 
Vermont; Edgar R. Rogers, P. O. Box 
374, Southbridge, Massachusetts, clas 
sified wholesale millinery directories; 
Men of Letters, 553 Greenwich street, 
New York; L. G. Warford, 49 West 
28th street, New York; Dan Publishing 
Company, 24 West 22d street, New 
York, mailing lists; Philip ©. Kullman, 
23 Duane street, New York; Rapid Ad 
dressing Machine Company, 79 Dear- 
born street, Chicago, Illinois; Western 
Special Advertising Company, 305 Boyce 
suilding, Chicago, Illinois; Trave Ci 
cular Addressing Company, 125 Clark 
street, Chicago, Illinois; Boyd’s Des 
patch, 16 Beekman street, New York; 
Frank R. Carter, 12 East 42d street, 
New York; Trow Directory Company, 
21 University Place, New York; Nation 
al Address Company, 1515 Market 
street, Wheeling, West Virginia; Chi 
cago Addressing Company, 40 Dearborn 
street, Chicago, I'linois; Howe Address- 
ing Company, Philadelphia, Pennsyl- 
vania; Rapid Addressing Machine Com- 
pany, 314 Broadway, New York. 
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Tue man who is wise in his day and 
generation regards his advertising ap 
propriation as he would sown seed. 1 he 
more attention he gives it, the better the 
harvest. And in neither case do results 
come immediately. Time is the harvest 
er, and the frosts of inattention hav 
killed many a_ publicity crop.—G 
Advertising, Chicago, 
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A Plea for Honest Circulation Reports. 


OFFICE OF 
HORACE J. STEVENS, 
ASSISTANT COMMISSIONER MINERAL 
STATISTICS, STATE OF MICHIGAN, 
MANAGER PENINSULAR NEWS BUREAU. 


“THE COPPER HANDBOOK,” 





PUBLISHER 
IIOUGHTON, MICH., FEB. 12, 1901. 
Editor PRINTERS’ INK, New York, N. Y.: 

DEAR Str— Having been on both sides of the fence as both a seller 
and a buyer of newspaper space, I write to express my strong ap- 
proval of the stand taken by PRINTERS’ INxK for definite circulation 
rating and the delivery of a definite circulation. The value of an ad- 
vertisement is made up of many elements—the value of the goods 
offered, timeliness, location, the wording of the advertisement 
itself and circulation ; the latter commodity is of two parts, quan- 
tity and quality. For the advertisement of a new book, the Vew 
York Evening Post, with its twenty-odd thousand circulation is 
probably more valuable than the World or Journal, with their 
hundreds of thousands. It seems to me that the average adver- 
tiser should be given credit for possessing sufficient discrimination 
to judge of the quality of the circulation—the publication itself 
will reveal this—but as to quantity, unless given definite assur- 
ance from the publisher—the purchaser of space is necessarily 
much in the dark. 

I believe that honest dealing is just as successful in the publish- 
ing business as in any other line, and that, other things being 
equal, the newspaper publisher who tells the exact truth regard- 
ing his circulation, and scrupulously adheres to both the letter and 
the spirit of every contract, will fare the best. As an illustration, 
I inclose a blank advertising contract for the Copper Handbook, a 
volume on copper and copper mines, which I have just issued. As 
you will note, all advertising is made payable only upon produc- 
tion of proof satisfactory to the advertiser that not less than 5,000 
copies of the work were printed and bound. Inasmuch as I prom- 
ised a circulation of 5,000, it seems to me only fair that I should 
make such promise a portion of the contract, and I am pleased to 
be able to state thet my ideas regarding this subject of definite cir- 
culation have been fully borne out by the results, there having 
been upwards of $2,500 worth of advertising secured for the book 
before its publication. This would be a small sum to a large daily 
newspaper or a magazine, but it is a fine showing for a book, and 
especially for the first issue. I ascribe much of the success met 
with in securing advertising to making absolutely definite prom- 
ises as to the edition and circulation, and adhering rigidly to all 
promises. I remain, Very truly, 








ADVERTISING CORSETS. 
Taurus Corset PARLoRs, 

No. 7 Temple Place, 
Boston, Feb. 12, 1901. 


Editor of PrRtnters’ INK: 


I wish you would tell me ho 
vertise a 





corset parlor busines 


in 
I not 
all other 








lvertised 





in the Boston Tran- 
script every season 
for five years. I 
have come tothecon- 
clusion thatthe wom 
en who buy corsets of a grade—from 
$1.25 to $18.00 per pa 
ers of ads. If thev see then 


by them. 





are not impressed 








the means to afford big broadside 

I have only one thing—corsets—-to sel 

and in a small (c aratively) place on 
the third floor (elevator) in the heart 
of Boston. Adve agents are al 
Ways sanguine, a1 would swamp me. 
I have tried Pettingill & Co. for a sea 





son. I have had ..0 success or results 
that ~~ hint at the results set forth 
by Mr. A. Stuart. of Marshall, Mich., 
who is gota m your magazi 
have practically made over a 

dollars in six vears. My busi 

local. My candid opinion at this 

ing is that (with the exception of har- 





gain hunters) not one-tenth of one per 
cent, and I am inclined to say one-fif 
tieth, of women readers ever see a mod 
est sized ad in their newspaper, adver 
tising regular goods. They may keep 
track of the big ads of the big stores. 
Thev skim the paver through hurriedly, 


looking at headings 
tention to ads. 

The Ladics’ Home Journal, 
and some others carrv ads of manufact 
urers working for national reputation, 
but how to do effective advertising with 
only a small sum of money and get the 
women into my parlors I wish you could 


and paying no at- 


Designer 





tell me. 

I do a fine grade of work. Our fit- 
ting is equal to the most skillful done 
in Paris. We fix over every corset we 
sell, so that it fits the weaser perfectlv. 


No one in Boston goes to the extent and 
does the perfect werk that we do. 

My business nas been going five years 

and still small. I must double it, 
yes quadruple it. and I want to get 
headed that way quick, too. 
Of course the tendency of the times 
for the big to swallow up the 
trade that otherwise would come to a 
specialty store like mine, even if we do 
serve the ladies better. 

I want to either be in it. 


is 
is 


stores 


or out of it 


I have thought that nice announce- 
ments and circulars addressed to the 
ladies did more direct work than news- 
papers. A newspaper may have 25 to 
30,000 circulation, but out of that a 
comparatively small proportion is wom- 





PRINTE 











RS’ INK. 















and t 

could I 
instance, I 
spring I 


Soston could 


en, 


How 


hey do n 
get at 
could 
have 


the 
increase 
the g 


receive high 





their c 
build uy 


it is 





cor 
this 
Mass. 
ed 7 yours, 
IF. W. RuaGcGLes 

Women do read advert net 
There are few things better thar 
corsets to mal 
Your parlors are 





provided the halls and t 


are cared for. In your letter y 
have the wording of a good a 
isement. We reproduce 








perfectly. No one 
to the extent a 

work that we d 
Parl 7 Tem 








Put is advertisement in 
ranscript, Globe and Herald, 
Let it appear daily till f 


If i it t doesn't pay, send at 














ful woman to interview the 
of your customers sal find 
what the trouble is It wi 
found in the corset or the m 
of receiving and attending to 
lad = ® 
adies who call. If your wot s 
as good as you sav it is the ad 
tisement printed above will 1 
your fortune in five years.—El 
PRINTERS’ INK 

A lady who is authority 

rs, ving read the above ' 
y: “If that trademark is a pict ' 
the Temple Corset it will sel ; 
the women don’t want it A cors ; 
dav must be a straight front corss i 


French or other 
+o y 
WHEN SUCCESS IS FAST 
When advertising succeeds right from | 
the start the secret is usually novelty 
Figure out the problem of any 1 
medi 


suc 


ate success and you will find some 
thing new—a new article, a new ile 5 
of prices, a new mode of selling, a new 















style or scheme of advertising é : 
thing or other that sets people thinking 
because they haven’t seen it before. The ; 
innovation is usually the article itself, i 
for it is difficult to get the sluggish ’ 
masses to show much interest or rt : 
notice in they have 


thing 








for 


which 


years. 


I 
tells. G 














——E 

















HAVING FUN. 
One Andrew Gilhooly, an eminent lav+ 
yer, having offices in — Court 
Building, 5 Beekman street, recently 
sent out letters to publishers as follows: 
vy York, February 16, 1901. —On be 
f of a number of publishers of peri 
ils and books respectfully call 
attention to the inclosed copy of 
ll recently introduced in the Assem- 
by Hon. Wauhope Lynn, of this 
and referred to the committee on 





ic health he bill, you will ob 

e, provides that “books, newspaper 

erial liter re shall not be pub 
l l in type aller than eight point” 
( evier), leaded with two point (6-to 


pica) leads. The only exceptions are 
works of reference, indexes and foot 
notes. Advertisements as well as read 
ing matter are included, and must be 
set in point (brevier), leaded as 
above contained in one 
in ( solid agate makes, 





1 (14 
when set in leaded brevier, 41 agate 
lines of space. Hence, the publisher of 
[ iodical published in the $ r 
New York would be compelled 
to an advertiser 41 agate lines 
at the price of 14 lines. 

1 
1 











of vertisements set in type 
1a brevier would be pro 
Under mea 
e peri iodical P 2 lat 
of the boo hing 
W 1 be driven out of State, as it 
W 1 be unahle to compete with pub 
lice 1 issuc - from other States. 
Plates of books, even though set in long 
I o1 small pica, unle the same 
was | . would be valuless. 
Out in Kansas, in the early days, 
the cowboys when they visi ited the 


town cultivated a habit of shoot- 


lose to the citizens, “just to 


see.'em jump.” Legislators are, 
in their tastes, very much _ like 
these early plainsmen. The num- 


ber of fool bills that are concocted 


rmous, Jumping did not 


help the stout. citizen of Emporia, 
nd it is not probable that Mr 
He: rst or Mr. Pulitzer will get 


much excited over the bill 
1 so alarms Mr. Gilhooly. 
+2 —— 
ON SAYING SMART THINGS 
How many advertisers ever stop to 
¢ ler what advertising really is? It 
isn’t saying smart things, or funny 
thi It isn’t remembering an apt or 
a wise saying and philosophizing on it. 














All these things are verv’ well in their 
way. Men, and women too, make tueir 
living by that sort of work. Sut will 
that sort of work sell goods? Will a 
funny story tell people that your bar 
gain unters, or just vour ordinary 
every shelves, are full of the very 
things y are in need of, and at the 
lowest market prices? Will a wise bit 
of phil sophy make people call to see 
th ls that you mention incidentally 
og connection with the wise or witty 
thing you have said?—National Printer- 


Journalist. 
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INK. 


ILLEGAL 


iS if 


The proprietor of a certain dys- 
pepsia remedy adopted a practice 
of putting in every alternate pack- 
age a small rhinestone that was a 
pretty close imitation of a dia- 
mond. It was wrapped in a piece 
of tissue paper and no comment 
or explanation accompanied it. 
But when the patient or consumer 
of the medicine came upon the 
brilliant little crystal it invariably 
aroused interest and made conver 
sation until it had been ascertained 
by consulting the jeweler that the 
stone did not, in fact 
very great mcney value. So much 
interest was awakened and _ the 
opinion of experts so varied as to 
whether the stone was or was not 


a diamond that the firm were led 


to believe that it would pay them 
well, as an advertisement, pack 
a genuine one carat diamond, 
worth about a hundred dollars, in 
one bottle of each week's output. 
The result of this could not fail 
to impart additional interest to 
every one of f the crystals, because 
no one would be inclined to part 
with one until assured that it was 
not, in fact, the genuine diamond 
of the week. Of course, it would 
not be legal to advertise this prac- 
tice and thus make a lottery ticket 
of the medicine, but the question 
whether the packing of genuine 
diamonds in this way, without an 
nouncement Or promise, really did 
violate any law is an interesting 


ne. 


posse SS any 


ot 
> —- 
AMERICAN MOTTOES. 

A soldier in the Philippines writes 
home that he has seen some strange 
sights, and gives the following instance. 
We borrow it from Golden Days. 

A crowd of soldiers attended a church 
service in their honor, and there was 
much praying and singing, but the sol- 
diers were chiefly interested in looking 
at the image of a saint. Above the 
image was the picture of an eagle, and 
on the banner which streamed from the 
eagle’s bill was the following legend: 

“The Old Reliable ( ‘ondensed Milk.” 

The saint had been decorated in honor 
of the visiting Americans, and the ar- 
tist had copied the eagle and accom- 
panying inscription from a_ milk-can. 
He afterward explained that he thought 
it an American motto, as it was under 
the eagle. 

«oo . 

Tue business writer sells more goods 

than the commercial traveler, 





A DRUG 


STORE TRUST. 

The newest recruit in the army of 
trusts is the drug store combination, or 
ganized at Chicago under the name of 
the Dearborn Chemical Company, with 
George S. Lord, of Lord, Owen & Co., 
as its president. This new syndicate in 
tends, it is rted, ultimately to con- 
trol all of the best-paying drug stores 
in the city, and already owns fifty of 
the downtown stores 

Romaine Pierson, of 
Druggis the trust 
opposition to the Retail Druggists’ As 
sociation on sunt of that body’s rule 
prohibiting wholesalers from selling to 
“cut-rate” Lord, Owen & 


asse 


American 


the 
says sprang from 
, 


acc 


drug st 


res. 





Co. objected to this rule, and to defeat 
its purpose organized the syndicate. Mr. 
Pierson said that among the stores 





controlled 
the two 


ilready 


which the 
! Pharmacy, 


Auditorium 





Raynor stores, George R. Bak 
Clark and Randolph_ streets 
Co., at State and Randolph 
streets; the Lexington Pharmacy, the 




















Twentieth ntt *, the People’ 
Stores, ‘oll Chemic il Company 
and the Von Herman’s store, at Indiana 
aver 1 31st street.—N. Y. Times 
—— — 
A DRUGGIST ON “CUTTING.” 
1ever been in favor of spend- 
in advertising and labor in 
Such methods 





wrong but vicious. 















i r in business. It 
1suall manent cut prices, 
inferi still worse, loss of 
publi e method of mak- 
ing a good goods to get 
people in and then depend on selling 
them so ng else on ch to make 
profits is g. When ake a spe- 

il s fc article that 





r 13 cents for 


only supply 


> the profit 
w the cus- 
yrofit, and 
l be more 
prices is 
into your 
» cent to 
will then 
buy your 
man into 


y you don’t 
nw Michigan 





Trades 
i el 
SHALL WE HAVE “ADICLES”? 
oting that Print INK is» in 
of a good sit word to ex 
‘an advertised article,” a Ken 
ky newspaper has coined the term 


‘adicle” to supply th 





ency. li 

















the suggestion be accepted by 
Printers’ INK would become 
one of the nprehensive word 
in guage; for in this 
ge ‘ned advertising there i 
hardl ulable commodity which 
1s not kept before the ublic 
in - rs. Bescedhian that 
mankind would come under the 
‘adicle’”’ category Issaic rrald 

\ tiny change often c S a poor 





one, 
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ADVERTISING IN MANILA. 
Here is an alleged English transla 
tion preceding the Spanish original, 
clipped from an issue of El Comercio 
a newspaper published in Manila. 
translation and original are here print 
exactly as they appes arec 
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Att avite. | 
To be let an extense local very proper 
for a industrial or commercial Establist 
ment, situated at San Roque street n. 87, 
betwin the Dispensary of Mr. -alamanca 
and the damned church of theese people 
sey. to d. saza, n. 143 San Nicolas St. 
Binondo, Manila 
At € aviie. 
See seiaamegnecin ocal muy propio A 
para un establecimiento industrial 0 com 
| mercial, situato en la calle de San Roque 
| n. 87, entre la Botica del Scnor Salamanca 
y la iglesia de rruids a de este pueblo. 
| Razon J. Baza n. 143 San Nicolas, Bi 
| nondo, Manila. 
¢ _- > 





lamr e d 





‘The church of theese ) 
ple” is as she is spoke for e 
“ruined of that town.”’— A 
Herald. 

A STREET BLAC KB OARD. 

Until the city council compelled me 


to remove it I used a blackboard in 
front of the store. This is a splendid 
thing. Like everything else, it must be 
a good one and well ke; ' one I 
used was two boards th wi 


rhe 








y inches 


























and five feet long, fastened at the top 
with strap hinges. This was slated 
with the best slating and renewed eve 
two weeks. On this board appear 
every morning by seven o'clock 
date, weather indications and a season 
able advertisement. It is a good ad 
vertisement, and advise all to try it 
where they will be allowed by the au 
thorities to it on the sidewalk. It 
takes a good deal of work and time t 
do it right, and do not attempt it un 
less you can do it rig! If changed 
every day people will always read it; if 
not changed, it gets to an old story \ 
and no one will read it.—Michigan 
Tradesman, 
I RONOUNCED I-O-WAY 
Jnce more the ground with snow 
white 

T hear e children shout in glee 
And, sle jingling in the nigt 

Bring boyhood days to 1 
Those happy days of long ag 

When, less inte work than 
We waded through the drifted sn 





To school in Northern Iowa 
Nebraska State Jon 

















toe ' 
UMBER OF DISPLAY LINES ' 
Three kinds of display ( 
uch ¢ ever to go an 
d two s ure better—one kind 
hetter yet. Only a very exceptional 
should have more than three tines 
display in it Iwo lines are better 
ne line is best Bates 
NOT BY DESIG) 
It may be true that “there is nothing 
new under the sun” but a man’s ad 
tisements need not be new by de n 





Bakers’ Helper 








z 
; 
















IN THE FAR EAST. 

One result of the Chinese trouble is 
that Pekin, for the first time in its 
history, is to have a foreign journal, 
says the Japan Mail. It will be 
The China Times, and the manager is 
to be J. Cowen, the editor T. Cowen, 
of whom is well known in 





cast, for not onlv has he been 
connected with manv local journals 
the Kobe Chronicle, the Hongkong 
Daily Press, the Javan Times and the 








Hongkong Telegraph—but he a acted 
is special correspondent of the TJimes 
during the China-lapan war, an as 








correspondent of the 
News and Reuter’s Agency at 
ier times. The remarkable feature 
wut the new journal is that it will 


special 


e printed in seven languages, namely, 
Chinese, Tapanese, English, French, 
German, Russian and Italian. That is 
in immense undertaking. It indicates 





the employment of large staff, requir 
ing a corresponding] 
n. Mr. Cowen 


“doubtless 


hopes to 
the latter in his inese and Jap 
anese clientele, but we e disposed to 
think that in order to achieve that ob 
ject it would have been better for him 
to fix the price of the paper at less than 
$10 yearly.—Newspaper Maker. 


THE NE CE SSI TY F OR FLAVOR. 

The certain uncontrovertible fact is 
that advertising which does not have a 
strong individual flavor about it, the 
touch which at once convinces the read 
er that it is the work of a person and 
not a mere automaton, is stale, flat_and 
b und _to be profitless. Pacific Coast 











ARRANGED BY STATES. 


Advertisements under this head 50 cents a line 
each time. By the year #26aline. No display 
other than 2-line initial letter. Must be handed 
in one week in adrance. 


ALABAMA. 


, semi-monthly, 4 pages. Send for 
DAVISON, pub., Kempsville, Ala. 


pH LAMAR DEMOCRAT has the large-t circu- 

lation of any weekly paper in Lamar County 
Official organ of De me cratic party and of co, 
itself. To reach people in this section advertise in 
DemocRAT. LAMAR DE MOCRAT., Vernon, Ala. 


J PRACTICAL WEATHER. Published once a 
month Publishes Dunne’s famous Forecasts 

of the Weather. the most accurate and reliable 
long range forecasts ever appearing in print, 
based on terrestrial meteorological data, and on 
as sound scientific principles as those of cur 
National Weather Bureau's. It alse publishes 
interesting articles on the philosophy of the 
weather 

PRACTICAL WEATHER circulates in every State. 
also Canada and Mexico and our new possessions, 
It also goes to India, Australia,and nearly all the 
countries in Europe. Ithas some of the best in 
telligence of the world among its subscribers, 
representing almost every profcssion, trade and 
calling. it is truly cosmopolitan and an A 
ave rtising eedium for this and foreign coun 
trie s. Rates for advertising furnished on — 
ation. Address PRACTICAL WEATHER I 

ISHING CO., Montcomery, Ala 


GEORGIA. 


Sou THERN FARMER, Athens, Ga. Leading 
Southern agric ultural publication Thrifty 

people read it; 22,000 monthly. Covers South 

and Southwest, Advertising rates very low, 














yu EAGLI 
\. 


rates 
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called } 


London | 


extensive circula- | 
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ARKANSAS. 


le AFRO-AMERIC AN, Madison,Ark., is a pop 
ilar and widely circulated weekly newspaper 
devoted to the interests of the colored race. 
Advertisers reach these people by advertising in 
the paper that interests them. 1ere is no paper 
that gains their attention quicker than does the 
AFKO-AMERICAN,. No similar paper in this section 
covers the same field as the AFRO-AMERICAN. For 
advertising rates and sample copies, address, 
AFRO-AME tC ‘AN, Box 5, Madison, Ark. 












ILLINOIS. 


Tv OURNAL OF THE SCIENCE OF OSTEO 

ATHY. DR.J.M LITTLEJOHN, President 
Am. College of Osteopathic Medicine and Sur 
gery, editor. 1 Warren Ave., Chicago, Il 


( JOURNAT. excels as a me 

esting a good class of peopie 
in the smailer towns. Our subscribers own 
pianos or organs—the sign of a refined and weil- 
to-do home— and are naturally mail-order buyers. 
150,000 at 60 cents flat. W. B. CONKEY COM- 
PANY, Chicago, Ilinois, 


INDIANA. 


PHE TIMES, Worthington, Ind., an independ 

ent Kepublican newspaper, published week 
ly and twice a week. Worthington is 70 miles 
southwest of Indianapolis, the State capital and 
isa busy manufacturing center. With its week 
ly and semi-weekly editions the Timrs reaches 
the homes of many prosperous families. Its 
value as - advertising medium is well estab 
tished. Adnress for rates and sample copies, A. 
P ALMER & SON, Pub lishers, Worthington, Ind. 


IOWA. 


(PSHE MORNING REPURLICAN, Ft. Madison, I 
( mly morning paper published there; est. 18: 


KENTUCKY. 


pie CHRONICLE, Princeton, Ky 

















MHE CHRONICLE, Princeton, Ky., is rated 1,800 
weekly in plain figures 

TNVHFE Princeton(Ky ) CHRONICLE circulates 1,800 

copies weekly in the tobacco belt 


MAINE. 


F )R Rockland, Me 
in Knox County. 
sults 


[F you want to reach Eastern Maine 


, the DaILy Star. Only daily 
Lowest rates, quickest re 


your ad 

must be in the Rockland COURIER-GAZETTE. 
See our New York agent, 8S. S. VREELAND, 150 
Nassau St., who will tell you our story honestly 
and m sk e you lowest rates 


MASSACHUSETTS. 


PRE Lowell (Mass.) SUNDAY TELEGRAM has 

more readers than any other paper pub- 
lished in Middlesex County 
reach by electric , Is covered by 
regular carriers copy goes into 
the homes and is read thoroughly on a day 
when people have time to devote to their favor 
ite newspaper. THE TELEGRAM carries more 
home advertising than any two other Lowell 
papers combined. Advertising rates furnished 
by S. S. VR ov; FLAND, 150 Nassau St., New York; 





F-very town within 











JOHN P. ACKERS, 12 Globe bidg., Boston, or 
direct. 
MICHIGAN. 
y iag Ee ey Harrisville, covers Northeastern 
lichigar 


MISSISSIPPI. 


6 Ne South is booming as never before in its 

history. Why not ride in on the crest of 
the waves! You can’t enter Mississippi terri 
tory successfully (the m prosperous section) 
without ay ad in THE HERALD. Water Valley, 
Miss. All home print, est circulation and 
stands first in the confidence of the people, 














PRI 





ITE 
NEW YORK. 


HE GA 3L—the leading American- Irish maza 
zine—a Eendacenetr illustrated) monthly | 
magazine devoted tothe Literature, Language, 
Music, Art, Industries, Antiquities, etc., of Lreland. 
It is the only distinctively Irish literary maga 
zine catering to the millions of refined and cul 
tured Irish and Irish-Americans in the United 
States and Canoda. Being the only non-secta 
rian and non political Irish magazine published 
in this country, it is taken and read by mem- 
bers of all parties and of all denominations 
Published monthly at 1.0 Nassau St., New York. 
“ub eription price $1.00 per year. Advertising 


rates on appleation. 
NORTH DAKOTA. 

| HE SANITARY HOME, Agricultural College, 
. D., is the leading food and hygiene mag 
azine an Am rica Cire ulation 5,000 copies: larg 
st ny pu in North kota Pie 
North Dak ota Agric altars al Cx as adopted 
this paper as the medium for pul nis hing its bul 
letin 1d places the magazi: es in the hands of 
every teacher and educator in North Dakota. If 
you want to reach an intellivent cl: ass you ct un do 
asonable rates. '.. F. LADD, Fargo ). 


CANADA. 


N “ADVE RTISING ia best do ne by oe 
E. DESBARATS ADVERTISING AGEN( 


Mentreal. 


CLASS PAPERS. 


ADVERTISING. 


PRINTERS’ INK is a magazine devoted to the 
general subject of advertising. Its standing 
and influence is recognized throughout the en 
tire country. Its unsolicited judgment upon ad 
vertising matters is of value tointelligent adver 
tisers as being that of a recognized authority. 
Chicago (IUl.) News. 

PRINTERS’ INK is devoted exclusively to adver- 
tising—and aims to teech good advertising 
methods—how to pre are good copy and the 
value of different mediums, by conducting wide 
open discussions on any topic interesting to ad 
vertisers. Every subject is treated from the ad 

ser’s standpoint Subscription price #5 

Adverti-ing rates, « lassified 2 23 ¢ 
time, display 50 ce nts a line 
page aa awh le psge $100 «€ oh Pg 
VRINTE 7 INK, 10 Spt uce St., \ew Y« 






































re $25, 
Address 
rk. 





Displayed Advertisements. 


50 cents a line; $100 a page; 25 per cent 
extra for specified position if granted. 
Must be hai be handed in one week in advance. 


onady mail order, $10. Trials ads, 
any line s G. M. WATHAN, R 80, 
eau Prownell, Linc )1), Nebraska 





~ RE cH PROSPEROUS SOUTHERN PEOPLE 
Ry placing your ed in THE ILLUSTRATED YOUTH 
ND AGE, Nashville, Tenn. Circulation 25,000; 
rate 15 cents per line. 
If vou wish to reach orange and le st tai 
viney irdists or fruit dealers, advertise 


THE RECORD 


published at Ontario, Colifornia, in the center of 
the citrus fruit belt. Write for rate card and 
sample copy. RECORD Pus. Co., Ontario, Ca. 


CORDON&COTCH 
LONDON, ENG., 
invite communic — from “sii s desiring to 


vertise 11 


GREAT. BRITAIN. 
The Chebanse Journal 


reaches an average of seven hundred well-to-do 
farmers every week. Rates 5c. per inch, each in 
sertion; $50 per year per column, The section 
and the medium both appeal to the advertiser. | 
G, O, ERICKSON, publisher, Chebanse, Ll, } 





| information free of charge, 


RS’ INK. 


The Frost (Minn.) Record 


| isa country weekly that is held in high esteem by 
its reade who are a thrifty and prosperous 
class of people. !t is a good advertising medium 
to reach the country population who are settled 
in this part of the United States noted for its 
famous wheat fields. 














Circulation 


| Advg. rate, 10c. per agate line flat. 
| principally among mail order buyers; being se 
cured among patrons of the Ladies’ Art Co and 
Brockstedt Mercantile House, whese advts. ap 


| pear in leading mail order publications. A trial 
will convince you we have arood medium Sam 
| ple copy free. Woman’s Home Mon’y, Bep.C. St. Loais. 


|The Des Moines, lowa, Democrat 


| isthe only newspaper in a county of 135,000 in- 
babitants which is in full sympathy with the 
Kansas City platform. It is edited with ability 
and is read by thousands of people who will take 
no paper not in accord with their political views, 
and by many a indreds of people who do not 
take the dailies by reason of insufficient mail fa- 
‘ilities. THI DEMOCRAT contains more inches 
of advertising than any weekly paper in the 
State. It is a7-column, 8-page - ver, well printed 

| and issued every Friday. H. M. BEI SLVEL, Kditor 
und Pr »prietor 


THE TIMES — 


Morganhill, Cal. 


\ four-page weekly circulating in one of the best 
fruit and grain regions of the State. [If you want 
to reach people who are anxious to buy anything 
that appeals to prosperous families, the TIMES 
will take your announcement right into their 
uses. Advertising rates and sample copies 
sent on request, 


THE TIMES, Morganhill, Cal. 


THE MESSENGER | 


H. E. FAUBION, Proprietor 


Has the best circulation of any paper ever pub 
lished in the tow: Special attention given to 
foreign advertising. Ratce 
single column, per ine! h, per month, 50 cents. 
Double $1.00. 


Address 














THE MESSENGER 
| Marble Falls, Texas 








“CALL TO ORDER CANNOT 
BE AMENDED.” 

This is one of the many rules we publish 
in our handy and practical little book of 
parliamentary procedure. Every rule gov 
erning the procedure of clubs and other or 
ganizations is embodied in this work, and 
by its use you are enabled to definitely de 
cide any point in dispute. With it you can 
determine your prerogatives. Vrice lve by 
mail. Fred. W. Stearns, Publisher, 3/9 
Third Street, Milwaukee, Wis. 


PA PRE REE a emo 
FORTUNES FOR PEOPLE. 
If you wish to start in bus ness, trade or pro 
fession along the linesof th t Northern Ry. 
which runsthrough the St conak Slinne -sota 
ana, Washington and British Columbia, or 
the line of the Union Pacific. runnin z throngh the 
States of Kansas, Colorado; Nebraska ah, or 
along the line of the Chicago & Nx oe westerr 
running through the States of Illinois, Wiseor 
sin, Minnesota, lowa, Michigan, Nebraska, Kan 
sas and Wyoming, address for full particulars 
re — ting the opening and population to LOUIS 
HALLI, editor “American Adviser,” 87 Washing 
ton St., Chicago, Ill. who wiJl furnish you all 
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PEKFECTING PRESS, 
FOR SALE. 


| 
The Evening \Visconsin, Milwaukee, Wisconsin, | 
having just installed a new 24-plate Hoe press, 
offers for sale one of a pair of Seymour presses } 
upon which the Wisconsin has been printed for 
a few years past. This press prints ¢ and 8 pages | 
of 6,7 and 8columns of 13ems. !t isa light-run- 
ning mac pane in good order and will do excellent 
work. Wesell it solely because the two presses 
cannot do the increasing work required of them. 
fhe press will turn out 10,000 8-page and 20,000 
pages per hour. Will sell it less than one-half 
the cost of a new press. Will make satisfactory 
terms of payment. 
Address the 


EVENING WISCONSIN CO., 


Nilw aukee, Wis, 


THE Advertiser’ s Best Friends 
ARE WOMEN 
COOKING CLUB | 


REACHES THEM | 











It is constant and permane:t, because it is re- 
ferred to daily by the housewife to the hundreds 
of recipes and treatises on foods, couking, serv- | 
ing, enteriaining, ete. Sworn circulation for | 
March and thereafter exceeds 22,800. The maga- 
zine is attractively printed and illustrated, with 
a new design each month in colors and cover. 
Rate 10 cents a line; £1.40 an inch. Our Mutual 
Friend, the advertis‘ng agent, will take your 
order, or send it direct to 


COOKING CLUB PUBLISHING CO., 
Goshen, Ind. 


THE ALEXANDRIA 
COUNTY JOURNAL 


Established in 1897. 





$1 per year in advance. 


Overlook, Alexandria Co., Va. 


A weekly newspaper that circulates freely in | 
Washington, D. C., Virginia and elsewhere. | 


ractical Advertising says ‘“‘that it is a 








El Regidor 


Circulates over 1,500 copies per 
week, A popular 2 prosperous 
Spanish weekly, Widely read by 
a class of people ¥... are influenc ed 
by advantageous offers made by ad- 
vertisers, A splendid medium. 
Sample copies and advertising rates 
sent on request, 


PABLO CRUZ, Publisher, 
SAN ANTONIO, TEXAS. 














The Northwest Is A Great Country. 


The Northwest 


MAGAZINE COVERS IT. 


Here is our territory: 

Iowa, Wisconsin, Minnesota, the 
Dakotas, Montana, Idaho, Washington, 
Oregon, Wyoming, British Columbia, 
Manitoba, Ontario and Oklahoma. 


In this territory The Northwest 
Magazine has 31,000 paid sub- 
scribers. 


Communicate with any reliable agency 
for rates, or write 


THe NORTHWest 


ILLUSTRATED MONTHLY 
MAGAZINE 





ST. PAUL, MINN. 


CANADIAN GENERAL OFFICES, 
McIntire Block, Win. ipeg, Manitoba, 
CHICAGO, 638 Fine Arts Building. 
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See that it is on your list. 





AN ADMITTED LEADER. 


Consult any newspaper Directory =o leading adver- 
tising Agency end you will tind FARM NEWS is one of 
the few agricultuiaal journal, having a guaranteed and 


atnonly 42 1-2 cents per agate 
asa mininfum, 
UR RI Ziv. lL Av Ks AMONG THE 
AGRICULTURAL PAPELS OF Gt Shial CIRCULATION, 
} 


THE AMERICAN FARMER COMPANY, SPRINCFIELD, OHIO. 
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DO...10! as Phillips & Co., 


YOUR OWN 
1133 Broadway, New York. 


STEREOTYPING ADVERTISERS ALL OVER 
THE WORLD. 
Perfection ™ “ aa Go. Vip Maran FN rs -_ 


, Russian Teas; Prince Brancac- 
cio, Royal Table Oil; Lengert Wagon 


Stereotyping Co., Bloomer Safety Three Wheeler ; 


Curo Chemical Co., Kuro Remedies ; 


Medicura Soap Co., Medicura Soap; 
Process Eg Frank Teller & Co., Royal Blue Cigars 


} OU Without any cost attached We also have other large accounts 
Without a plant under way. We are prepared to handle 


more. It is to your interestt have*ou? 





BY THE 





N In your spare moments E 
CA And release your type in service, if you are a beginner or old-timer. 
DO ff standing ads. job work. etc. We charge a fair compensation and do 


good, effective work. 


IT And save the money ex- 


pended for new type. THE ADVISOR 
’ 
For the , nae . 
5Q...Process... .Process.. published by us, is the leading advertis- 
ing trade magazine in the world. Sub- 


scription price $1 per annum, and choice 
ADDRESS of valuable premiums. Send for sample 
copy—mailed free upon request. 


The ADVISOR is an example of our work. 


PHILLIPS & CO., 
1133 Broadway, New York, 




















The Perfection Stereotype Co. 


-O. Box 182. 
ween. IND. 











} 


THE EVENING 
JOURNAL -———— 


sey witha more respectable 
or better satisfied clientele 
JERSEY CITY, N. J: of advertisers than the Even- 
ing Journal. The est 
houses in New York, New- 
ark and all the establishments 
in Jersey City continually use 


1899 a 14,486 that’ ead ae te > pm 
nal pays. 
1900 - 15,106 





AVERAGE DAILY CIRCULATION IN 














advertisement in 


ACTUL | The Clifton Monthly 


100 000 can be reached each month with an 


MAIL Rate, 40c. per agate line. Forms 
ORDER close 25th of month. Specimen copies 
and rates from any agent or 


BUYERS THE CLIFTON MONTHLY, 
39-49 Temple St., Waterville, Maine. 
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Sworn Average Circulation for Dec., 1900. 


Saint Paul Daily Globe 
17,201 


THE GLOBE invites any one and every one interested to, at any 
time, make a full scrutiny of its circulation lists and records and 
to visit its press and mailing departments to check and keep tab 
on the number of papers printed und disposition made of same. 
WILLIAMS & LAWRENCE, 87 Washington Street, Chicago, Western Representatives 
CHARLES H. EDDY, 10 Spruce Street, New York, Eastern Representative. 














A. J. REACH COMPANY, 
Philadelphia. 

“* Sporting Life ’’ is certainly one of the most inter- 
esting and newsy sporting papers in the country, giving 
the fullest information as to all the popular sports as 
conducted in this country, and for that reason we would 
not care to be without it. 

As an advertising medium we have proved its value 
every year from its first issue many years ago, and as 
a business firm have been constantly with it since real- 
izing that it becomes more valuable to us as each year 
passes. (Signed) A. J. REACH CO. 























CIRCULATION NATIONAL 


GUARANTEED 


NATIONAL WATCHMAN 


PUBLISHED WEEKLY BY 
THE DEMOCRATIC NATIONAL PUBLISHING CO. 


1229 Pennsylvania Ave., Washington, D. ¢ 


The Substantial Character of Subscribers generally Makes 
this Journal an exceptionally Good Advertising Medium. 


The NATIONAL WATCHMAN reaches the intelligent, reading and thinking people 
inall sections. Itis elevatedin tone. No questionable advertising accepted. 

Its subscribers patronize advertisers in its columns because they have implicit 
faitr in the management of the paper, and co not expect to be deceived, 

It has Home and Agricultural Departments in addition to the general and 
political character of the paper. 

The following General and Mail-Order Advertisers have Renewed Contracts for 1901: 

Pr. Kilmer & Co., German Kali Works, Peruna Drug Mfg. Co., Dr, Hathaway, Pr- 
Miles Medical Co., Dr. Horne Electric Belt Co., Sears, Roebuck & Co., Natural Body 
Brace Co., Cheney Medicine Co., Stuart Dyspepsia Tablets and many others. 

IT PAYS THEM AND WILL PAY YOU! 


RATES REASONABLE. ; SEND FOR SAMPLE COPY. 
Address ADVERTISING MANAGER, 
NATIONAL WATCHMAN, Washington, D. C. 
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The newspapers that give the advertiser honest net 
circulation are looked upon by the wise buyers of space as 
the most reliable and the safest publications to use forany 
class of advertising. 

The net daily average paid circulation of the four 
newspapers comprising The Scripps-McRae League for 
the year 1900, after deducting exchanges, free list, etc., 
etc., was 


THE CINCINNATI POST 


129,768 


THE CLEVELAND PRESS 


93,949 


THE ST. LOUIS CHRONICLE 


52,225 | 


THE COVINGTON KY. POST | 


12,828 


No newspaper in Cincinnati, Cleveland, St. Louis or 
Covington will give the advertiser real, actually paid cir- 
culation at as reasonable rates as offered by these papers. 

For rates and further information write F. J. Carlisle, 
Manager Foreign Advertising, 53 Tribune Building, New 
York, or 116 Hartford Building, Chicago, 


~~ 
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Six Thousand Four Hundred and Fifty- 
two lines of foreign display advertising in the 
St. Louis Chronicle Saturday, Feb. gth. 

This is a remarkable showing when one 
considers that the Chronicle never prints over 
an eight page paper and every advertisement 
is of the highest class, as the Chronicle 
accepts nothing that is objectionable. 

Every advertisement in the issue of that 
date is running in the Chronicle on contract. 

All of which simply demonstrates that the 
large honest circulation and low rate the 
Chronicle offers is being appreciated by the 
general advertisers of the country. 

The other three desirable newspapers, 
which with the Chronicle comprise the Scripps- 
McRae League, are the Cincinnati Post, the 
Cleveland Press, and the Covington Ky. Post. 

The advertiser desiring large and honest 
circulation at moderate cost should carefully 
consider these publications when placing busi- 
ness in the cities where these newspapers are 
published. 

Fr. J. Carlisle, 53 Tribune Building, 
New York, and 116 Hartford Building, Chi- 
cago, is the Manager of the Foreign Adver- 
tising Department. He would be pleased to 
furnish rates or sworn statements of circula- 
tion to any one upon application. 














INK. 


$100 to my $e 


Some time ago I met a representative from one of the old- 
line ink companies, and we were comparing notes about bad 
debts. I told him that in seven years I had filled seventy thou- 
sand orders from seven thousand different concerns located in 
all parts of the world, and my total bad debts only amounted to 
Fifty (50) Dollars. He seemed somewhat amazed and informed 
me that although his firm was considered the most conservative 
credit house inthe ink line they had charged off over Five Thou- 
sand (5,000) Dollars in worthless accounts during the last seven 
years. He did not tell me how many orders his house received, 
but I am willing to wager I beat them three to one. 

One ink house (that has a fondness for calling my argu- 
ments “A mixture of hot air and gall”) publicly brags that 
their bad debts don’t worry them, even though they lose as high 
as Five Thousand Iollars in one failure. Some one must be 
paying for these bad debts, and you can gamble all you ever 
owned that it is not the ink men. 

The foolish printer who pays three dollars for a one dollar 
ink, simply because the ink man gives him thirty or sixty days’ 
time, is the one who pays for the dead beats. 

Ben Franklin once remarked: 
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“In buying goods it is best to pay ready money because he 
that sells upon credit expects to lose five per cent by bad debts, 
therefore he charges, on all he sells upon credit, an advance that 
shall make up that deficiency.” 


Printers should take heed of this advice, as every penny 
saved is a penny earned. Send for my price list and compare 
it with what you have been paying for your inks. My competi- 
tors will tell you I sell colored goose greese or some other old 
stuff, but the proof of the pudding is in the eating. When my 
inks are not found as represented | cheerfully refund the money 
and pay all transportation charges. If you use special shades 
or grades mail me a small sample of the ink and if I don’t save 
you money I won’t ask for another trial 





PRINTERS INK JONSON, 


13 SPRUCE STREET, NEW YORK. 
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and don’t let it go out by one 
time advertising. Place your 
advertisement in the street cars 
and keep it there. It will light 
the way into the good-will of 
the public heart and purse. 
Street car advertising is pub- 
licity in its broadest and most 
profitable form. Results come 


DDD MMM: sopneseaporscees, 


“SJ 
/ “WS Niraaanvsareerasenwnttenses ete -= 


quickly, which is very impor- 


\ e 


tant in these impatient times 


AN 


when must be made 
quickly if competition is to be 
forestalled. 


~~ 


There are many advantages. 
We'll tell you all about them, 
and tell you anything in addi- 
tion you want to know 
about our system, service, 
territory and cost. This 
information is gratis. 


GEO. HISSAM @ CO. 
253 Broadway New York 
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Here’s a 
Medium 


Examine it carefully—investigate its merits— 
ask why the most conspicuous national adver- 
tisers are represented in its racks—get all the 
facts. 

Then you'll arrive at the reason of the’ suc- 
cess of the street car as a profitable advertis- 
ing medium, namely; because it brings results. 

It’s the aim of every shrewd advertiser to 
reach the greatest possible number of people at 
the least possible cost, and experience proves 
that the street car is the proper medium. 

Better conditions, better service, better cards 
and lessened cost has greatly increased the 
value of street car advertising. 

Smart advertisers have been quick to realize 
this. Many street car advertisers advertise in 
no other way. Some claim to have tried news- 
papers, circulars, pamphlets, and to have 
finally decided on street car advertising, be- 
cause it afforded them the quickest and best 
returns at much the least cost. 

Any desired information will be cheerfully 
furnished. 


GEO. HISSAM @ Co. 


253 Broadway New York 
15 BRANCH OFFICES 
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Your card placed in our cars 
makes a direct appeal to the pro- 
spective purchaser—it tells the 
whole story pointedly, plainly 


and persuasively. 

















Talking the matter over with us will bring out the many 
good points of street car advertising and put you in possession 
of a lot of valuable information—this costs nothing. 


GEO. HISSAM @ CO. 
253 Broadway, 2 2 New York City 
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T= Plain Dealer 


... 1S To-day the... 
Leading “Want” Medium 


of Cleveland. 





During the months of No- 
vember, December and January 
Tue Prary Deraver published 
24,096 separate paid ‘‘ Want” 
advertisements and Zhe Leader 
12,798, a total of nearly two 


to one in favor of Ture PLain 


DEALER, 











C. J. BILLSON 


Manager Foreign Advertising Department 


TRIBUNE BLDG., NEW YORK 
STOCK EXCHANGE BLDG., CHICAGO 
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A year’s subscription to PRINTERS’ INK 
will be presented FREE to anybody and 
everybody who shows that there is a town 
or city in the United States in which a 
paper is published, that has an average 
issue of so much as a thousand copies, 





and is not given a place on the appropri- 
ate map of the interesting series shown 
on the fifty-two pages that follow this. 
These maps indicate in what portion of 
each State populations are densest. 
There is where advertising will pay best. 
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< ARIZONA. 
\ 7 f ¢ Showing Towns 
= 7 \ in which there are Newspapers 
) { } with more than 1000 Circulation, | 
y U A/ Ii | 
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CALIFORNIA. 
Showing Towns 
in which there are Newspapers 
with more than 1000 Circulation, 


SCALE OF MILES. 
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DELAWARE. 
Showing Towns 
in which there are Newspapers 
with more than 1000 Circulation. 
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GEORGIA. 


Showing Towns 
in which there are Newspapers 
with more than 1000 Circulation, 
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IDAHO. 


Showing Towns 
in which there are Newspapers 
with more than 1000 Circulation. 
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| ILLINOIS. 


Showing Towns 
in which there are Newspapers 
with more than 1000 Circulation. 


SCALE OF NILES. 


ro 
° 


40 650 


60 19 
i n 


-_ 














Rockford 


Qregon 


J Rochelle 
Dixon. 


Mendota , 


Lacon 


N 


SPRINGF 


Taylorville © 


Litchfield 
“ Hillsboro 


Greer 


Laat. | 
Waukegan 
Woodstock oLibertyville 


Harvard o 













° 4 Nunda 
Belvidere 


D estated °  Evantton 
Dekalb -YOMOPE  oaxpark 

Austin 
Chycago), 
o\ 

sockport | 


0 Joliet 


Aurora ° 


Yorkville 


Morris < 


Ottawa __ 


Lasalle ota 


z. 


Streator . < 
Dwizht ° Kankakee 


Pontiac o 


D 


| 
Momence | 
| 
Watseka | 
o Fairbury H 
= Onarga 
Lexington 
o Normal 
© Bloomington 
o Rantoul 
Farmer City 
Champaign 


*rbana® Danville 
Mt. Pulaski Monticello 


linton 
° 











; ‘ 

Decatur Tuscola 

TELDoMacon Arcola ° 
Sullivan? / 


» Oakland 


Mattoon 





+ | 
Newman | 
i 


Shelbyville Marshall 





Effingham 


ille 


Kinmandy 






OIne 
ney f 
eu Lawrenceville 
Salem 
Mt.Carme! 


Fairfield ° 


o Duquoin 


Carmi | 


> Anna : 
Als 


Golconda KENTUCKY 

















PRINTERS’ 










INK. 











Chicago 















bm. (~~ & 
- ee 
| Winamac 


Rensselacr 
; J 


all | 


4 
, 
Monticello’ » 





y 
Veedersbutg 


NOwport 


Terre rsa 





Derby 


o Chrisney 


Notre Dame le itt a anes Malian 


South Bend 





Lafay: ette 
Frankfort — 


: 
~—<Thorntown / Muncie Union City} 


Brownsburg, 


INDIANAPOL Is 
>RockvilleDanville ° 


Crawfordsville ‘fF 
- Newcastle/ / \ 
my 


Greencastle 


eElettsville 


Bloomfi 






ae ae 


Englisho 






















} 
M}I c n/t _o = 


Mishawaka Lagrange 
Goshen 















*Iymouth 
Warsaw d 


ia Columbia City 


Delph Marion 


o Rossville Kokomo 















Tipton 


Lebanor bx 


Richmond 


) yu ni a \ 


| 

| 

, 2 oe i 
auger | 

| 











{ yf Rushy 


(~ Shel¥yville La 
Franklin / 7 a 
f ( 
¥ \/ 
a 
ees ( Batesville 





la \ 








i 

{ 
Versailles c\ Aurora 
°Seymour 
Brownstown 


ld 
eld 


/ 


(Jem rson yj 
New Albany 











~ INDIANA. 

Showing Towns 
< in which there are Newspapers 
with more than 1000 Circulation. 














PRINTERS’ INK. 








INDIAN TERRITORY. 


Showing Towns 
in which there are Newspapers 
with more than 1000 Circulation. 




















INK 


NTERS’ 


PRI 








8 8 








eunpHsnyy 
Wiodusarqg 
AND BVAOT 


TOLL osualvyy 


uo 


vyayonbuyy_y 

> > «CP 
StOgeE wsourvuy < a 
ayn?” 
OPVISUD 5 WUOdIIIFAD °%v, 


eT]As1aAql 

“1 °o 

eNonbnqng 
je a oe ee © eee A) 


NISNOOSIA 





2oPUNIA 
7 9 r uojug 4 
“BAZIN 40 AITVOS 7) 

° £0F01DN OWT 
‘HONVINDID OOOT ULI) orOUr TATA wo}dun yy wane 
siadudsman < 


SUMO], SULMOYS 


SRC Le) 


o uopfL109 
uo IsaUIN]T © 


vA u0jVyD 
rr 


u MOSTTEUSIUNN, 


Upvaon 


AVD 1a1sqo 


IwVYUO 
O AO uosv 


° juouwy 
wT 


~rA0} uno 


IVIg © “ 
qvopuvneyg 
POSTITLA . 


3 
Suyus0) 5 


° 
8[09908Q 
© WSIIIUT A 


yr 


A119,q 


uosiagor 
O 


uoysug 4) 


AND TaaHoosy 


M 


=) 


Id Woy 


yPloquin FT 


It 
AND IsoI0, \. 


‘VMOI 





POOMUION 


—_—-——-+ —— - > - 


uojsoIpD 


9 Wuryyy, 


ms 


i 
roqnpny’ 


euTQpoo A ° 


uosluaq 


Tlo1iug ° I 


DWTS 
pa. £ 


“AYO org 


uosuByy 


Q 


> 
10 
seysuig 


UW Hoy . 


























PRINTERS’ INK. 














Nn 
~ 

















~ 


| 
. 
| 
F 
| 
| 
| 
| 
» | 





Sinqsiid low 





snquin[o 
Phagnyog 


prwsyp ~2) 


°.\8 uo ySsuryang 


 mOsTyoIV 


S010 : 


A Nomgng 97 dnsy 





utpag 


Preyur ° 


BIOL 


Opr.o0pl 


TIOUMONT 





vod 


Blot y » ouvsurang V 
| dnoy ayo BANG Eo VAOIH [OUND 
auto ove 
Qoudi Mw l i 4 
AW a VMaAdOL eT 
SUSULST Z ‘ 
— uviqwipyyy 
4a va UMOMUIATAT —_— oFoutL AY 
8 Bsoo[VysO SUVA SOTIVA = 
we D 
Yr ““S uo} yOTL 


uosulyoyny 


Sull1ayg 


OTOQSTILTT 
“sce 


ee = 2 eo eee cee 


c — 
SRSUA, 


—— 


SUOA'T 


S 


v 


ul[eS 


a 


aD Avg 


uv 








08 OL OF OF OF oF 
“BEIIN 40 BIV08 





alee ocean o emee 0 mene 
“HONVNOTD COOOL UL « 


“Zo 
a a sdoduds.aoN ov 9} YOUN UL SUMO SupMoyg 


“SVSN 


7 
S1Todrouuiyy 


Mey 
Wold 





Iploouodg 
119.0 


ow 


LOU UY LAY 


vu 





J 





yuvyy 








49U9D Qyiag 





oe ee ee ee + 











bes 
4 


PRINTERS’ 























MOZsUlH 


>, uouwge’y o 
oyun 


. \ 
puour = x Singspo1reH, 


\ 2 Rowspavg 


OuorsuyxoT ammasror fez 


pwr 4 SLLIASPRO'T 
SINGSIONITT 2 
21nqgs}}9o1)% 4 
\%, PMO SUIBITTEM 

%5]° 0 
pee U0} [O1IVO > 
uz. MBSIT AA 
ve o. Bisns! 

co 

en 

S uUoISYAAOD 


oO 
yWweuupuly 


L 


_2[Astospory 





0D NW ML 


i es Y 
© UT yUVIT 
aATIAssny ° aTAsul dey 


N uofeowag ° % 
mou Ie i 
° 
Os|pRyy 


PIOJUV]T o oi 8° 
propuetoone 
O10QSUIMO o \ Tt uo) 
nosiopud 
Wod19Ao0[g q ia © & eo a & | 


+ 
7414 





“SE TIN 40 B1V08 


“DOPHBININD OOOT UB) B10UI YA 
suodudsmon 018 0104} Go} UT 
sumMOy Sulmogqg 


“AMOO.CINGAM 


























nd 
Z 
n 
0% 
ae 
g 
o% 
mn 

















SHIN 40 BIVOS 


M1) OOOT 
ssodudsman o1v as0y) 
SsUuMOL SULMOYS 


“VNVISLONOT 


st 


Aa Moip 


ssnolodgy 


\ 


IVXVV 


= 














PRINTERS’ INK. 











Phillips > 8k z 
Farmington\c_/ 


> Rumford Falls (2 


° 
MT.OESERT 1, 


. 3 -) 
\ eon 2 
Bric ston we ta 


x. 


er Falls > 
$ 


MAINE. 
Showing Towns 


in which there are Newspapers 
with more than 1000 Circulation, 


SCALE OF MILES. 



































8 oz 
“SHIIN 40 BTVOS 


"HONVINIO OOOT usq) 910 WIM 
siadudsman 818 319) OIG UO] 
SUMO] SUJMoUS 


’ < 
efiuy sseouyd 








“BATIN 40 BTVOS 
z ‘ ° 


VIadWA'109 
ava 40 


| LOINISIG 
auvVaVIAG L 











SPIO ¥ 
GoPHAA a 4 
dIOUITA[VE wf 


2 


i 


© u0sMOL UMO}OIPPIAT 


Agasuaer pur ye 
A AN © epg Ltt ite italic ia a. ) Suruooruo 
uMopauuL, o uMosIad0H © 


ee, ea i, mr mea 























sd 
Z 
a 


PRINTE 




















| LEXONLN! 


2 


OUVAINIA 
SvH ivi 


anaos 


ZAIMNIALNVN 


alquisaisg 


AY 


qinowtALg 
) 


¥taiF 


1 
< or0gemV° | : 
U0} yO a 1048q9M, © 
v01 A 
fo _ moiqsnas asprquinog 
y ™ : 
mojurp © § PIOSTU 


nous / 
w M Q 


doauedg ,, 
0109189 4\ © 
¢ 


r fo) 
mvySajuesg 4L 10180010 AA 


2 nog 
011970 4 © o10quieyy 2 
é ranean M 
TTA. 185 “ 
Nop pO Ua 


© uojuTD 
oR. 


SINqWaNA « 


) TOMO'T 








“SHTIN 40 B1VOS 


UONBINIO OOOT AVq) s1OTI WIK 
sisdudsmaN O18 319q} QOIqM ay 


suMO]L SumMogq¢g 


*SLLIASAHIVSSVK 


Pleysuridg 
o JOWI[Vg 


o Pleyxoorg, 
© Plopxoorg yII0N 


- = 


lourv ° 


Peg 


ee 6 ee es ee 


PIepisa Ay 
aH04 loH ie 
u0ysULLIVg jwoip / 


uoydurvqWon 


PIOBSHId 
Vv 4 
eyus01n 


swmVpy qit IN 
WW0N sty 


——- a he ee a © 


























PRINTERS’ 





INK 








































MICHIGAN. 


Showing Towns 

in which there are 
Newspapers with more 
than 1000 Circulation, 


SCALE OF MILES. 

















Ludington 


© Hart 


Newaygo, 





Stan 
Beld 
Ik 


Sparta 


Fennville ¢ 
Allegan 
Gales 





a Benton / Bangor° 
Harbor 
St.Josep} 







Dowagiac 
° & 


‘ol 


“A_N 


Paw Paw yomero 


















Cayimeb 








~ Alpena 













































t.Pleasants- S Sanilac | 
Sagi Caro oCenter 
Mn Q Carsonville 
tone Ithaca’ Chésaning 
ing ‘lint per 
°St.Johns o ° E 5 ane = 
nia Owosso SVorunna Port Hurcn 
Oxford° 
Durand Romeo” §t.Clair 
Williamston Pontiac | 


Charlotte® , 


Eaton Rapids 
Kalamazoo \,~° 2 /~faattlocresk Jackson ~°%nn Arbor 





oMason 













Mt. c leme ny, 
oNorthvilley » cri 
Detroit: 


Howell 





DOMINION 


Marshall? Stites A Ypsilanti OF CANAD. 
Hillsdale | Adrian 
dwater°® ° Monroe 
° Sturgis ° nenting 
= A_ ——"1) 




















PRINTERS’ 





INK. 





DAKOTA 


“NORTH 


18) 


A K 


ve 





—_Y 










DOMIN 





Crookston 






© Fergus Falls 





© Little Falls 





Morris z= 


St.Clond 


Litchfield |, 
vata Le) Buffalo Stil 


rutcneLimmeapolis 
Chaska 





















Brainerd 
Mille Laca 


in which 


with more than 1000 Circulation. 


° 20 
Rectal 


MINNESOTA. 


Showing Towns 













there are Newspapers 


SCALE OF MILES. 


30 40 50 60 70 80 90 100 
ah BAS: } 





Dul\th 
| 
| 





Redwood Falis° Northfield, “Redwing \ 
°Lésueur Lake City® 
- St.Peter , Wabasha 
' Sleepy Eye Mankato® Faribault, “Kenyon 
i Owatonna >. 0 
o Slayton % Kasson Winona 
eee ° Mapleton 
— Fairmont Austin ° 
O Preston 
©Worthington Albert Lea® 


























































PRINTERS’ INK. 














in which there are Newspapers 
with more than 1000 Circulation. 


Greenville 





oM 


McComb 
agnolia 
\ 









Water Valley 


fe) 








MISSISSIPPI. 


Showing Towns 


SCALE OY MILES. 

























2 5 10 20 30 40 50 60 70 80 
GULF OF 
EP, ~- % 
aes 9 MEXICO 
S oe? p 
a 


The M.-N. Co. 














Z 
Z 


PRINTERS’ 














s 


ff, ypoufios. 








- VILAssupD 
‘ 
suyuydysa Ay wooueg 
oysoen Oo 
PAOISULBIUNOTL 418720 o 


oP 
preysuuds . enna 


seurey? 


SF 
g 


‘uoplens 
epvaen © 


019 UT 
x a i uy! 


alg o 


aaadaL ujooury 
° gyno’ ple IT o s0sputa, 
TQS 4* Va \ Ny a uo, “deen ane 
neuf Ssajasyo%g > Fanqswasse AK 
+ Se foxy, Ay , See orang ‘THauesvata ° 
. 8 x wyquinjog ° gouapuadopuy 
L£s8a0Hn04g° : , Yeursaaain a noisy] ‘ 
oolxet netesc 9 neutiwp TIO susuvy 
( \guaeap uossIN}S MOSS¥] x 
wa Mog OTTLAS24. a Puomyog 
moy — 4129901N 9 oo U0}[ [04289 AND eng 
Nass Sanqsvrld o 
ou ydasor4s 





< 





001 06 o8 dz 09 09 OF Of of OF O 


s}0ultl] 


*SHTIN 40 ATVOS 


uoovyy ° 


*UONBININO OOOT UG} 210 YIP ) ° te 


araAqioyg ° 
saodvdsmaN 018 d19q3 QOIqM Uy \ snounry UNnVylsy 


suUMO], SULMOYS ; asuvip VT oulass1a1x ° ah ' 
° ‘ r *}} wyoyey utr . “sa ALIV , , aw 
THOAOSsin tl sient | 5 VuUSVUdIN 
sjyduayy° uo0yoUNd { 
altAuor 9° 























INK. 


0% 
— 
5 
< 
z 
_ 








"OD NW PUL | 





es SAIN 40 B1VOS 
aN 


i 











V7 
20% \ “MONVNIND OOOT BVA) a10Ur TIEN 
; iD vINsITA SJ AON 91V 919} GOI Uy 
eSpo'] parr Seay re py, SUMO SuLmoyg 


‘ "VNVINOH 


~ 


wrens epuooruy \ 


ssujidg 
anyding oI MA 


zou { Sinqgsdyiga 


@® VNUTII 


‘SIVA Warp 
% 


uojueg 10.7 
“T Pee wry 


rr 





























PRINTERS’ INK, 

















4 











- 





| 
| oumaqny 


3 
‘a BASUIH) 
°o 
R440 VISVIGIN e 
® (a 
N'IOONIT qi0.4 ° 
7 “ooye mM 
ByB 
e 
° aa Anyos 
ApBIE 
e ulod\sa A 
we “es 
> “< ° 
~~ ATOJION 
euAB AM 
z 
wv YOUSSIN 
\ Vv 


19auag ATID 
° 


Ud, 


“pnolo per 





“4, 
fad 
94 


ssunseyy 2224 70 


vioin 
% 


4 
Wy 
A 


ee 


, AND Teme 


> p1O 


M S 


u 
*0¥n> 


THON,O° 


49aly 


QUIVIS 


o4P4Q0r4 











a MET 


“4 
"a 


i] 
| 
' gone COOL B8q} a10Ur qITAK 








os 0% 09 Of oF O€ o8 oF O 
“SE'IIN 40 ZTVO8 


srodudsmaN e¥ 31943 YoyqA\ UL 


' 
| 
' 
| 
| .°@V% tot 05 


suMO] ZumMoyg 


“VUSVUMAN 





ines 


, D> 








% 
om 


v 














PRINTERS’ INK. 











NEVADA. 
Showing Town 
in which there are Newspapers 
with more than 1000 Circulation. 


SCALE OF MILES, 


g 19 20 30 49 5 100 





The Matthews-Northrup Co., Buffalo,N. ¥. 




















PRINTERS’ 





r 











NEW HAMPSHIRE. 


Showing Towns 
in which there are Newspapers 
with more than 1000 Circulation. 


SCALE OF MILES. 
20 





The M.-N. Co. 


Rocheste 


Porfsniouth 


Exeter. 


Derry 














PRINTERS’ 





I 


NK. 




















DecKertown 


’o Newton 


o/Blairstown 









Dover < 
Hackettstown 






Flemington 





New Bruns 


Pleasatntville o 


DELAWARE Cape May/C.H, 
° 


BAY 


20 


SSF 


Cape Ma 














vq Morristow 
& JSWashington 
= ~ 
b 
| < Somervilleo 
| < 
a 


a 
Redbank © *f N 
Freehold Sy 
ry As > Park 
5 TRENTON [<2 Ashbury Park YUcean Grove 
| ) = 
S} 3ordentown z 
5 h : 
| By 
| Mt.Holly 
hiladelphia —“ © 
ny Camdén 
Haddonfield. ny 
= ° Woodbury 
, _ 3 
o & 
Glassboro 3 
° a ls 2 
a - 
Mines >> o 
/ s ) c) d y 
\ by “—~ © Elmer « S 
f a \N 
: > Vineland 0 ‘ 
SC Osaiem o Vinelan & 
a Bridgeton 02 Y 


Y 
if: 















Rockaway F 
ss \ _ Passaic dQ , 
‘RutherfordJ o 
no Mgntelairo Nutley 
nw Ariingto 
yn Of ange S 


wick 















Atlantic City 


NEW JERSEY. 
Showing Towns 
in which there are Newspapers 
with more than 1000 Circulation. 


SCALE OF MILES 


9 5 10 20 30 





The Matthews- Northrup Co,, Buffalo,N.¥. 























PRINTERS’ INK, 











re 


Hi 


oumsdtuamecalllcesns 


au Venoandip 





















NEW MEXICO. 
Showing Towns 
in which there are Newspapers 
with more than 1000 Circulation. 


SCALE OF MILES, 


9 10 20 30 40 50 60 70 80 90 100 


















Las Vegas 





a 
y 


Albuquerque 


N ED M E 


Alamogordo 
=o] 



































PRINTERS’ INK, 

















NEW YORK. 


Showing Towns 
in which there are Newspapers 
with more than 1000 Circulation, 


SCALE OF NILES. 












Sandy © 
Pulaskj ° 
















a Albion 
go sd © Holley 


North Chilio 












| 
| 
yoni 


Marcellus 


CANADA 






East Ausprs 

Wayawo jo 
o Hollhna PEF 
© Chafee 






fori | 
\. Cortland? | 



















Th SArcade, umansburg | 
oO Dunk Ptlawes o/Fillmore Dr dea | | 

© Fredonia . , 
Rushford Whitney Pr. 9 


“ ° 
Ellicottville 
o Horseheads 
o Salamanca 





Randolph 
Falconer Olean" 




















Mamaroneck 





| NEW YORK CITY 
and Vicinity. 3: 


SCALE OF MILES. 
6 10 











Yonkers 








6 
‘orthporé 








+ 8 
D & "Patchogue 
4 Tay o Flushing +o ° 
7° Long Island City SL 
© Floral Park ‘ 
ap \od 
Brooklyn aye" gers 
° 









st 
a of 


























é, 


lus 
eles) 


— = 





PRINTERS’ INK. 














\ 


Bo ope C 





‘i 
| 








: Gragvi 
“ 
Y bs " Salem i 
Oneida Utica ie ae ; Saratoga Springs > ee 
Herkimte CLittle Falls — ambridgd Pr 
Vie ~ gohnstown ~ 
ville llion ae , . 
oCase novia, Fort Plaino\¢2™ Amsterdam, 


| Morrisville 0 





Deruyter 









~ Watertow 


o Chateaugay 
© Malone 


Plattsburg 


© St. Regis Falls 


Keeseville 





Richville 
Gouverneur 


ADIRONDACK 


MTs. ~— Henry o 







©\ Lowville 





© Waterville Canajoharie 
‘ : Schénectady G 


0 Brootitesa J Altafhont .  Cohoes en 


y ALBANY ® 
Worcester . "Renmacleer. / 
= ° Middleburg 


s ° { 
ad re 
oValatie i 


































. s . M A sS S 
bridge tamford” cash 1am 
° o Delhi findham 
( 
Chenangé Forks Franklin Catskill 9 
larpursville — / | 
Ringhampton i \ 
& a. oe we oe 
Sf ston, | = | 
° Livingsfon Manor . , pr) | 
| : 
' ¢ 
: =\}o Poughk#epsie bs 
Ellepville Oe aon 3 & I I © 
o. & ’ y r | 
Montgomery ofFishkill-on- | Cc 0 N N 
Newburgh,// Hudson 
| Middletown o 
| Cornwall-on- + 
Port Jervis Hudson 
. Chester 
hg o Warwich Mt. Kisc\ 
N. 7 “pe 
. oSing Sing” UND 
™ N Tarrytown 
4 Nyack qP Elnfsford nG 
_levings 4 o Wi ains 7,0 
A . 
* Yonkergpevie 9/y4 a 
5 amardneck Riverhead 2 
V f. Mt.Verpbn~ ‘, Northport ,st ~ : v 
2’ 2 Long Island - : 
‘ & New Yor Keo Flushing one tual 
* % Brooklyyo “Slang | 
9 Port.Richmond > aan irk 
5 Staple fo" —"tille ‘ 
Far Rockaway? ter oCcEA N 
ATEAR ESS Te MAN. Ge 














































INK. 


Th 
a4 
Z 
a4 











uojsur 
2" tepdy* - 
Rar Furze] PlOPqITUS 
IWSUAYS Ty” ri > 
UOSUIVITTLM ait 


4 Onn 
e JOSPUL MY, Yoo N”*puBpnoog 
ov 


Voss" aavabs Wort 


i... 








2 Er “ar ee | 


00% 06 O8 Of O89 OF OF Of OF OL O 
“SETIN 40 B1VOR 


“HONBININD OOOT Tey} a10T QIK 
siodudsman a1¥ 3104} Gory OF 
suMmoy Jujmogg 


“VNITOUVO HLYON 


ux oO 
° . wnat AIOYOUT % 


SIVA UTIABIOIC 
~ Wa[¥y-UO SULA, a 
SITIASPIOY o 
% 
windy 

















co 
i) 


INK. 


PRINTERS’ 

















> uoyedGT A 





¥ 


ayv'y Stsed 





> r 


r rT 
oe co: oF OF OF SC OF OF 
SR UK 40 BIVOS 

















TONVINIIO OOOT UBT 9IOU TIM 
sradvdsMaN 918 339q} GOIGAs Uy 
suMO] ZSulMogs 


‘VLONV@ HLYON 





uoyry 























PRINTERS’ INK, 











H 


—— 
Pioneer | 


Wauseon 


Maw mee 


[ea 
(Ottawa 


? 
( —o Blumtt 


Delphos 


p—fpeneervitie ° Lima 


—— | 


Ada 


Wapakoneta} 


\& 


ff ) 
Sidney -~ JO 
~ West Liberty 


Piqua ( 














Bowling Gr 


ee. 


° Hillsboro 









Toledo 


Oakharbor 









eon, 





> 
4 


Tiffin 


F 
; 
< 
s 
e 
Findlay 


yn 
Uppe rfBandysky 
) % J 7A Bucyr 
ye 
- F / 
\a_Kenton f J 
Ae } 
Mt.Gilead 





ario 
‘ ,) c Cc m te li 
> reen)Camp} Cz gtor 
Richwood’ ‘) I Ardingt 


, Bellefontaine F 


Delaware 


Su burg 
Marysville \ : wr 





Pp 
= Urbana W esters Lhe 
) \ . 34 
Greenville} } 

\ Troy : \ 
| \ cou. v NBL S62? 
} \ 4 : Baltimore 
| Springfield as \ yr) 
i ~~ © London\ 2 
| t>W~YH \ + ‘ 
j Dayton ¥ a \ 5 

) J we  § 

. \ \ Fs 
| ‘ iy - Xenia \ . 
+( st = 
| ‘ p Pri i ‘i a \ mm Ipv ill 
j Me Court = \ 
j bes \ Adelphi 
| ow ilmingto. \ \ 
| - L \ Chillivothe 


Waverly 


aa 


a 


) 


We st}Union 


Scioto 






















PRINTERS’ INK. 

















= ua ————__ : —EE } , 
| ¥ Ashtabulal 
| t eneva ° ’ 
5 gs * soe 
| Painesville Jefferson | a 
° . 
0 Chardon. Andover ° 
) 


, Warren 


} oungstown @ 


‘o Alliance ° o Salem 


Orrville. 
° 



















East Palesfine 







’ 

| 

| 

‘ 

| 

H 

! 

| 

' 

: 

o Canton/ 
| ° Minerva 
| East Liverpool, } 


° 
Bellville © Carrollton 


Ww 
. Mount Vernon 
i 


“—— 


Utica ° 


. N i a 21 ‘ oro! 00 
Sugarcreek © New Philadelphia Serent 


Steubenville 
Cadiz o 


Coshocton/o 


oJohnstown 
“New ark\ 


Roseville , 
Somerset o 


New Concord © Barnesville 






° 
Zanesville 


a ee 
E 


We odsfield 
f/f 


- 
MuConnelsville » $ % 
s 
J 4 
J 


Lancaster 


\. Chester Hill 4 






Athens, 


Mca ~ 
\ J 


Jackson) 


s 
“i OHIO. 


| 

Showing Towns } 

in which there are Newspapers 

S$ with more than 1000 Circulation. 








Pomeroy 










Gallipolis 


SCALE OF MILES, 


20 80 




















nd 
& 
74) 
m 
a 
= 
& 
x 
= 














Jo[pusyy 
AINHLOAD € 














0° os Oo of oo O80 


“SE'TIN 40 BI1VO8 


“HONBININD OOOT Uv o10T2 WIA 


suodudsmeyy 018 aleqy qoyq uy 
SUMO] JupMoqg 


“"VHOHV'THO 














4 
Z 
a 
a4 
= 
je 
Z 
Hy 








. . T Virwery «odd, 
"] V47UsD ys 


“aie, 


Na 


P 
Q, 
7 anoy)oRe 


\ 
\ 


Ausqry 


KATVS 


. ° sured 
jwsuy juno, ° 


y 


@A0LF}S9I0. 











THO V 
S 








—_ —+— 
os; 06 os Of o9 03 Oe Oe o8 om O 


“SR'TIN 40 B1V 08 


“UOMVINIIO OOOT UBY} B10UT WIE 
siadudsMaN 918 0104} GOW Uy 
suMO]L ZuLmMogg 


‘NODALUO 


a 























PRINTERS’ INK. 

























Spar 





tville 






© Greenville 


° o Mercer 
Sharon 





Butler ° 


© Zelienople 











htexees Rock , 


o 

Alleghen 
Burgettstown 

McDonald 

Cannonsburg _. 

e * 













° 
Washington 


nela 


Monon9® 


oO 
Waynesburg 


Meadville 


° Braddock 
McKeesport 


N E W 


Chautauqua 
Lake 





° 
tansburg 









il City 
Franklin 






N 
vr 
théines, 


+ a 


©Greensburg 
© West Newton 


Connellsville 







Ebensburs 


o Johnstown 


eBradford i 


Coudersport ° 


Gazeton o 


y 


J 





Bellefonte ° 


Centerhall ° 
+ . 

N 

Tyrone 3 

Belleville 







Alteona 


/ 


Libonia, 


° 
Bedford Eve rett 


Chambersburg o 


\ 


















7 









vm —_ 

















PRINTERS’ I 





NK. 











} 


} 


. Blossburg ° 










su sv" - 


Middleburg 


Lewistown 









-. 
o 
aid ys” 
Tho 


New Bloomfield 






Mechanics 





o Shippensburg 





Gettysburg 
Waynesboro 
Littlestown o 


| Se + « 


© WellSboro 


2 
Milton 
Lewisburg 


Sunbury) 


, 
° 
L Beaver obcings 


Ts, 
° 
Carlisle 





PENNSYLVANIA. 





Showing Towns 


in which there are Newspapers 
with more than 1000 Circulation. 


SCALE OF MILES. 


30 





40 








Athens 


Troy 
"2 




















Duncannoa 





















© Abbottstown 
Hanover 
° 


Towands 


Shamokin 


> Lykens 


nN Pd 


HARRISBURG 








lo Laceyville 


Mahanoy City 
° 


Pottsville © 








ebanon 
° 
Cleona 


o Ephrata 
P 

9 o aang 
ame, ,;, 
Quarryvi 








° Montrose 


Carbondale ° 


Wilkesbarre 


° adie 


Kutztown o 
en 
Pottstown 


Kennett Square 
Westgrove o — 













° 
Honesdale’ 


° Olyphant 
oScranton 


Stroudsburg o 













Allentown \-< 
South! 
Bethlehem 


Milford Square 5 


Quakertown o © Perkasi 


Sellersville 


Reading 





henixville 


Philadelphi 


- 
Chester » diac 










E LAW 


D 


_—— 
a 













































Collegeville © Hatboro 
is = CAmbler 












Delaware 



































PRINTERS’ INK. 


























Pawttthce 





F 
| 
ir) 





0 C E AN 


RHODE ISLAND. 


Showing Towns 
in which there are Newspapers 
with more than 1000 Circulation. 


SCALE OF MILES. 
©4284 868 6 7 6 8 10 
























4 
4 
n 
4 
fx 
o 
cA 
— 
es 
4 





























or oe us 


“SH'TIN 40 21VO8 
“UONBININD OOOT UVq) 210UT TALK 


siodudsmon 018 210) QOyqM uy 
SUMO] ZuMoug 


“VNITOUVO HLAOS 


BsnIny 


som eng 
away o sue alne I 
a uosaepay? 
yY " 
oad 


© Zinqurjiudg 
saugeyp 





























0D (NW PUL —_ : “WOUYINDA;.) OOOL uvq) a10W QIK 1 

y a (OF 14M uy | 
‘ 

‘ 





xM Ss Vv 
s 4 s SUMO] Surmc 
‘SETIN 40 BIVO) us Sur 


%uaoss ; ‘VLONVG HLAOS 


°, otscanschomse 
on 


} 





— = ee = eed 


esudg oH 





Te GNI 





Fr 
sri4 * 
yovie rs 


INK, 


poom pray j - 
S he 
> 


a 
x 
Zz 
Z 





us0p19qg V 


‘ay PURMLD 








Se 





























Io! 


PRINTERS’ INK. 











, \ - R 
} J ILLINOIS 


Qasr, 


















oe Union-City 
° Martin 





( 
\ 


TI 





Py $ 
N te 2 
Vv 


» Memphis | 


| ae 











— o 
Paris 





/ 


Jackson 





TENNESSEE. 


in which there are Newspapers 


90 100 


Cm = nF 
Bristol iA 


“ 
a 
Jonesboro f . 





6 












ay sOoOUTH 


with more than 1000 Circulation. \ 





















































PRINTERS’ 





INK. 





- © 


| | 


COLORADO j 


—— comme 
aN 

=| > 

‘ ee ff 


Sunset 


\ Abilene , 


Rowatie Stephenville © 
‘ a — Dublin 
Bro waw ood 


San ee ’ 








oO 





Western o 
| Partof 

| TEXAS. o 
[Same Scale as Main Map. 
































=| 
<” | 
° | 
o 
i a 
a 
Mn | 
ill ae 
A 
- 
RRITORY| % 
~ 
me | 
< | 
© Denison ° R. 
Sherman ° Paris oClarksville 
ow hitewright Honey Grove 





° Greenville; 













TEXAS. 


Showing Towns 
in which there are Newspapers 
/AWith more than 1000 Circulation: 


SCALE OF MILES. 


gio _ 80 190 150 





The M.-N. Co. | 
oan 





LL ———— 



































PRINTERS’ INK. 103 

















UTAH. 


Showing Towns 





in which there are Newspapers 
with more than 1000 Circulatien. 


SCALE OF MILES 








Ogden : a c 








NTA MTS; 


: uv! 
? +} SALT LAKE CITY 
S 
= = ‘ 
> 
Utah Lake Provo City a = 
\ 
Z. ™* 


( 


























PRINTERS’ INK. 

















VERMONT. 


Showing Towns 
In which there are Newspapers 


. with more than 1000 Circulation. 
N A D 


SCALE OF MILES, 








° St. Albans 
Zamoillé 


> Lyndonville 
Burlington 


MONTPELIER 
) 5 
Barre 
© Norfhfield 


>" Middlebury 


\ Bradford, 


\ = r Randolph 


Woods ck 


saaanl 


Wilmington 
e : 


Bennington 
/ Brattiet 


The M..N. Co. 



































quoulalvip 21nqsiaia, 





VS@aA#z9O 








PRINTERS’ INK. 
Wy * 
0 9 o2 
° ie Be 






































“SEIN AO 21,08 





HONVINAILD OOOL ULT} B10UT QAP 
saodudsmoN O18 2104} YOIyA uy 


suMOY, SurMoyg 








“VINIOUIA ‘| 











PRINTERS’ INK. 




















SIEM BITEM © 


Sinqgsie A ° 








osteyay) 


suy40, 


ewulooBy, O 


“HOHVINIL) OOOT UBq 

a10UI WV SiededsmaN | 

a18 819} YOY Uy 
suMO], Juaoyg 





0 09 OF oe of oad 


“SRTIN 40 A1V08 


“NOLONTHSV A 





























INK, 


PRINTERS’ 

























































ONAN oo ee, —_—- - 7 - ro 
ob: 06 of oo 8 OF O of of mH 0 Ta Fs he a Yo 
“SEK 40 A9V08 Yd ™‘ 
y \ A 
/ wy 
‘UONBINIO OOOT UV) d10UT GLA BA i 
ssodvdsman O18 819} GOI wy é 2 
e 
suUMOL SupmMoysg % 
h Pe 
. 
VINIOUIA TSA % 
2 % ™ 
2 ° ri 
%, SMa 
2D 
2 
¢ qr > & 5 
__“NOLSATUVHD uowdandny . ms 
P ° el) J 
PRBULA See, & 
9 
< au I A 
uuvyyong— : 9 
s @ MA is 
Sayoou A 
STTASHIe 
°o 
oroqsuuad o S1nqgsi941vg 
43 
4> 
aT sNOGsTPPIAL ° § 
’ 0 I H oO 
. > MopUBsIO PL 
x a i} = — _ | 
— —_ r - 0) NW ur Ie 



















PRINTERS’ INK. 





1SLE ROYAL 


garter? 








La Crosse 

















Sheboygan 
I 
Viroqua ‘ 
=e . Reedsburg ° Mayville. West Bend x 


> 
chland Center Baraboo Port Washington 
° 






Watertowny, | ; 
Oconompwoe Milws 





MADISON , kee 


e) 
© Dodgeville 
: . Mineral Point 
(Lancaster Platteville Edgerton 
\ Janesville 


_) Jefferson °Waulesha > 
Ft.Atkinson 
* Whitewater : Racine 


I ow a* 





Kenosha 


Lol 
: 
a4 2 
7% 
o | 
J 
oa 
K 


WISCONSIN. = ie 








4 
| 
Showing Towns \ 
s , Nd 
in which there are Newspapers ~ 
i with more than 1000 Circulation. i as 
i < 
| | 
SCALE OF MILES a 
] | 9 10 20 80 40 50 60 70 & 90 100 x 
| The M.-N. Co. | 


























109 


PRINTERS’ INK. 














— a — ™ _ ee 
"0 (NW MUL —-— +r 


06 08 OL 09 OF OF O& OF Oo O | i 














SHUN 40 ATVOR 


' 
*MONBININO OOOT UBY} s10UT QTM | r 
siodvdsmanN 918 9194} GOIG™ uy] | 


sumo] Jurmogs 


“ONTWOAM 

















— 
7 0 


{ 








= 


























PRINTERS’ INK. 


























The Wichita Eagle 


is one of two morning papers 


in Kansas that prints the /// 
Morning Associated /Pvress 
News. THE EAGLE has the 
largest circulation of any daily 
paper published in Kansas. 


AVERAGE (4,147 DAILY 





And prints 30 per cent more 
foreign advertisements and 
fifty per cent more local ad- 
vertisements than any daily 
paper published in the State. 


R. P. MURDOCK, Bus. Mor. Wichita Eagle. 





THE S. C. BECKWITH SPECIAL AGENCY, 
SOLE AGENTS FOREIGN ADVERTISING, 

47, 48, 49 & 69 TRIBUNE BLDG., 469 THE ROOKERY, 

NEW YORK CITY. CHICAGO. 
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IPANS 


Thousands work in mills 
and factories vear in, year out. 
Fresh air, sunshine and long 
walks are luxuries they can- 
not afford. They must earn 
bread for self and family. 
Their mode of living predis- 
poses for indigestion, consti- 
pation, biliousness, sick head- 
aches and stomach troubles, 
followed by a general nervous 
disorder which makes them 
three-quarters sick people. Not 
sick enough to be abed—but 
miserable enough. 

Ripans Tabules would do 
such people a world of good. 
They would cure, or greatly 
help their cases and make life 
and existence easier and 
worthier. Try Ripans—they 
are so helpful and they are so 
cheap—they help men, women 
and children wonderfully, as 
those testify who have taken 
them. One gives relief. Sold 
at druggists. 


Ten for 45 Cents. 





A FAMILY BOTTLE CONTAINING 150 TABULES I8 SOLD FOR SIXTY CENTS. 
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Ain Assertion! 


There are newspapers that claim large circulations, 
yet they are unwilling to furnish proofs of their 
assertions. 

They refuse to substantiate their claims by straight 
forward figures. 

Those papers must leave a doubt in the minds of ad- 
vertisers as to the extent of their real usefulness. 


American 
Newspaper 
Directory 


asserts that by a unique system of information and an 
experience of thirty-three years in dealing with pub- 
lishers of newspapers—it has ascertained the probable 


= 
“ 
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value of such papers. The Directory is therefore a 
factor that careful, economical advertisers cannot safely 
disregard. 


Its cost, $5 per quarter, is a small item with its 
possible savings to an advertiser. Every quarterly 
issue is a complete unit. The first quarterly issue for 
1go1 will be ready for delivery on March 1, 1901. 
It will contain the latest circulation ratings of the 
American press—a radically revised list of all the 
newspapers and trade publications, together with other 
features so useful to the advertiser and so necessary for 
his guidance and protection. Sent carriage-paid upon 
receipt of price. Address the publishers, 


GEO. P. ROWELL @ CO., 
10 Spruce St., New York. 
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